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A perilous search that found 
hope for the planet. 


By canoe, airplane, and helicopter— and over some heroically potholed 
roads—Chronicle science writer Charles Petit and photographer 
Scott Sommerdorf traveled the breadth of Brazil’s Amazon basin. 

The intrepid Chronicle team survived not only the natural perils, 
but also hectic encounters with the rubber tappers, ranchers, politicians, 
and others who struggle for control of the vast region. Then they sought 
out insights from scientists who have spent their careers studying the 
delicate ecosystem that shapes 2.5 million square miles of rain forest. 

Amid the man-made destruction, Petit and Sommerdorf found signs 
that Brazilians are finally slowing the tide of devastation. Their stories 
and photographs serve not only as a warning of mankind’s destructive 
habits, but as a source of hope for our world’s natural diversity. 
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San Francisco Chronicle 
Great people make a great paper. 











With in-depth coverage from 
across the street. . .and across the 
globe. . . plus sports, arts and 
entertainment news, The Times 
brings home the whole picture 

to more than 3 million men and 
women every day. . .over 4 million 
on Sundays. Affluent, upscale adults 
in the nation’s #1 retail market. 


That’s why, for advertisers and 
readers alike, we're the newspaper 
of choice for Southern California. . . 
and beyond. 
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Inserting Systems 


The Latest Technology for Daily and Sunday Inserting 


GMA — the leader in 
engineering and technical 
innovation for newspaper 
mailrooms — has developed 
the latest, state-of-the-art 
production system for on-line 
inserting of your daily or 
Sunday newspaper...at press 
speeds. 


This high-speed inserting 
system integrates several 
patented GMA-designed 
products to provide a highly 
flexible and cost-effective 
system for small, medium- 
sized and large metropolitan 
dailies. 


Individual jackets up to 160 
broadsheet pages are 

conveyed directly from the 
press to the pocket of the High 


Corporate Headquarters and Sales 


11 Main Street, Southborough, MA 01772 


Tel. 508-481-8562 
FAX 508-485-2060 


Speed SLS-1000® inserter, 
utilizing GMA’s high quality, 
advanced design NEWS- 
GRIP ™ Single Gripper 
Conveyor and the high 
performance PRESS-TO- 
POCKET ™ (PTP) Inserting 
System. GMA’s AUTOMATIC 
HOPPER LOADER (AF 100) 
further enhances the system 
with high-speed feeding of 
pre-printed inserts into the 
main jacket. 


As a primary example of 
engineering and technical 
leadership, GMA has 





introduced the LINE 
STORAGE SYSTEM ™ as a 
valuable option for Integrated 
Inserting Systems, providing 
pre-printed insert storage and 
retrieval, and automatic 
buffering capability. 


The High Speed SLS-1000® 
inserter, which is the foun- 
dation of GMA’s Integrated 
Inserting Systems, has been 
installed in over 300 news- 
papers in the United States, 
Canada, Europe and Australia. 


For the answer to your 
growing daily and Sunday 
inserting requirements, 
contact GMA — the leader in 
technical innovation for 
today’s changing newspaper 
mailroom. 


Manufacturing and Engineering 

2980 Avenue B, Bethlehem, PA 18017 
Tel. 215-694-9494 

FAX 215-694-0776 





4 Ways to Increase 
Revenue in 1990 
Through Selling Against 
the Yellow Pages 


e Retailer/Merchant Workshops 


Allows our trainer to do the selling for you 
in a group workshop for business people. 


e Professional Service Workshops 


Pioneer business from categories that spend 
most of their budget on yellow pages. 


e Field Selling/Training 
Produces revenue immediately and sells 
your staff on how well the concept works. 


e Videotape Package 


The same technique-oriented training we 
provide on a live basis for a small fraction 
of the price. 


1-800-255-9784 


Outside USA call 
(206) 254-5600 


American 
Consulting 
Services 


A Division of Wasserood, Inc. 
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FEBRUARY 
4-9—Suburban Newspapers of America, Winter Publisher's Conference, 
Turtle Bay Hilton, Oahu, Hawaii. 
8-10—National Press Photographers Association, Digital Photography 
Conference, Ramada Renaissance, Washington, D.C. 
9-11—!ndiana News Photographers Association, Sheraton Northeast, I- 
465 and Pendleton Pike, Indianapolis. 
14-16—Ohio Newspaper Association Annual Convention, Hyatt on Capitol 
Square, Columbus. 
15-18—California Newspaper Publishers Association Conference, Hotel del 
Coronado, San Diego. 
16-18—Women in Photojournalism: “Beyond Our Borders,” Second Annual 
Women’s Conference, Sponsored by the NPPA Women’s Commit- 
tee, Houston, Texas. 
18-20—SNPA Key Executives Conference, Pier 66 Resort and Marina, Fort 
Lauderdale. 
22-23—New England Newspaper Advertising Executives Association, 
Winter Convention, Guest Suites Hotel, Cambridge, Mass. 
22-25—Maryland-Delaware-D.C. Press Association, Winter Convention, 
The Columbia Inn, Columbia, Md. 
23-25—Foundation for American Communications, The United States and 
Latin America, Westin Paso del Norte, El Paso, Texas. 


MARCH 
3-5—Great Lakes/Midstates Newspaper Production Conference, Windsor 
Hilton, Windsor, Ontario, Canada. 
4-7—Inland Press Association's Annual Key Executive Conference, Innis- 
brook Resort, Tarpon Springs, Fla. 
5-7—Inter American Press Association, Managua, Nicaragua, Inter-Conti- 
nental Hotel. 
5-9—Newspapers in Education Week. 
7-11—Association of Free Community Papers, Mid-Winter Conference, 
Rancho Mirage, Ritz Carlton, Calif. 
14-17—National Newspaper Association, Annual Government Affairs Con- 
ference, Hyatt Regency, Washington, D.C. 


Seminars/Workshops/Clinics 


FEBRUARY 
4-6—SNPA Foundation, 1990 Newspaper in Education, Regional Work- 
shop, Wyndham Hotel, Midtown, Atlanta. 
4-9—The Poynter Institute for Media Studies, W: iting: Writing and Editing, 
St. Petersburg. 
4-9—Newspaper Executives Marketing Seminar, ANPA and the Interna- 
tionai Newspaper Marketing Association, The Houstonian, Houston. 
4-14—American Press Institute, Circulation Managers, Reston, Va. 
8-9—NENA District Manager Training Workshop, Marriott Hotel, Nashua, 
N.H. 
11-16—The Poynter Institute for Media Studies, Graphics: Graphics and 
Illustration, St. Petersburg. 
11-21—The Poynter Institute for Media Studies, Newspaper Leadership, St. 
Petersburg. 
11-21—American Press Institute, Executive Editors/Managing Editors 
(under 75,000 circulation), Reston, Va. 
12-14—-ANPA/INAME Workshop, Leadership in the Advertising Department, 
St. Petersburg Hilton & Towers, St. Petersburg. 
18-21—SNPA Seminar, Advanced Layout, Design and Graphics, Gaines- 
ville, Fla. 
18-23—American Press Institute, Executive Development Program (over 
75,000 circulation), Reston, Va. 
23—PNPA Foundation, Weekly Advertising Sales (Western Pa.), Press 
Center, Harrisburg. 
26-3/2—The Poynter Institute for Media Studies, The News Library and the 
Newsroom, St. Petersburg. 


MARCH 

2-3—Colorado State University Seminar for Colorado Newspaper Report- 
ers on Political and Local Government, sponsored by the Gannett 
Foundation, Fort Collins, Col., Contact Prof. Garrett Ray for reserva- 
tions, 303-491-5132. 

4-7—SNPA Seminar, Improving Newspaper Writing, Lexington, Ky. 

11-14—SNPA Foundation Seminar, Improving Customer Service, Myrtle 

Beach, S.C. 
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WITH REUTERS, YOU GET THE BIG PICTURE. 
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Time after time, Reuters is in the 
right place, at the right time, sending back 
the pictures that matter: the crumbling 
Berlin Wall, the Romanian revolution, 
the Panamanian invasion and more. 

Reuters is always there because we're 
practically everywhere, with more than 
1,200 photographers, cameramen and 
reporters in 120 bureaus all over the 
globe. 

Reuters is where you want us to be 
when it comes to the service you need, 
too. 

All our news pictures are shot in 
color. And when you need individual 
service, our Washington pictures desk 
can communicate with Reuter bureaus 
everywhere. So you can have instant 
access to information, additional 
photos—even have pictures shot on 
demand. 

We also offer a fast and reliable desk- 
top editing terminal: The Reuter News 
Pictures Terminal. 

Call (202) 898-8410 for information. 
And subscribe to the news pictures ser- 
vice that can make a world of difference. 


The First Name In News. 





About Awards 


Ralph McGill Award. Atlanta Journal/Constitution 
columnist Celestine Sibley has been named the first recipi- 
ent of the Ralph McGill Award for Lifetime Achievement 
in Journalism given by the Atlanta Chapter of the Society 
of Professional Journalists. 

The award is named for the late editor of the Journal/ 
Constitution, who was a leading voice for civil rights 
progress in the South. 





Mervyn’s honors Texas daily. The Corpus Christi 
(Texas) Caller-Times was named by Mervyn’s department 
store as the Exceptional Newspaper of 1989. The depart- 
ment store honored the newspaper for providing excellent 
service to its advertising customers. 


EWA winners. The Education Writers of America 
announced its “best of the literacy beat” winners for 1989. 
The contest is part of EWA’s Media Resource Project on 
Literacy. 

The newspaper winners include: 

Sally L. Gilman, Lawrence (Mass.) Eagle-Tribune and 
Sandra Macias Reno (Nev.) Gazette-Journal, best fea- 
ture, under 75,000 daily circulation category. Dory Owens 
and Ed Lopez, the Miami Herald, best feature in the over 
75,000 circulation category. 

Sharon Wertz, Hattiesburg (Miss.) American, best 
series, under 75,000 circulation category. Jody Becker, 
San Antonio (Texas) Light and Linda Lenz, Chicago Sun- 
Times, best series, over 75,000 circulation. 

David Montgomery of the Buffalo Sunday News Maga- 
zine, was a winner in the magazine category, over 75,000 
circulation. 


NYSBA Media Awards. The New York State Bar Asso- 
ciation announced the winners of its 1989 Media Awards. 

The newspaper winners are: 

Investigative or analytical reporting: Keith George, 
Press & Sun-Bulletin, Binghamton, 25,000-75,000 circula- 
tion; Rita Ciolli, Newsday, over 75,000 circulation. There 
was no first-place winner in the under 25,000 category. 

Continuing coverage: Keith George, Press & Sun-Bulle- 
tin, and John O’Brien, Post-Standard, Syracuse, over 
75,000 circulation category. 

Weekly newspapers: Kevin O’ Neill and Margaret Frea- 
ney, The Record, Port Jefferson Station. 


Carrier Day promotion winners. The winners of the 1989 
Newspaper Carrier Day Promotion Competition, spon- 
sored by the Circulation Idea Service, are: 

Non-dailies and dailies under 15,000 circulation: John 
Callahan, circulation director, Milford (Mass.) Daily 
News. 

Dailies with 15,000 to 50,000 circulation: James Tezak, 
circulation director and Robert Edwards and Linda Peak, 
district managers, Herald-News, Joliet, Ill. 

Dailies with over 50,000 circulation: Gareld E. Hall, 
circulation director, and Annabelle Stiffler, marketing 
coordinator, Virginian-Pilot and Ledger-Star, Norfolk, 
Va. 


Student ad competition. Elizabeth Nice, a student at the 
University of Kansas, won first place in the American 
Academy of Advertising/International Newspaper Adver- 
tising and Marketing Executives Foundation Student 
Newspaper Advertising Competition. The topic of the 
contest was teen suicide prevention. Nice’s faculty spon- 
sor was Jim Avery. 
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The 4th Estate 


By Doug Borgstedt 
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Press freedom prize. Luis Gabriel Cano, publisher of 
Colombia’s El Espectador, has been awarded the 1990 
Golden Pen of Freedom from the Paris-based Interna- 
tional Federation of Newspaper Publishers (FIEJ). 

El Espectador has been the frequent target of violence 
by the drug cartels, including the assassination of Cano’s 
brother, Guillermo, former editor of the paper, in 1986 and 
a recent car-bomb explosion that severely damaged the 
newspaper’s facilities. Cano was honored by FIEJ for his 
determination to continue publishing and to fight for press 
freedom. 
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THE PAGINATION 
ALTERNATIVE 


In our opinion, to survive in the 1990s, many newspa- 
pers in competitive markets must make a choice: Hire more 
employees in the manufacturing operation . . . or change the 
way they manufacture. 

Newspapers face a crisis precipitated by sluggish growth 
in the number of households buying newspapers and loss of 
advertising market share to competitive media. Some are 
meeting the challenge through creative solutions such as 
zoning. But zoning creates a new set of challenges. One is 
page count explosion. A 96-page newspaper becomes a 
208-page newspaper when 16 of those pages are produced 
across eight zones. 

Time is the key dimension that complicates a newspa- 
per’s ability to manage the additional pages that come from 
zoning. Deadlines, driven by press runs, compress newspa- 
per manufacturing into short, high-volume periods of peak 
production. During these times, newspapers approach the 
capacity of their production systems. 

Automating the manufacturing process should save time 
and, therefore, money. And it does — to a point. When news- 
papers bought automated typesetting systems, they were 
able to cut composing room staff by as much as 80 percent 
and never miss a deadline. Automation, however, did not 
change the basic newspaper manufacturing model. 

Now, newspapers facing the page count challenge must 
make a choice among three production alternatives. Two 
low-volume strategies attempt to respond to the increase in 
pages without radically increasing the capacity of the pro- 
duction process. They avoid production peaks instead of ad- 
justing to them: 

Staggered production uses advanced sections and 
spreads the production cycle over a longer time. The number 
of live pages remains constant. This method precludes ac- 
ceptance of late-breaking news or late ads. 

Straight-line production controls peak production by 
minimizing the number of live pages produced near or at 
deadline. A majority of the paper is completed early in the 
production cycle, allowing a steady flow of pages throughout 
the process. Although it accommodates a moderate increase 
in the number of pages produced, it reduces the number of 
pages available for late ads or breaking news. 

The third strategy, high-volume production, radically in- 
creases the capacity of the process to meet the high page 
volume of peak production. This strategy accommodates a 
large increase in page volume and supports a large number of 
live pages during peak production periods. 

Regardless of the production strategy cho- 
sen, newspapers have only three options for in- 
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creasing production capacity: Increase composing room 
production, implement serial (back-end) pagination, or use 
parallel pagination. 

Increasing composing room production capacity by 
adding staff or overtime is costly. Furthermore, newspapers 
that zone and choose this strategy may find themselves out- 
growing the space in their composing rooms. 

Serial, or back-end, pagination doesn’t require a com- 
posing room. Suitable in environments in which one person 
hoids complete responsibility for the page, it works well in 
both staggered and straight-line production environments. 
But it has limited effectiveness because it requires the flow of 
text prior to output or before a page can be laid out. This 
causes problems in coordinating page production with the 
availability of live elements. 

Parallel production systems also allow for newspaper pro- 
duction without the composing room, but are most appropri- 
ate in environments in which layout and copy are controlled 
by different people. 

In parallel pagination systems, the applications software 
is closely integrated with a database capable of holding large 
amounts of editorial, advertising and physical (news hole) in- 
formation. The applications software enters and extracts in- 
formation from the database in real time to provide an 
overview of all editions and zones from both an editorial and 
advertising perspective. Space on a page can be assigned to 
stories that are unwritten or to ads not yet prepared. Unlike 
serial pagination, zoned pages are made up before all the el- 
ements are complete. 

With parallel production, the system manages the merg- 
ing of layout with late stories and ads during peak production 
times. This process provides a number of benefits: 

Editorial and advertising elements are processed simul- 
taneously. Multiple users and departments may work on a 
single page concurrently and late changes are easier to make. 

The ability to work on multiple zoned pages, sharing 
common elements and page geometry in parallel, is 
provided. 

The ability to “marry” pages and output them directly to 
print, which is especially important for tabloids, is also 
provided. 

The key to success for newspapers in competitive mar- 
kets is to select the most flexible manufacturing strategy and 
control production and labor costs. 

In our opinion, vendors must address the 
page count explosion by delivering cost-effective 
pagination systems that solve complex produc- 
tion problems. 
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One Investment Bank 
Sends a Clear Signal 
throughout the 
Communications Spectrum. 


In the fast-changing field of communications, one investment 


bank is a constant source for state-of-the-art financial advice: 

Morgan Stanley. 

We stand ready to address the needs of a full range of clients in 
the communications industry (from emerging growth companies 
to established large-capitalization diversified media companies) 
with a full range of investment banking services. 

Our team of ten seasoned communications specialists combine 
detailed industry knowledge with the worldwide resources of 
Morgan Stanley to accomplish 
your objectives. 

For more information on how 
Morgan Stanley can help you 
carry out your merger/acqui- 
sition, financing or corporate 
restructuring strategies, please 
contact Charles R. Cory, Principal, 
at (212) 703-7784. 


aw 





MERGERS & ACQUISITIONS Pelezision Station | WPGH-TV 
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International Literacy Year 


The U.N. General Assembly in 1987 proclaimed 1990 as “Interna- 
tional Literacy Year,” stating that studies showed one out of four 
adults in the world is illiterate—nearly one billion people. The great 
majority are located in the developing countries. But, of course, it 
has become a critically important issue in industrialized nations as 
well. 

It is unthinkable and unacceptable that in the United States ap- 
proximately 23 million adults are functionally illiterate and that 
illiteracy among minority youth could run as high as 40%. It 
threatens the very framework of our society. 

Hundreds of newspapers are involved on literacy programs in their 
communities. At the recent meeting of the National Newspaper 
Publishers Association it was revealed the black newspapers are also 
becoming involved. Their participation is necessary, and we hope 
that all of their 205 member newspapers develop their own prog- 
rams. All sections of the ethnic press should be a part of the national 
program to combat illiteracy, which threatens us all. 

The “Learn to Read” program includes a series designed to teach 
reading to adults through phonetic methods. The Morgantown (W. 
Va.) Dominion Post, for instance, publishes a full-page worksheet 
every Saturday. It is offering a special Saturday-only subscription at 
one-half the educational rate for the 30-week program and is under- 
writing a local television program each Saturday noon. The program 
provides an opportunity to learn in the privacy of one’s home because 
many adults are unwilling to admit they cannot read. 

Although this has been proclaimed the “International Literacy 
Year,” it is unrealistic to believe the situation can be corrected 
nationally or internationally in one year. It should be looked upon as 
the first year in a decade of effort that should bear fruit by the year 
2000. If functional illiteracy is as bad in the U.S. as pollsters say it is, 
there should not be any terminal date on the programs. They should 
be looked upon as an investment in the future that will need to be 
continued ad infinitum. 


Future dailies 


If you listen to the prophets of doom bemoaning declines in adver- 
tising, loss in readership, increased expenses, and all those other dire 
things that seem to be affecting the newspapers, one would think it is 
a lousy business to be in. 

To the contrary. Many smart people are spending millions of dol- 
lars, or are contemplating spending millions, on the development of 
new newspapers. This week The National made its debut as the first 
national sports daily in this country. Last week plans for two new 
daily newspapers in the nation’s capital were announced. 

These entrepreneurs believe it is a good business to be in. 
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6 mo. avg. circulation Dec., 1988—27,785 


The Oldest Publishers and Advertisers 
Newspaper in America 
With which have been merged: The Journalist established 
March 22, 1884; Newspaperdom established March, 1892; 
the Fourth Estate, March 1, 1894; Ed’*or & Publisher, June 
29, 1901; Advertising, January 22, 1925. 
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Letters to the Editor 





Takes exception with Shop Talk on Guyana 


Mr. Herman Obermayer (Shop 
Talk at Thirty, Nov.25, 1989) has 
completely misrepresented the situa- 
tion in Guyana in his article published 
under the headline “Press indepen- 
dence is illusory in socialist Guyana.” 

Maintenance of press freedom, I 
believe, ultimately stands or falls on 
responsible and accurate journalism. 
Mr. Obermayer manifests neither. 

His reporting on Guyana is a prime 
example of the North American jour- 
nalist, with little experience outside 
his country, visiting a developing 
nation with preconceived notions and 
writing to substantiate what he 
believed in before he came and not 
bothering even to check his facts. 

Guyana’s government guarantees 
freedom of speech and expression. 
There is no restriction imposed by 
government on the print media. The 
broadcasting media, especially televi- 
sion, at the moment, are virtually 
completely free of any government 
regulation, either in regard to pro- 
gram or technical standards. 

A broadcasting act is in draft which 
essentially will incorporate regula- 
tions based on those administered by 
the FCC and is an effort to guarantee a 
reasonable percentage of local televi- 
sion production. 

Like so many other Latin Carib- 
bean nations, Guyana has been over- 
taken by the revolution in satellite 
VCR technology. The footprint of 
North American satellite transmis- 
sions is firmly stamped on us and 
readily accessible. 

The two private tv stations are not 
“licensed to pirate American pro- 
gramming.” There is, in fact, no inter- 





E&P reports 
record-setting 
renewal rate 


EDITOR & PUBLISHER'S paid circu- 
lation renewal rate reached an all- 
time high of 88% in 1989, according to 
figures released by the Audit Bureau 
of Circulations. 

Prior to the latest record-breaking 
figures, E&P had consistently 
showed renewal rates between 70% 
and 77%. 

The high E&P subscriber renewal 
rate comes at a time when the news- 
paper industry is being flooded with 
many new “free” publications. 
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national law of which Guyana or any 
other nation is signatory to that guar- 
antee or to enforce copyright protec- 
tion of satellite-transmitted programs 
beyond country borders. 

On this or any other subject to do 
with the media, Mr. Obermayer did 
not interview me. We spoke infor- 
mally at a reception hosted by the 
U.S. ambassador. I told him that we 
were very concerned about the 
almost total dominance of our tv pro- 
gramming by American satellite- 
transmitted programs but humor- 
ously observed that, if 1 were in the 
American government, I would be 
pleased about it. Mr. Obermayer’s 
reporting about what | said is a total 
fabrication. 

A government video production 
facility does produce a 10-minute, not 
15-, newscast carried by the two tele- 
vision stations on a voluntary, not 
compulsory, basis. We are proud of 
the fact that the content is profes- 
sional and reports faithfully on both 
government and opposition views. A 
letter to me from the deputy director, 
Office of the American Republics 
Affairs, U.S. Information Agency, 
Dec. 4, 1989, on his viewing three 
newscasts during a visit to Guyana 
states, “We found the productions 
very straightforward, most sensible, 
and exhibiting a sound approach to 
journalism.” 





It is completely false that police 
enforcement is used to support the 
scrambling operations of one of the tv 
stations. A simple check with the 
owner of that station will confirm this. 

Obermayer also displays a com- 
plete ignorance of Development Sup- 
port Communication (DSC). The con- 
cept has nothing whatever to do with 
the mass media. DSC is a system 
which ensures that specific groups of 
people (e.g., farmers) involved in 
development projects (e.g., an irriga- 
tion project) are consulted and 
informed from development plan stage 
to project implementation. It prevents 
project planning in isolation from the 
people intended to benefit. 

DSC has long been used and advo- 
cated as part of development planning 
by all the major U.N. development 
agencies and we are proud of the fact 
that our planning process includes it 
in Guyana. 

It is a fact that one national newspa- 
per and the national radio station are 
owned and operated by the state. This 
resulted from the fact that, when a 
colony, and for some time afterward, 
the major press and broadcasting fa- 
cilities, were foreign-owned and -op- 
erated, both financial and human re- 
sources realities required state in- 
tervention to ensure national ownership. 


(Continued on page 52) 
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Black publishers’ perspective 


Newspaper execs meet to discuss the state of their business 


By M.L. Stein 


American black newspapers are 
growing and determined to get a 
larger slice of the advertising pie by 
convincing local and national buyers 
that a sizable audience relies on them 
more than the white media. 

This is the message that emerged 
from the Mid-Winter Workshop of the 
National Newspaper Publishers 
Association in Riverside, Calif., last 
week. 

Some publishers of the black 
weeklies said their survival depends 
on getting more revenue from white 
advertisers. 

Another problem they discussed in 
interviews with E&P was the need to 
increase their circulation by combat- 
ting illiteracy among blacks, and at 
least one newspaper is waging its own 
campaign to promote literacy. 

Several editors and publishers of 
the 205 NNPA newspapers asserted 
that not only do their publications 
highlight the positive side of the black 
community, but present the news of 
blacks from a different perspective 
than do white papers. 

William Garth, publisher of six Citi- 
zen papers in Chicago and suburbs, 
described the Afro-American press as 
generally “thriving,” but noted that 
“some markets are doing better than 
others.” 

“We’re doing better than ‘at any 
time in our history,” he stated. There 
are more black papers than ever 
before, he added. 

Garth, a NNPA board member and 
chairman of its advertising commit- 
tee, said he and other black publishers 
are meeting with corporate execu- 
tives to give them circulation and 
readership numbers. 

“Several of them have been 
impressed,” he said. 

Such firms as McDonald’s, Burger 
King, K mart, Panasonic and major 
banks are starting to appear in the 
black press, he pointed out. 

Garth said the approximate circula- 


tion of the 205 members is 3.5 million, 
with a readership of 10 million and 
growing. They range in circulation 
from 3,000 to 150,000, he added. 
However, he and other delegates 
pointed out that not all black newspa- 
pers are NNPA members and total 
circulation of the black press could be 
much higher. 

Dr. Carlton Goodlet, longtime 
publisher of the San Francisco Sun- 
Reporter, estimated there are 
between 600 and 700 black papers — 
some of them biweeklies and 
monthlies — in the U.S. 

Circulation among NNPA mem- 
bers is split between paid and free 
distribution, with many having both. 





community — we represent a posi- 
tive identity with the Afro-American 
community. In terms of our readers, 
we are them and they are us. I don’t 
want to exacerbate a situation but this 
is a black and white world. Our news- 
papers are a vehicle to articulate and 
amplify the views of our communi- 
ties.” 

Bogle listed his circulation as 
108,000 and said it is Audit Bureau of 
Circulations-audited, in contrast with 
most NNPA members. 

“But ABC doesn’t seem interested 
in us,” he said. “I never see them at 
our conventions.” 

The prevalence of racism was cited 
by several delegates as mandating a 





Such firms as McDonald’s, Burger King, K mart, 
Panasonic and major banks are starting to appear in 
the black press, he pointed out. 








According to Garth, several “very 
well-educated” young black men and 
women are buying papers or inherit- 
ing them from parents. He noted that 
his wife, son and daughter-in-law are 
involved in running the Citizen week- 
lies. 

Garth said he and other publishers 
also attempt to convince advertisers 
that Afro-Americans find black 
papers more credible and believable 
than white ones, a point that was 
brought up by almost everyone inter- 
viewed. 

“It would say the believability is 
70% to 30% in favor of the black 
press,” Garth said. Yet several black 
publishers acknowledged that many 
upscale subscribers also read the 
local “white” daily. 

Robert W. Bogle, president of the 
105-year-old Philadelphia Tribune, 
the oldest continuously published 
black newspaper in the U.S., believes 
the strength of the black press lies in 
the fact that ‘““We are believable to our 





need for the black press. 

“We can be forthright in saying that 
racism is still widespread,” explained 
Gail Berkley, executive editor of the 
Post newspaper group in San Francis- 
co’s East Bay region. 

Berkley, whose parents, Tom and 
Velda Berkley, own the group’s six 
papers, said their 100,000 circulation 
includes many “buppies” — black 
urban professionals — and senior 
citizens. 

She said, however, that a number 
of middle and upper middle-class 
blacks “are not supporting the black 
press,” turning instead to the main- 
stream dailies in the Bay area. 

“We cover news from a different 
angle than the white papers,““Berkley 
said, “and people in the black com- 
munity will give us information they 
won’t give the [Oakland] Tribune or 
the [San Francisco] Chronicle. 

The idea that black newspapers 
give their readers a special perspec- 

(Continued on page 43) 
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By M.L. Stein 


The Los Angeles Times is doing 
considerable thinking about expand- 
ing into the San Francisco Bay area 
and has done a “fair amount” of 
research on the possible move, 
publisher David Laventhol said. 

Laventhol, who was named Times 
publisher and chief executive officer 
late last year, made the comment in a 
wide-ranging interview with E&P in 
which he also disputed the idea that 
Los Angeles, with the death of the 
Herald Examiner, is a “one-newspa- 
per town.” 

The 56-year-old publisher, who has 
risen meteorically in the Times-Mir- 
ror organization, added that going 
statewide also is being weighed by 
corporate management. 

“We are evaluating whether this is 
the right time to do something like 
that,” he stated. “If we do, almost 
certainly we will start in Northern 
California.” 

Laventhol, however, asserted that 
Southern California will remain the 
main focus of Times coverage and 
insisted that competition there is alive 
and aggressive. 

Noting that more than a dozen dai- 
lies publish in Los Angeles and 
Orange counties, he remarked: “The 
idea that it is a one-newspaper town is 
very far from the truth. It’s still a 
competitive area. It’s true we are the 
only regional newspaper, but there is 
a lot of competition targeted to spe- 
cific areas and that competition is 
very tough. The [Orange County] 
Register and the [Los Angeles] Daily 
News are strong competitors. In 
Orange County, we go head-to-head 
with the Register. 


advertising. The question for us is 
how to deal with simultaneous bat- 
tles.” 

The Times, Laventhol continued, 
also must deal with the New York 
Times, which has home delivery as 
well as newsrack sales in Southern 
California. 

In addition to distributing and mar- 
keting in the region, the New York 
Times competes with its news ser- 





“All these newspapers are com- | 
peting with us for circulation and | 





David Laventhol 


vice, he pointed out. 

“The New York Times News Ser- 
vice is used by the Register and the 
Daily News so we are competing jour- 
nalistically,” he explained. “Our 
reporter in Moscow is competing with 
the New York Times there for infor- 
mation received in Southern Califor- 





For this reason, he 
said, the Orange County 
edition has been 
“orafied,” a term 
invented in the 
newsroom. 





nia. We are investing an enormous 
amount of money in our foreign 
staff.” 

Laventhol also mentioned the 
Washington Post and Wall Street 
Journalas part of the information mix 
in the Los Angeles Times’ circulation 
area. 

But both the local and outside 
newspapers must contend with the 
Times’ 1,118,649 daily circulation and 
1,433,739 on Sunday. The Times’ size 
is what makes his job exciting, Laven- 
thol said. 





Los Angeles Times eyes the state 


New publisher David Laventhol says expansion into Northern California 
is possible, but growth in Orange and San Diego counties is a priority 


“There’s nothing quite like the 
Times for competitive challenges and 
opportunities,” he observed. “It has 
a billion dollars in revenue and an 
editorial staff of over a thousand. It 
has a wonderful history of great 
accomplishments. It’s a powerful 
institution.” 

Despite his low-key manner, com- 
petitive chailenges have marked 
Laventhol’s career. The son of a long- 
time Philadelphia newspaperman, he 
was editor of his high school paper 
and once hawked newspapers on the 
street. 

When his family moved to 
Washington, D.C., where his father 
took a government post, Laventhol 
became a sports stringer for the old 
Washington Daily News, a job that 
included editing and laying out pages. 

He attended Yale as an English lit- 
erature major, a choice that did not 
prevent him from getting a postgradu- 
ation job as a reporter on the St. 
Petersburg Times. 

After two years there, Laventhol 
began having doubts as to whether the 
newspaper life was what he really 
wanted. He decided to enroll at the 
University of Minnesota for a mas- 
ter’s degree in English lit. 

The late Nelson Poynter, the Times 
publisher, offered Laventhol a schol- 
arship. 

“I told him I’m not going for jour- 
nalism, but for English,” Laventhol 
recalled. 

“That’s all right,” he said. You'll 
be back.” 

The words were prophetic. 

“After two weeks at Minnesota, | 
realized I missed the newspaper busi- 
ness,” Laventhol mused. 

He stayed the year for his degree, 
but then returned to St. Petersburg. 

From there he went to the New 
York Herald Tribune, serving as city 
editor from 1963 to 1966. 

Laventhol joined the Washington 
Post in 1966 as assistant managing 
editor, a period in which he developed 
the paper’s Style section. 

“I have nothing but admiration for 
him as a journalist,” said Post execu- 
tive editor Ben Bradlee. “Everything 
he touched was first-class.” 

(Continued on page 42) 
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By Andrew Radolf 


When a fugitive — described as 
“armed and dangerous” by police 
after he had shot his estranged wife 
and her boyfriend — telephoned the 
Nashville Tennessean saying he 
wanted to talk, metro editor Dwight 
Lewis agreed to meet with the man 
and get his story. 

A veteran newsman who had cov- 
ered the corrections beat for the Ten- 
nessean, Lewis believed, on the basis 
of their phone conversation, that he 
could persuade Arthur Noble III to 
surrender to authorities. 

They met Jan. 3 at Shoney’s, a local 
restaurant, and at Lewis’ urging, the 
man said he would give himself up. 
Publisher John Seigenthaler was 
already busily making arrangements 
for Noble to have legal representation 
when Lewis telephoned to let him 
know Noble was willing to turn him- 
self in. 

In an element of mystery to 
the situation, two plainclothes detec- 
tives, acting on an anonymous tip, 
were already in the restaurant when 
Noble had agreed to surrender. While 
Noble used the bathroom, Lewis told 
the detectives the fugitive was 
unarmed and willing to give up. 

A short while later, they 
approached Noble and Lewis who 
had gone outside to the editor’s car 
and were waiting for a Tennessean 
photographer. 

“*T just agreed to give myself 
up,’ ” Lewis said Noble told the 
detectives and he surrendered peace- 
fully. Noble said they could find the 
rifle he used to shoot his wife in his 
van. 

Lewis had agreed not to contact 
police as a condition of their meeting, 
and he said he had kept that promise. 
Publisher Seigenthaler and editor 
Frank Sutherland also said neither of 
them called the police, and, to their 
knowledge, no one at the newspaper 
did either. 

“As tempted as a journalist might 
be to [call the police], you do have to 
worry about the credibility of the 
newspaper the next time somebody 
calls,” Seigenthaler said. 

“We were weighing our journalistic 
responsibility and our responsibility 
as citizens,” Sutherland said. “We 
didn’t see them in conflict, especially 
if we could talk him into surrendering.” 





Dwight Lewis 
Tennessean metro editor 


Noble’s photo had been published 
in the city’s newspapers, and during 
the time he and Lewis were at the 
restaurant he could have been recog- 
nized by a patron, Seigenthaler com- 
mented. 





Fugitive surrenders to newsman 


But it’s a mystery who tipped off police about the meeting place 


We could have made a call to the 
police. Someone ‘outside could have 
done it. It wouldn’t surprise me if a 
Tennessean staffer — out of a sense 
of responsibility to the community, to 
Lewis, to Arthur Noble himself — 
had decided to notify police.” 

Noble had shot at his wife Cheri 
and her boyfriend on Christmas Eve, 
grazing the boyfriend but missing his 
wife. After eluding police for a week, 
Noble tried again on New Year’s Eve, 
this time hitting Cheri Noble in the 
neck and seriously wounding her. 
Police described Noble as a “time 
bomb waiting to go off’ and “pos- 
sibly suicidal.” 

When Lewis informed Seigenthaler 
and his editors that he wanted to meet 
with Nobel — but also that he had 
promised not to alert police — they 
raised the question: What if he 
refused to turn himself in and subse- 
quently committed another crime or 
even killed someone? How would 
Lewis feel then? What would be the 
newspaper’s responsibility for what 
happened? 

They were concerned for Lewis’ 
safety as well. It was conceivable, 





“As tempted as a journalist might be to [call the 
police], you do have to worry about the credibility of 
the newspaper the next time somebody calls,” 


Seigenthaler said. 








“Shoney’s is a very public place,” 
he said. “[Noble] was standing at the 
edge of the building [waiting for 
Lewis to arrive]. They went in and 
had a meal that lasted 45 minutes to an 
hour.” 

Later, while Lewis and Noble were 
in the editor’s car for a tape-recorded 
interview, a city police car drove by. 
It was possible, Seigenthaler said, 
that the officer recognized either 
Noble himself or his van parked at the 
restaurant. 

Frank Ritter, the Tennessean’s 
reader advocate, also addressed in a 
column the question of “Who tipped 
off the cops? They wouldn’t say, and I 
don’t know. I know it wasn’t Lewis. 
There were a lot of people, including 
me, who knew part or all of what was 
going on at the time it was happening. 





they told Lewis, that Noble might try 
to kill him. 

“We talked about all the options we 
could think of before Dwight went,” 
said Sutherland. “Since [Noble] 
called us, we judged he was wanting 
to tell his story and was ripe for being 
persuaded to surrender.” 

“Here’s a fellow who had been 
described by the police as armed and 
dangerous,” Seigenthaler said. “I 
had the natural concern any news 
executive would have for a member of 
his staff. I felt much better knowing 
they were meeting in a public place.” 

He probably would not have 
allowed an unseasoned reporter to 
meet with Noble, Seigenthaler said, 
but Lewis, with his experience cov- 
ering prisons, “has dealt with hun- 

(Continued on page 40) 
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By Mark Fitzgerald 


With the invasion of Panama, the 
arrest of Noriega, the fall of the Berlin 
Wall and Nicolae Ceausescu, the past 
few months have been the kind that 
newspaper executives dream about. 

Unless, that is, they’ve been busy 
launching an upstart tabloid in St. 
Louis. 

When the first edition of the St. 
Louis Sun hit the streets last Sept. 25, 
owner Ralph Ingersoll II laughed that 
the big story in the rival St. Louis 
Post-Dispatch that day was about stu- 
dent unrest in East Berlin. 

Ingersoll’s new Sun was going to 
tell St. Louisans about St. Louis, and 
its suburbs in Missouri and Illinois. It 
would have a local focus. 

“It’s not highly likely that we 
would have a story on East Berlin on 
Page One,” he said that brisk morning 
in September. 

The rest, as they say, is history. 

Berlin — and other international 
stories from countries far, faraway — 
made the Sun front page numerous 
times in the following weeks and 
months. 

In a further irony, St. Louis experi- 
enced a severe local news drought 
during late fall and early winter. 

Just as the paper was launched, for 
example, the St. Louis Cardinals 
baseball team fell decisively behind in 
its losing division race against the 
Chicago Cubs. 

There were no major political bat- 
tles, disasters or sensational crimes in 
St. Louis. 

“We’ve been snake-bit by local 
news,” St. Louis Sun president Rob- 
ert M. Jelenic acknowledged in an 
interview in the paper’s downtown 
offices. “When you’ve got news, it’s 
easier.” 

If news has sometimes been slow in 
St. Louis, however, Jelenic’s own 
work pace has accelerated consider- 
ably. 

In October, Jelenic was promoted 
from vice president for operations of 
Ingersoll Publications to its president 
and chief operating officer. The move 
was designed to free up chairman and 
chief executive officer Ralph Inger- 
soll II to devote more time to new 
media projects. In the corporate 





Robert Jelenic 


restructuring, Ingersoll also took the 
title of editor in chief for the com- 
pany. 

For Jelenic, the new position has 
meant a ferocious schedule as he 
divides time between St. Louis, 
Ingersoll Publication’s Princeton, 
N.J.. headquarters and company 
papers across the country. 








“Travel has really 
picked up, but you can’t 
manage something until 
you know the town,” he 
said. 





One week in December, for exam- 
ple, saw him travel Monday to the 
Troy (N.Y.) Record for budget work, 
back to Princeton that night, over to 
the Trenton (N.J.) Trentonian on 
Tuesday, and out to their Chanry 
Communications’ Long Island (N.Y.) 
papers later in the day. Wednesday, 
he moved through the company’s 
New England properties: first the Fall 
River (Mass.) Herald News, then to 
the Pawtucket (R.1.) Evening Times, 
the Woonsocket (R.1.) Call and finally 
to the New Haven (Conn.) Register. 

Thursday, he was back in Princeton 
and out to Long Island again. Over 





Fast-paced Ingersoll exec 


Recently named president and chief operating officer of Ingersoll 
Publications has to divide his time between St. Louis and the Northeast 


the weekend, he coached his son’s 
hockey team. 

“Travel has really picked up, but 
you can’t manage something until you 
know the town,” he said. 

Sometimes, too, events don’t wait 
even that long. 

One of Jelenic’s first corporate 
tasks was changing the entire mar- 
keting thrust of the Chanry papers on 
Long Island. 

After purchasing the Chanry chain, 
Ingersoll Publications transformed 
the Pennysaver shoppers into full- 
fledged tabloid newspapers with a 60- 
40 editorial mix. 

It was precisely the strategy that 
Ingersoll has used to such success in 
the St. Louis metropolitan area, 
where the free-distribution Suburban 
Journal papers have attracted big 
shares of retail and classified ads from 
the St. Louis Post-Dispatch and other 
area dailies. 

On Long Island, however, the new- 
look papers failed to catch on. 

“We made a mistake,” Jelenic 
said. “We went with a concept that 
worked here, and we thought would 
work the same way on Long Island.” 

The papers have been changed 
back to Pennysaver shoppers, though 
with somewhat more editorial content 
than originally. 

Despite his travels and wide-rang- 
ing corporate concerns, however, the 
fledgling St. Louis Sun remains his 
first priority. 

Asa veteran of one tabloid start-up, 
and the radical revamping of another 
paper, Jelenic rates the Sun’s prog- 
ress as the easiest so far. 

For one thing, he says, the commu- 
nity reception has been far warmer 
than in Edmonton — where he 
helped launch the Toronto Sun Pub- 
lishing Group’s Edmonton Sun — or 
Houston, where the same Canadian 
chain bought and transformed the 
Houston Post. 

“If I base it on Houston or Edmon- 
ton, this is the best reception I’ve ever 
seen,” he said. 

Jelenic looks back to Edmonton 
and Houston, too, for perspectives on 
the St. Louis Sun’s rough spots. 

He finds it not at all suprising, for 
example, that there has been consid- 
erable personnel turnover in the 
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tabloid’s first months. 

“I knew it was going to happen 
before it happened,” he said. “If you 
tracked 230 people over any set 
period of time, you would have turn- 
over.” 

Similarly, the continuing prepress 
technical problems — especially 
frustrating for a paper that aggres- 
sively markets its “bright” look — 
are no surprise, he says. 

With its January rate card, the Sun 
increased its guaranteed circulation 
for advertisers from 75,000 to 
105,000. 

In its November board meeting, the 
Audit Bureau of Circulations refused 
the Sun’s request for a special initial 
audit of its first three-month period. 
Its first ABC figures will appear in the 
Sept. 30, 1990 FAS-FAX. 

The absence of an ABC audit, how- 
ever, has not prevented some rival 
claims. 

The Post-Dispatch, for instance, 








says that the duplication between its 
broadsheet and the Sun amounts to 
75%. Jelenic says the Sun believes 
duplicated circulation is “much 
lower,” but it cannot provide num- 
bers. 

One thing that has surprised Sun 
executives, however, is the high 
home-delivery proportion of the 
newspaper. 

With its conscious “tv screen” 
front-page design, the paper has been 
made for single-copy sales. 

While the paper believed it would 
have an initial home delivery of about 
30,000 copies, by mid-December 
home delivery was nearly 70,000, 
Jelenic said. 

As a result there have been circula- 
tion snarls and, even after three 
months, some papers were being 
delivered as late as 10 a.m. 

“But, after all, that’s primarily a 
problem of success,” Jelenic said. 

If some subscribers have been 





irked by late delivery, many Sun read- 
ers appear also disappointed that the 
paper is not as editorially conserva- 
tive as they had been led to believe. 

A review of comment cards sent to 
the paper showed literally dozens of 
complaints that the paper was not 
ideologically all that different from 
the unabashedly liberal Post-Dis- 
patch. Many of those complaints 
were particularly critical that the 
paper has not taken a strong stand on 
abortion. 

“We could probably be a little more 
conservative,” Jelenic said. “Ralph 
[Ingersoll] has told me he is going to 
make it a little more conservative.” 

Outside St. Louis, Jelenic — who 
names the tabloid Trenton (N.J.) 
Trentonian as his favorite Ingersoll 
paper — is looking to extend tabloids 
in the Ingersoll chain. 

“We've got three possible conver- 
sions on the drawing table,” Jelenic 
said. 





By Andrew Radolf 


Ingersoll Publications Co. 
announced it has signed a letter of 
intent to sell five daily newspapers to 
Thomson Newspaper Corp. as part of 
a restructuring that will enable the 
Ingersoll holding companies to 
reduce bank and long-term debt. 

Ingersoll will receive $270 million 
in cash and Thomson’s Geauga Times 
Leader in Chardon, Ohio, in 
exchange for its five newspapers. 

The newspapers to be sold to 
Thomson are the Sheboygan (Wis.) 
Press, Anderson (Ind.) Herald-Bulle- 
tin, Terre Haute (Ind.) Tribune-Star, 
Warren (Ohio) Tribune Chronicle and 
Mansfield (Ohio) News Journal. 

The Thomson deal follows closely 
Ingersoll’s sale of four dailies to 
American Publishing Co., a subsid- 
iary of Hollinger Inc., and the sale of 
its Asheboro (N.C.) Courier-Tribune 
to Donrey Media. Terms of those 
transactions were not disclosed. 

Ingersoll had previously sold its 
newspapers in Costa Mesa, Calif., 
and Royal Oak, Mich. 

Ingersoll stated the company 
intends to focus on larger markets, 
and will still own more than a dozen 
dailies in the U.S., plus weekly 
groups in St. Louis, suburban Phila- 
delphia and on Long Island. 








In addition to its start-up last Sep- 
tember of the St. Louis Sun, Ingersoli 
also recently purchased the New 
Haven Register for $255 million from 
Goodson Newspaper Group and 
acquired a 50% interest in the Irish 
Press Ltd. in Dublin. In 1988, Inger- 
soll also acquired newspapers in 
England, including the Coventry Tele- 
graph and Birmingham Post and 
Mail. 

“Virtually all of the proceeds” 
from the Thomson deal will be used to 
repay the senior bank debt of Com- 
munity Newspapers Inc. and Inger- 
soll Newspapers Inc., IPCo. stated. 
The balance will be used to fund the 
acquisition of presses and equipment. 

IPCo. is the management company 
for Ingersoll Newspapers Inc. and 
Community Newspapers Inc. All 
three companies are headed by Ralph 
Ingersoll II. 

Thomson Newspaper Corp. is a 
wholly owned subsidiary of Thomson 
Corp. of Canada. 

“This transaction completes the 
sale of the last of our newspapers in 
areas which are not in or adjacent to 
major metropolitan centers,” said 
Ingersoll president Robert M. Jelenic 
in a prepared statement. “As we have 
previously announced, our strategy 
for the 1990s is to concentrate exclu- 
sively on urban properties in the 





Ingersoll to sell five dailies to Thomson 
Plans to focus on larger U.S. markets 


United States, Ireland and the United 
Kingdom and on the development of 
new urban markets in the United 
States and Europe.” 

The announcement of the intended 
sale to Thomson comes several weeks 
after Moody’s downgraded the rat- 
ings on INI’s and CNI’s subordinated 
debt (E&P, Dec.-16, 1989, P. 11). 

Jelenic stated in the IPCo. 
announcement that the Ingersoll com- 
panies also intend to seek to structure 
a new senior bank facility of about 
$600 million which would be used to 
repurchase some of the outstanding 
subordinated debentures. 

Ingersoll is also seeking waivers of 
certain provisions of INI’s and CNI’s 
subordinated debt. 

“We recognize the potential desir- 
ability of simplifying our multicom- 
pany corporate structure,” Jelenic 
stated. “We are in the beginning 
stages of seeking to rationalize the 
debt and equity of our various compa- 
nies into a simpler structure.” 

Negotiations for the $600 million 
have not yet begun, IPCo. stated, and 
the company anticipated such financ- 
ing would depend on the completion 
of the Thomson deal and the restruc- 
turing of the currently outstanding 
subordinated debt. 

Any repurchase would be subject 

(Continued on page 40) 
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A look at the Stuart case 


Boston journalists defend their coverage of the murder case; 
say racism played no role in how they reported the crime 


By Maggie Mulvihill 


When a dying Boston businessman 
named Charles Stuart made a seem- 
ingly desperate call to police from his 
car phone last October to alert them 
that he and his pregnant wife had been 
abducted, robbed and shot by an 
assailant while driving home from a 
hospital birthing class, the police 
believed Stuart, the district attor- 
ney’s office believed police, the news 
media believed the police and the 
D.A.’s office, and everybody 
believed the news media. 

As it turns out, Stuart’s story was 
an elaborate lie, concocted by a man 
who apparently murdered his wife 
and baby and then shot himself, for 
still unknown reasons. 

A convicted felon was arrested and 
very nearly indicted for the crime, but 
charges against him were dropped 
when, earlier last month, Stuart leapt 
to his death from a Boston bridge after 
discovering his younger brother had 
betrayed him to officials. 

So goes one of the most mind-bog- 
gling and lurid crime stories in Bos- 
ton’s history ever to scream out from 
the front pages and kick off the nightly 
newscast. 

There has been a rash of retrospec- 
tive finger-pointing in Boston as the 
true story eerily took shape, much of 
it focusing on Boston officials and 
detectives who tried, and failed, to 
crack the case, but there has been 
plenty of blame left over which has 
tightly fastened itself, fairly or 
unfairly, to the city’s news organiza- 
tions. 

The skin color of both the victims 
and the fictional assailant has become 
as important an element to the story 
as the crime itself. Charles Stuart, his 
wife Carol, a tax attorney, and their 
unborn son, who died several weeks 
after the shooting, were white and the 
man Charles Stuart claimed fired the 
shots was black. 

One of the most stinging criticisms 
of the Boston media has been that 





(Mulivill, a former media lawyer, is 
a free-lance legal affairs reporter based 
in Boston.) 








Boston news outlets, by their “satu- 
ration coverage” of the Stuart case, 
value the lives of white individuals 
more highly than those of blacks. 

Journalists who worked on the case 
say race was not the fundamental ele- 
ment which set off the massive atten- 
tion the media gave the murders but, 
rather, all of the other unusual cir- 
cumstances surrounding the deaths of 
Carol Stuart and her baby drove the 
story to the front page, and kept it 
there for weeks. 

Michael Bezdek, news editor for 
the Boston bureau of the Associated 
Press said the extreme elements in the 
Stuart case, such as the fact that 





up to an extremely horrifying piece of 
news. 

As Ken Chandler, editor of the 
Herald, pointed out in a subsequent 
televised roundtable discussion of the 
media’s role in the Stuart case, “It 
was a major story even before we had 
any idea who pulled the trigger.” 

“The thing that makes a Page-One 
story is it’s news value,” said Caruso. 
Those criticizing the Herald for its 
“racist” coverage do not know the 
news business, according to Caruso. 
Having covered dozens of homicides 
in the neighborhoods of Boston in the 
past year, Caruso said that often, by 
the time a reporter gets to the murder 





“The latest conclusion among journalists is that 
we'd all be better off if we covered Boston’s 
neighborhoods consistently and not just for crime 


stories.” 





Stuart himself came so close to death, 
are the aspects which contributed to 
the believability of Stuart’s rendition 
of events and propelled the shootings 
to the forefront of daily news cover- 
age. 

“I'd like to think most reporters are 
color-blind when covering these 
kinds of issues,” said Bezdek. 

Michelle Caruso, an investigative 
reporter for the Boston Herald, one of 
the city’s two dailies agreed. 

“It was an unthinkable thing, an 
extraordinary situation,” said 
Caruso, who has been a reporter for 
eight years. 

The atrocity involved so many rare 
elements: a pregnant female lawyer 
and her clean-cut-looking husband, 
driving a fairly new automobile in an 
area of the city where they did not 
live, work or socialize; a frantic, tape- 
recorded search by a coolheaded 
state police dispatcher to locate them, 
with scores of news photographers 
following the police sirens and arriv- 
ing on the scene before even ambu- 
lances arrived; a victim painfully 
mumbling to police as he is strapped 
onto a hospital stretcher — all adding 





scene, the victim is dead, there are no 
witnesses, the area has been cleaned 
up, the police do not know the name 
of the victim and frequently do noi 
discover who he or she is for a day or 
two, by which time the murder is no 
longer considered “news.” 

“What story do you have in that 
situation?” Caruso asked. “You 
don’t have a story.” 

However, Caruso noted that the 
Boston media, including the Herald, 
have given front-page coverage to a 
number of crimes involving black vic- 
tims, including the shooting death of 
Darlene Tiffany Moore, a young girl 
who was caught in gun crossfire while 
sitting on a mailbox talking to her 
friends, and a shooting attack on a 
black family’s home in a housing proj- 
ect last summer in predominantly 
white South Boston which, Caruso 
said, was “Page One for days.” 

In that situation, the housing proj- 
ect was turned into a “police state” 
and an armed guard was posted by the 
family’s front door, but because no 
one ever saw the gunman and was 
able to provide police with a descrip- 
tion, as in the Stuart case, the news 
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coverage was notably different. 
Citing recent crime statistics for the 
city of Boston in an editorial pub- 
lished two days after Carol Stuart was 
killed, the Herald pointed out that 
through October 1989, Boston had 
experienced 76 homicides, with black 
victims outnumbering white victims 
3.2 to 1 and that 282 guns had been 
confiscated in minority neighbor- 
hoods such as Mission Hill, the sec- 
tion of Boston where the Stuarts were 
shot, compared with 204 in 1988. 
“The vast majority of these victims 
are young, black males killing each 
other with guns over fights having to 
do with women, drugs or gambling,” 
stated Caruso, saying that even 
though a journalist’s level of empathy 
for these victims and their families 
does not diminish, the level of news- 
worthiness about their deaths does. 
When the same scenario repeats 
itself time and time again, regardless 
of the skin color of the deceased, it is 
no longer so blatantly shocking to the 
public and it is, disturbingly, no 
longer considered “news.” 
From a minority reporter’s view, 
the situation is a bit different. 
Charles Austin, a black television 
reporter for the NBC affiliate in Bos- 
ton, WBZ-TV, began working in tele- 
vision news as a film processor on 
April 4, 1968, the day Dr. Martin 
Luther King Jr. was shot. The Stuart 
affair, he said, has been one of the 
most bizarre stories he has worked on 
in his many years as a reporter. 
Although Austin feels that the Bos- 
ton news organizations treated the 
case fairly, given all of the informa- 
tion that was available to them at the 
time, he does admit that the Stuart 
story got “so much more sustained 
coverage” than other homicides. 
Giving as an example a recent mur- 
der of a black female in Boston, Austin 
explains that WBZ-TV did give this 
story prominent, 72-hour coverage on 
daily news programs but, with the 
Stuart murders, reporters and photo- 
graphers stayed on in Mission Hill for 
days, when there really was nothing 
new to report. 


This, said Austin, gave the resi- 
dents of Mission Hill and the rest of 
the city an impression that somehow 
the news media placed a “higher 
value” on the life of a pregnant 
woman and child who had white skin. 


Mark Jurkowitz, news director for 
the Boston Phoenix, a weekly Boston 
newspaper, said the typical coverage 
Boston’s news outlets give to inner- 
city communities stems from a need 
to provide the public with information 
about the fight against drugs. 


“The press has become fascinated 
with the drug war and infatuated with 








This photograph by Evan Richman of a fatally wounded Mary Stuart and a 
critically wounded Charles Stuart ran on the front page of the Boston Herald. 
Some media critics contended that photos of black murder victims are rele- 
gated to the inside pages of the paper — a charge newspaper officials deny. 


the casualties of that war,” stated 
Jurkowitz. “Reporters create an 
impression that those areas of the city 
are filled only with gangs, crack and 
AIDS; that all of Boston south of 
Boylston Street is Beirut,” said Jur- 
kowitz, who added that, in his view 
“there is no serious reporting in the 
black communities.” 

Jurkowitz acknowledged that, if 
the drug war did not have such 





public would be one way for the Bos- 
ton media to demonstrate to the 
public and their critics that they are 
indeed sensitive to the way they do 
their jobs. 

According to Alan Lupo, a colum- 
nist for the Boston Globe and a former 
police reporter, journalists need to get 
back to the streets. 

“In the 1960s, we were paying a lot 
of attention to where people lived by 





The way that Boston media’s critics have ranted 
about coverage of the Stuart case, one would think 
journalists are responsible not only for gathering and 
reporting news but making up for investigative 
shortcomings . . . by continually playing detective as 


well. 





“political resonance,” perhaps 
coverage might be different but for 
now it seems that most reporters cov- 
ering those areas are simply “war 
correspondents.” 


In Jurkowitz’s view, “the Stuart 
murder presented a powerful ‘clas- 
sist’ issue rather than a ‘racist’ 
issue.” 


The Boston press is not unusually 
racist because, Jurkowitz said, if it 
had been a black couple shot by a 
white gunman with all of the other 
dramatic circumstances present, the 
situation would still have received the 
same “immediate media treatment.” 


Re-evaluating the way in which 
news in minority communities is 
gathered and disseminated to the 





putting some representatives out on 
the streets but, maybe because of the 
economics of the media business, or 
perhaps because our readers got 
bored, or the reporters covering that 
beat got worn-down, when President 
Nixon declared that the ‘urban crisis’ 
was over, we believed him,” Lupo 
reflected. 

As Lupo wrote in a recent Globe 
column, “The latest conclusion 
among journalists is that we’d all be 
better off if we covered Boston’s 
neighborhoods consistently and not 
just for crime stories.” 

Lupo, who noted that at the Boston 
Globe “‘a lot of soul-searching goes on 
daily on a number of issues,” putting 
reporters back into the city’s streets 

(Continued on page 44) 
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View From the Top 


By Milt Rockmore 





“Remember that the newspaper industry in general 
holds syndicates in low esteem,” a syndicate executive 
advises in an office memo. Newspapers, the buyer, have 
always called the shots while syndicates, the seller, strain 
to please. Cancellation was the prerogative of 
newspapers — almost never of syndicates — but is the 
pursuer becoming the pursued? Cana supplier become so 
important to a newspaper that his leaving imperils it? 
Here are some answers from editors who, in one way or 
another, have dealt with the problem: 


Roy E. Bode, editor 
Dallas Times-Herald 


Syndicates have an enormous influence, especially in 
competitive markets, and the potential for abuse exists. 

In a two-paper market such as Dallas both papers vigor- 
ously cover the news of record. We cover the City Coun- 
cil, and are constantly searching for investigative projects 
that will make a difference. Among the things that set us 
apart are syndicated features and our own columnists and 
editorial page writers. In a competitive environment those 
differences become extremely important. 

I would tell editors that syndicates have an enormous 
influence and that potentially we can become their cap- 
tives, even in single-paper markets. They can come in and 
demand all kinds of price increases and impose all kinds of 
demands. 

I would also tell them that, while syndicates have an 
enormous influence in our business, as editors we tend to 
emphasize the hard news departments of our paper. 

Most of us are trained to focus on hard news but those 
back-of-the-book departments and the syndicated things 
should not be overlooked, neglected or underestimated. 

We ought to understand also that this business is chang- 
ing and all the elements of trust that existed between 
newspaper editors and syndicators in the past may not be 
there in the future. 


Steven S. Duke, assistant managing editor, features 
Chicago Sun-Times 


No, I don’t think syndicates can dominate newspapers. 
At least not here. We don’t buy that many pieces from a 
single syndicate. If we lost them all, it wouldn’t cause any 
significant damage. 

When Mike Royko left the paper it shook us up emotion- 
ally and got us some bad publicity. Chicago is a savvy 
media town. The man on the street.is keenly tuned-in to 
what happens behind the scenes at our newpapers and tv 
stations. I don’t know how many readers we lost when he 
left. 

When Ann Landers left we filled the void with two 
columns we developed ourselves: “All That Zazz” by 
Jeffrey Zaslow and “Dear Diane” by Diane Crowley, the 
daughter of the woman who originated the Ann Landers 
column. I don’t think we lost readers when she left. 
Landers was something those who bought the paper 
looked forward to, but I don’t think she was a buying 
decision. 

Currently, one of our most popular features is the horo- 
scope column by Sydney Omarr. Our top comic strips are 
“Garfield,” “Family Circus,” “Crankshaft” and “Mar- 
vin.” I recently bought a column called “Baby File” from 





Do syndicates exert undue influence? 


a self-syndicator that offers advice to first-time parents. 
It’s building nicely. I haven’t bought very much in the last 
year. I added two comic strips, “Phipps” and “Jump- 
Start.” Two features I’d love to carry are 
“Doonesbury” — it’s one of a kind — and the extremely 
popular “Calvin and Hobbes.” 

One of the reasons we haven’t bought many new fea- 
tures is that there are so many supplementary packages 
out there. The Los Angeles Times-Washington Post News 
Service and others include a lot of material that used to be 
sold as separate columns. Packaging in the industry is 
providing us with a plethora of material. I get more than I 
can use. 


Robert C. Maynard, editor and president 
The Tribune, Oakland, Calif. 


Do syndicates exert too much influence on newspapers? 
It is an argument that cuts several ways, as I learned 
during my syndicate litigation. It is much more compli- 
cated than I had ever thought. 

When I became editor I found the San Francisco 
Chronicle had exclusive contracts with all their major 
syndicates. Every feature we wanted, we couldn’t have. 
We sued and finally settled. The settlement enabled us to 
get all the features we wanted on a phased-in basis. 

I came to understand that syndicates are middlemen, 
distributors. Some find and develop powerful features, 
and then control who can buy them. The question is, is it 
smart business or undue influence? There is no easy 
answer. 

One of the features we wanted was “Doonesbury,” 
which we believed would appeal to our large college 
audience here. Now, in fairness, we had to admit it was 
John McMeel’s and [his] Universal Press Syndicate’s 
brilliance that developed the product they saw in the Yale 
Daily News. When they first launched it in 1970 it was 
offered to the Oakland Tribune, but turned down. They 
took it to the Chronicle, which insisted on exclusivity. 
Now, with those facts, where is the blame and the burden 
with respect to undue influence? You have to look at real 
life in which business people constantly make judgments 
to produce greater benefits. 

On the other hand, ihe practice can become entirely too 
pervasive. Our problem was that 135 features had been 
labeled “hands off.” Certainly some of these would be 
bought and never used. 

I do not feel we have been unduly influenced by syndi- 
cates, nor do | think they do harm. The Dallas situation [in 
which Universal transferred 26 features from the Times 
Herald to the Morning News] is an example, however, 
when they can exert too much influence. By pressing the 
issue of exclusivity, they can make the second paper in 
town suffer. 

If you have got a great product line of features and you 
are not going to give any of them to the other guy, even 
though your big customer isn’t going to use all of them, 
that is an unfairness you really ought to address. 


Thomas F. Mulvoy, managing editor 
Boston Globe 

Certainly, in a competitive situation, syndicates can 
help one paper and hurt the other. 

When News America Syndicate took those 11 comics 
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from us [and put them in the Boston Herald], we did not like it. Although our 
circulation is up since that loss, it was a public relations setback at the time. 
It was also confusing to many of our readers who believed we had soured on 
the strips and were replacing them with new ones. I suppose we also lost 
readers who bought the paper only for the departed comics. I would suggest 
that newspapers that see syndicates as the anchor of their newsrooms would 
not feel very comfortable. 

I believe there is danger in allowing syndicates to become disproportion- 
ately important to a paper. Our protection — and we never lose sight of it — 
is that we put out a Boston paper. The Boston Globe is our franchise. Our 
staff writers, editors, photographers, designers all know that the reason we 
exist is to put out a Boston newspaper. 

As an editor, I place a high value on syndicate stars, but I place even a 
higher value on the comment and coverage of local events. Our own staff of 
reporters and columnists writing about what is happening in Boston, Mass., 
and New England — that is the valuable thing. 

When it comes to comics, that is where we are held hostage by the 
availability of desirable strips. I do not see the Globe, or any other paper, 
creating its own comic strips. Here there is no way newspapers can protect 
themselves against syndicate domination. Perhaps contracts with options 
might be the answer; maybe even baseball-type contracts, which would at 
least give us a comfort period. 

While we are overwhelmingly staff-driven and intend to keep it that 
way — as far as I know, we haven’t bought any features lately — I believe 
syndicates are a necessary part of the business, especially in the area of 
comics and news with syndicates like the Los Angeles Times Syndicate and 
Washington Post Writers Group. 


Gene Roberts, executive editor and president 
Philadelphia Inquirer 


I believe syndicates are meaningful in the lives of newspapers in a good 
way. If there is a problem about the longevity of features that is what long- 
term contracts are for. 

We have signed long-term contracts for established features over the 
years. There are all sorts of ways to do it; one is to have a basic contract on 
long-standing, proven features, with a rider on new features. If you like 
them after a year or two, you would have the option of putting them under 
contract. 

I just think you have to go to a lot of trouble to prove syndicates are 
jerking newspapers around. The truth is that they do not willy-nilly pull 
material out of newspapers. 

When we were competitive with the Bulletin we got some features after 
they refused to sign long-term contracts. A syndicate salesman, later 
involved in our deal, was literally ordered from the Bulletin for suggesting 
long-term contracts. 

I think syndicates are a very imaginative, helpful part of the newspaper Roberts 
business and they have a very bright future. A lot of the imaginative things 

(Continued on page 40) 
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ADVERTISING 





By Debra Gersh 


Meeting the challenges of the 1990s 
will take not only determination but 
also skill and training. 

At a recent Landon Seminar, held 
in conjunction with the International 
Newspaper Advertising and Market- 
ing Executives winter meeting in 
Palm Springs, Calif., a number of 
industry executives discussed ways 
to meet the challenges of the coming 
years. 

Sales training has been placed at 
the top of the list at Ottaway Newspa- 
pers, said Jerry Tache, corporate liai- 
son, who stressed that if a sales-train- 
ing program is to show any success, it 
must have support from top execu- 
tives. 

The company’s newspapers had 
been using a generic training system 
that involved role-playing among 
three participants. Participation in 
that program, however, faltered, 
Tache explained. 

Ottaway later developed AdSell, an 
interactive sales-training program 
that teaches the trainee to train him- 
self and to think ahead. 

The program begins with comple- 
tion of a knowledge kit made up of 
basic information and a worksheet, as 
well as a reference guide. 

The heart of the program, accord- 
ing to Tache, is a Sales Simuiation 
Trainer, which consists of role-play- 
ing exercises on video that need only 
the input of the trainee. The trainee is 
videotaped while role-playing (alone) 
and then he can review and evaluate 
his own performance, continuing the 
process until he thinks he has it right, 
then bringing the video to a trainer/ 
manager for evaluation. 

The total investment for Ottaway 
has been about $300,000, Tache 
added. 

Market-share problems exist 
because of both facts and percep- 
tions, commented Bill Lostoski, mar- 
keting director at Howard Publica- 
tions. 

To get those not using or dissatis- 
fied with newspapers to change their 
minds, papers must sell hard to get 
those advertisers to listen to the pitch 
without prejudice. 





Sales training 


Newspapers cite its importance for the 1990s; marketing 
execs also discuss other ways to keep business on the upswing 


Newspapers “really don’t need 
better presentations, they need to 
open minds,” he said. 

The first order of business is to get 
newspapers’ own houses in order. 

For example, while many of those 
responsible for buying advertising 
rarely, if ever, read a newspaper, 
Lostoski questioned how many of 
them were receiving a free home sub- 
scription. It is expensive, but “every- 
one of these guys should be getting a 
newspaper.” 

In addition, he suggested that all 
newspapers chip in for research to 
find out how long it takes to develop a 
reading habit. To sell potential sub- 
scribers, newspapers need new 
research. 





president/advertising for the com- 
any. 

Although Cox believes the regional 
Bell restrictions will be lifted and they 
will begin targeting newspapers’ clas- 
sified business, Campbell noted that 
the newspaper industry. as a whole 
has been doing very little to develop 
these systems. 

“The issue here is to utilize the 
technology out there to augment busi- 
ness,” Campbell said, adding that the 
services can be sold as a value-added- 
type tie-in. 

Campbell suggested that newspa- 
pers look at the cost of developing 
VIS as research and development 
rather than profit and loss, and noted 
that the company is getting close to 








Sales training has been placed at the top of the list 
at Ottaway Newspapers, said Jerry Tache, corporate 
liaison, who stressed that if a sales-training program 
is to show any success, it must have support from top 


executives. 





About a year ago, Lostoski said he 
challenged 1,000 papers to put up 
$1,000 to create research questioning 
the results of other media, with the 
winner take all. 

“T really think we'd win, but even if 
we lost, it would not be by much,” 
Lostoski said, adding that it would at 
least get advertisers to look at news- 
papers. 

Voice mail and other electronic 
data systems are among the biggest 
challenges currently facing the news- 
paper industry, which has “not really 
done much” to develop its own sys- 
tems. 

Newspapers may lose the oppor- 
tunity to take the lead in developing 
these systems, he continued, as the 
regional Bell operating companies 
will be nearly ready to go if restric- 
tions on selling information are lifted. 

“The challenge is to get off our 
butts and do something,” he added. 

Cox Newspapers, especially in 
Atlanta and Paim Beach, have been 
doing a lot with voice information 
services, noted Jay Campbell, vice 





breaking even with its audiotex ser- 
vices. 

The company also is utilizing 900- 
numbers, which Campbell said can be 
very lucrative, and using voice mail 
for personal ads. 

New services being offered include 
tomorrow’s classified, which offers 
900-number callers access to the next 
day’s classified ads, and a gateway 
system for videotex services pro- 
duced in partnership with BellSouth. 

In the long term, Campbell said, 
newspapers can become an integrated 
information business, helping them to 
become the most important medium. 

Developing new products can help 
newspapers compete against niche 
marketers, according to Dave Bon- 
field, corporate advertising director 
for Ingersoll Publications Co. 

Planning and research are needed 
for any development. Newspapers 
must know what they need to do and 
what the competition is doing, and 
research is important as the market 
fragments, he said. 

(Continued on page 51) 
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By Debra Gersh 


To beat competition in the 21st cen- 
tury, newspapers must be prepared 
now, said Thomas G. Clancy, senior 
vice president/sales and marketing, 
the San Francisco (Calif.) Newspaper 
Agency. 

“Broadcast, in many cases, is eat- 
ing our lunch,” said Henry K. (Buzz) 
Wurzer, marketing development 
manager, Hearst Newspaper Group, 
New York. “As we look through our 
group, we see big papers with the 
resources to compete against broad- 
cast,” and it is still tough. 

The small- and medium-sized 
papers, however, were not prepared 
to do that, so the company put 
together a media-mix proposal selling 
program to teach salespeople at those 
papers to act as consultants, Wurzer 
told those at a breakout session dur- 
ing the International Newspaper 
Advertising and Marketing Execu- 
tives winter conference in Palm 
Springs, Calif. 

“This is not brain surgery,” he 
said, it is “a culture change” that is 
simple to do. 

Basically, the presentation points 
out to advertisers that using newspa- 
pers in their media mix can develop 
more gross ratings points at a lower 
cost. It shows them how to take the 
same money they are spending in 
broadcast and convert some to news- 





Preparing for the 21st century 


paper for greater reach and fre- 
quency, Wurzer explained. 

Audiotex numbers, he added, will 
also beat broadcast. 

All media are losing advertising 
share, as dollars are budgeted for pro- 
motional expenses, said John T. Men- 
nenga, senior vice president/market- 
ing and research at Sawyer Ferguson 
Walker Co. Inc. 





“This is not brain 
surgery,” he said, it is “a 
culture change” that is 
simpie to do. 








Magazines and television have 
been offering value-added advertis- 
ing, and a number of newspapers have 
done the same, but Mennenga sug- 
gested that, instead of value added, 
newspapers should look to establish 
marketing partnerships with their 
advertisers. 


However, he suggested that news- 
papers embark on such programs with 
clients who can afford it, not with 
those already in trouble. 

A lot of publishers say that they put 
out a good, solid product that attracts 
good readers to buy advertisers’ 
products, but the definition of value is 
changing, explained Erich Linker, 
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senior vice president/advertising at 
the New York Times. 

An INAME research committee 
survey found that 76% of respondents 
were offering some value-added pro- 
gram, such as preferred position, spe- 
cial sections, bonus circulation, 
research, color incentives, merchan- 
dising, sports/event marketing, and 
statement stuffers, he noted. 

Linker offered some guidelines for 
value-added/marketing partnerships, 
including: know what the advertiser 
wants and needs; remember that 
value-added is more than the sale of 
just advertising; invoke total newspa- 
per resources, such as editorial, cir- 
culation and promotion; a program 
does not have to be costly; effective 
programs require a vision for the 
product which helps the advertiser, 
the newspaper and the reader; 
emphasize the benefits of using the 
newspaper trademark, such as the 
masthead; flexibility is important for 
both the newspaper and the adver- 
tiser; be creative and original; use the 
programs to build stronger alliances 
with customers; and there has to be 
value in the product and service 
before more value can be added. 

As an example, Linker used the 
Five Star Buy, a package of Good 
Health magazines in the Times, the 
Chicago Tribune, Los Angeles Times, 
Washington Post and Boston Globe 
that included merchandising pro- 
grams, bonus mailings, consumer 
health events and the like. 

“The key is communications 
impact,” he said. 


More papers join 
AD/SAT Network 


The AD/SAT Network has added 
14 newspapers over the past 12 
months, bringing its total membership 
to 122 papers in 33 states and the 
District of Columbia. 

In addition, network ad receptions 
increased 79.3% over the previous 
year, while the number of ads trans- 
mitted increased 78.2%. 

The newest additions to the AD/ 
SAT Network are: the Birmingham 
(Ala.) News and Post Herald; the Wil- 
mington (Del.) News Journal; the 
Sacramento (Calif.) Bee; the Char- 
lotte (N.C.) Observer; The State, 
Columbia, S.C.; the Spokane (Wash.) 
Spokesman-Review and Chronicle; 

(Continued on page 40) 
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Taking Aim at 
Assault Weapons 


In January 1989, a drifter armed with an AK-47 rifle turned a 
California schoolyard into a killing field—murdering five children before 
putting a bullet in his own head. This senseless incident prompted Jim 
Stewart and Andrew Alexander of 
the Cox Washington Bureau to 
look deeper into the assault gun 
story. They soon discovered that 
the criminal justice system lacked 
coherent and timely data on the 
use of firearms by criminals. Thirty 
thousand people die annually 
from gunshot wounds, yet little 
analyzed data was available. 

The information search took 
them to a gym-sized Maryland 
warehouse used by the Federal 
Bureau of Alcohol, Tobacco and 
Firearms to store firearm trace 
requests from police across the 
nation. The bureau allowed our 
reporters to enter all 1988 and 
1989 available forms into com- 
puters supplied and programmed 
by the Cox staff. 

Based on this data, Stewart 
and Alexander compiled a series 
of articles entitled “FIREPOWER: 
Assault Weapons in America,” 
which was published in various 
‘iia Saag Cox newspapers. The study, which has served as a focal point in the na- 

tionai debate over assault gun regulation, showed that assault guns are 
20 times more likely to be used in a crime than conventional firearms. 

The assault gun story was pursued throughout 1989, and included a 
trail that led from manufacturers and victims to the army's dealings with 
the National Rifle Association. The debate still rages. But through “FIRE- 
POWER: Assault Weapons in America,” our readers now have a clearer 
understanding of this complex issue. 








For a reprint of FIREPOWER: Assault Weapons in America, please write to Cox 
Enterprises, Communications Dept., P.O. Box 105357, Atlanta, GA 30348. 
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The importance of real estate ads to newspapers 


By Debra Gersh 


Real estate advertising is very 
important to newspapers and the eco- 
nomy in general, according to How- 
ard Grothe, vice president/advertis- 
ing and marketing at the Orange 
County (Calif.) Register. 

Grothe who, along with Los 
Angeles Times executive vice presi- 
dent/marketing Don Clark, moder- 
ated a panel on real estate in the 90s 
during the International Newspaper 
Advertising and Marketing Execu- 
tives winter conference in Palm 
Springs, Calif., explained that there 
are essentially two types of real estate 
classifications, resale and new home 
development. 

Competition for advertising from 
the new-home building segment is 
going to be very tough, explained Bob 
Hubbert, president of Hubbert 
Advertising and Public Relations Co. 
Inc. of Costa Mesa, Calif., noting that 
direct mail, specialty publications, 
video and television shows are all 
competing for newspapers’ share of 
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ad dollars. 

He has found that “newspapers 
without adequate real estate sections 
do not pull as well.” Hubbert said it is 
important to balance the advertising 
with editorial copy, as “builders in 
markets with weak real estate sec- 
tions will go to alternative media.” 

Further, while stories about build- 
ing slumps and the like belong in the 
paper, Hubbert thinks they should be 
in the business section, not the real 
estate pages. He suggested using the 
real estate section to promote real 
estate the way travel sections pro- 
mote the travel industry. 

Hubbert also criticized publicizing 
stories about “so-called environmen- 
talists,” many of whom he accused of 
wanting land for themselves but not 
developed for others. 

There is a slowdown in the real 
estate market now which started 
around last August, explained Don 
M. Tarbell, chairman of the board, 
Tarbell Realtors, and president of the 
Tarbell Financial Network, Santa 
Ana, Calif. 

Tarbell said, however, the market 
takes about a year for adjustment, and 
he predicted home buying should pick 
up again around August of this year. 

International transactions and 
companies should begin to emerge, 
especially around the Pacific Rim, he 
added. 

Full-page ads are important to real 
estate agents, as is color, he noted, 
adding that having a good real estate 
section is important. 

Myra Goldwater, a realtor in Palm 
Springs, noted that it does pay to 
advertise. She thinks the quality of 
the ad, not the size is important, and 
often uses the smaller line ads to pro- 
mote her property listings. 

There are a number of changes 
coming in the real estate business, 
commented Randall W. Lewis, 
executive vice president of Lewis 
Homes, Upland, Calif. 

Among the changes will be a strong 
demand for housing, but segmented 
housing that is affordable for singles, 
seniors, etc. 

There also should be more planned 
communities and golf courses, giving 
newspapers an opportunity to give 
their readers ideas about living there 
or for special sections. 

More high-end rentals will lead to 
more of these ads in real estate sec- 
tions, and more high-density housing 
could lead to cluster advertising and 





more editorial copy about living 
there, Lewis said. 

Further, more building in outlying 
areas and more target marketing to 
ethnic groups will create new oppor- 
tunities for zoning. 


INAME committee 
looks at circulation 


The International Newspaper 
Advertising and Marketing Execu- 
tives has formed a circulation com- 
mittee to address issues of reader- 
ship, penetration and circulation. The 
commitee is chaired by Tom Clancy, 
senior vice president/sales and mar- 
keting, at the San Francisco Newspa- 
per Agency. Committee members are 
those executives with joint advertis- 
ing and circulation responsibilities. 


Sprague to head 
research task force 


Jeremy Sprague, senior vice presi- 
dent of research at Cresmer, Wood- 
ward, O’Mara & Ormsbee, has been 
named chairman of the joint Interna- 
tional Newspaper Advertising and 
Marketing Executives and Newspa- 
per Research Council task force on 
syndicated research, which acts as 
the industry’s liaison with research 
companies. Sprague is a member of 
INAME’s research committee and is 
secretary and a director of the NRC. 


Zsa Zsa tops list 
of 1989 junk news 


The media’s exploitation of the 
trials and tribulations of Zsa Zsa 
Gabor was named the top “junk news 
story” of the year by Sonoma State 
University communication studies 
professor Carl Jensen. 

Jensen’s annual list of stories that 
got more coverage than they deserved 
was compiled from nominations of 
newspaper ombudsmen from across 
the country. 

The other top nine junk stories of 
1989 were: Roseanne Barr’s off-tube 
antics; Jim and Tammy Bakker; 
Bryant & Willard & Jane & Deborah 
of NBC’s Today Show; Batman; 
Leona Helmsley; George Bush trivia; 
Dan Quayle; Malcom Forbes’ birth- 
day; and the 20th anniversary of 
Woodstock. 
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NEWSPEOPLE IN THE NEWS 








THOMAS VAIL, president, publisher 
and editor of the Cleveland Plain 
Dealer, has named ALEX MACHASKEE 
publisher of the newspaper and 
THOMAS H. GREER its editor. 

Vail, who took over leadership of 
the newspaper at the age of 36, has 
assumed the title of president and 
chairman. He has been publisher and 
editor since 1963. 

Machaskee, with the newspaper 30 
years. has served as promotion direc- 
tor, assistant to the publisher for nine 
years, director of labor relations, and 
general manager. He is a past presi- 
dent of the Ohio Newspapers Associ- 
ation. 

A graduate of Cleveland State Uni- 
versity, Machaskee is a native of 
Warren, Ohio, and worked in his 
home town for the Tribune Chronicle 
before moving to Cleveland. 

Greer, a graduate of Dillard Uni- 
versity in New Orleans, was named 
managing editor of the Plain Dealer in 
1986 and executive editor last year. 
He was sports editor in 1983-86 and in 
the early *70s had worked for the 
paper as a suburban and general 
assignment reporter. 

A native of Nashville, Greer began 
his career in 1965 with the Trenton 
(N.J.) Evening Times and later was a 


sports feature writer and columnist 
for the Philadelphia Daily News, and 
a sports columnist at the New York 
Daily News and worked briefly at the 
Philadelphia Inquirer. 


* * * 


STRYKER McCGuIRE has moved to 
New York from Mexico City as chief 
of correspondents for Newsweek. He 
has served as Latin America regional 
editor since July 1988 and Mexico 
City bureau-chief since October 1987. 

In his new position, McGuire is 
responsible for management of the 
16 overseas bureaus and 10 domestic 
bureaus. He earlier worked as senior 
editor of Newsweek International and 
as Houston bureau chief. 

Prior to joining the magazine, 
McGuire headed an award-winning 
| special projects team at the San Anto- 
nio Light. 


* * * 


LEw Harris has been promoted to 
editor of Los Angeles Magazine, suc- 
ceeding GEOFF MILLER, who became 
publisher. 

Harris has been executive editor 
for the past nine years and a member 
of the editoral staff since 1974. Earlier 
he headed the feature section of the 
Riverside (Calif.) Press-Enterprise 
and for six years was a feature editor 
for the Chicago Tribune. 





Thomas Vail 


ROGER COHEN has joined the New 
York Times as a reporter covering the 
media. 

A graduate of Oxford University, 
he previously was the Wail Street 
Journal’s South American bureau 
chief. He also worked as Rome 
bureau chief for the Journal and as a 
Reuters correspondent in Rome, 
Brussels and London. 

* * * 

R.E. NEWMAN has succeeded KEN- 
DALL SOMERS as advertising director 
of Newspaper Printing Corporation, 
agent for the Tulsa World and the 
Tulsa Tribune. He joined NPC in 1950 
after earning a journalism degree at 
the University of Oklahoma. 

Also, STEPHEN BRIGHT, a 16-year 
employee has been promoted to sales 
development manager in the adver- 
tising department and LYNETTE 
SCOTT, sales supervisor, was named 
retail ad manager. 

* * * 


DAVE HUNKE is newly promoted to 
advertising director of the Miami 
Herald and directs retail, national and 
classified advertising and advertising 
operations. 

Hunke joined the Kansas City Star 
and Kansas City Times after graduat- 
ing from Kansas University with a 
bachelor’s degree in journalism and 
marketing, leaving Kansas City to 
join the Wichita (Kan.) Eagle-Beacon 
in 1977. He was with Branham Co., a 
newspaper rep firm for a year, and 
returned to Wichita in 1980 and then 
moved to Miami in December 1986, 
holding various ad positions since 
then. 

* * & 

ROBERT A. MANZI is now chief 
financial officer and treasurer of the 
Columbus (Ga.) Ledger-Enguirer. 
Formerly controller, he assumes full 
responsibility for operations of the 
finance division. 


Alex Machaskee 


Thomas H. Greer 


— NEWSPEOPLE EDITOR 
LENORA WILLIAMSON 


JAMES BRESSOR, Statehouse bureau 
chief for the Burlington (Vt.) Free 
Press since December 1988, has 
joined the Washington staff of Rep. 
Peter Smith, R-Vt., as chief legisla- 
tive director, with a salary of $33,000 
plus benefits. 

Bressor had assumed the Stfate- 
house post after DAVID KARVELAS 
resigned to become Smith’s chief 
administrative assistant. 

The Free Press has named STUART 
A. SEIDEL to succeed Bressor as 
Montpelier bureau chief. Seidel, who 
joined the newspaper as an editorial 
writer last February, previously was 
with Newsweek and United Press 
International. 

* * 


BoB THOMAS, sports copy editor 
with the Tulsa Tribune, has joined the 
Knoxville News-Sentinel. 

. & -& 


Promotions at the Virginian-Pilot 
and the Norfolk Ledger-Star, 
announced by JAMES C. RAPER, man- 
aging editor, include: 

GERALD P. MERRELL, to assistant 
managing editor in charge of Ports- 
mouth, Suffolk and the Peninsula; 
EDWARD P. POWER to business editor; 
MARVIN L. LAKE, Norfolk city editor 
since 1983, to Portsmouth editor; and 
DONALD G. NADEN, assistant news 
editor since 1987, to Business Weekly 
editor. 

Merrell has been business editor of 
the papers since 1984, having moved 
from the Rocky Mountain News, 
Denver, where he was projects edi- 
tor. 

Power returned last February from 
reporting for the Philadelphia 
Inquirer. He was a Ledger-Star | 
reporter in 1983-85. 
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Three major editing positions at the 
New York Times have been 
announced by MAX FRANKEL, execu- 
tive editor. 

ADAM CLYMER, political editor, is 
now senior editor for weekends and 
oversees planning for main news sec- 
tions on Sunday and Monday and 
coordination with content of The 
Week in Review. He also manages the 
newsroom on weekends. 

Clymer succeeded MITCHEL LEvI- 
TAS, also a senior editor, who is begin- 
ning a series of special writing and 
editing assignments. 

DANIEL LEWIS, now deputy 
national editor, moves to editor of 
The Week in Review, succeeding 
ERIC ECKHOLM, who becomes project 
editor for enterprise reporting. 

MICHAEL R. KAGAy, polling direc- 
tor on Clymer’s staff, becomes editor 
of news surveys and heads the depart- 
ment producing the Times’ political 
polls, sports polls and best-seller lists 
for the Book Review. 

* * * 


JON PESSAH, sports editor of the 
Hartford Courant the past six years, 
is moving to sports editor and assis- 
tant managing editor for Newsday, 
LA. 

Pessah is a graduate of the Univer- 
sity of Maryland and succeeds the late 
RICHARD SANDLER, Newsday sports 


editor for 16 years who died last Sep- 
tember. 


* *# 


DONNA FINCH, a 10-year employee, 
has the newly created position of 
director of customer service for the 
Fort Worth Star-Telegram. Formerly 
credit and billing director, she will 
head the reorganized customer ser- 
vice department. 

* * * 


GEORGE GABEHART Jr., has moved 
from editor-general manager of the 
Springfield (Ky.) Sun, to the same 
position for the Spencer County Jour- 
nal-Democrat, Rockport, Ind. The 
newspapers are in Landmark Com- 
munity Newspapers Inc. group. 

* * * 

North Jersey Newspapers Co., 
Passaic, announced promotion of 
MICHAEL J. RYAN to vice president of 
corporate sales and marketing, and 
the appointment of FRANK J. SAVINO 
to vice president of advertising/mar- 
keting for the North Jersey Herald 
and News, Passaic, and the com- 
pany’s three Passaic County weeklies. 

Ryan previously headed advertis- 
ing and marketing of the Herald and 
News. He joined the company in 1987 
after 35 years with the New York 
Daily News. Savino is a former vice 
president of marketing for The Rec- 
ord, Hackensack, N.J. 





JAMES E. SMITH, formerly Fort 
Lauderdale Sun-Sentinel’s research 
manager, has been named vice presi- 
dent and marketing director. 

He replaces ROBERT E. PLAISTED, 
60, who retired after more than 23 
years with the News and Sun-Sentinel 
Company, having served as the news 
editor, managing editor and editor of 
the Sun-Sentinel and associate editor 
of the News/Sun-Sentinel before 
being named vice president and mar- 
keting director in 1984. 

Before moving to the Sun-Sentinel 
in 1980, Smith was an assistant pro- 
fessor of sociology at the University 
of Miami. He holds a master’s degree 
and a doctoral degree in demography 
and urban planning from Cornell Uni- 
versity. 

* * * 


HAROLD H. SCHMITT has been 
named general advertising manager 
for The Pittsburgh Press Company, 
replacing WILLIAM E. McCormick, 
who has retired. 


Also, THOMAS P. O’MALLEY suc- 
ceeds Schmitt as assistant general 
advertising manager. 


Schmitt will manage the general 
advertising department and direct 
sales and administration of national 
advertising for the Pittsburgh Press 
and the Pittsburgh Post-Gazette. 

O’Malley is responsible for assist- 
ing the general manager and super- 
vising national advertising and inter- 
department performance and also 
retains his co-op advertising manager 
duties. 

* * * 

KENNETH SVANUM, display adver- 
tising manager of the Santa Rosa 
(Calif.) Press Democrat is newly pro- 
moted to advertising director. 

Also, MIKE TOBENER was pro- 
moted to director of operations from 
director of production and is respon- 
sible for production, facilities and 
labor. He reports to Matthews. 


Kim MARCUM has been promoted 
to assistant managing editor/features 
at the Dallas Times Herald and is 
directing a new focus and design for 
features sections. 

She went to Dallas eight-and-a-half 
years ago from fashion editor of the 
Kansas City Star where she also had 
been an assistant features editor and 
features editor. Marcum is a graduate 
of the Medill School of Journalism at 
Northwestern University. 

Also in-the features department, 
RON RUGGLES was promoted to fea- 
tures editor/daily and is responsible 
for the general features reporting 
staff; and KATHY ANDERSON, to fea- 
tures editor/entertainment from an 
editor on the department copy desk. 

ELIZABETH GORDON joined the 
Times Herald as a features copy edi- 
tor, from copy editor with the Detroit 
News; and CHERYL CLEMMONS, a 
metro reporter with the Oakland 
(Calif.) Tribune, joined the staff as a 
features writer. 

* * * 

HARVEY C. JACOoBs, editor of the 
Indianapolis News since 1974, is cele- 
brating publication of his sixth book, 
a collection of 100 essays from over 
1,500 columns written in the past 16 
years as editor. 

With the title of “Hugging the 
Heartland,” the book combines com- 
mon-sense philosophy with humor in 
describing qualities of life found in the 
region. The illustrations are rural 
images and scenes by Indiana artist, 
J.E.S. Manship, with Highland Press, 
Evanston, Ill., as publisher. 

Jacobs began in journalism as a 
reporter-columnist for the Franklin 
(Ind.) Evening Star and then worked 
in public relations for Franklin Col- 
lege, becoming a journalism professor 
and department chairman there. His 
career also includes 10 years at New 
Mexico State University where he 
was founding chairman of the jour- 
nalism and mass communications 
department. 
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HOWARD ELLIO. £ ALEXANDER, 70, 
a member of the Woodbridge (N.J.) 
News Tribune’s news staff for 47 
years, died Dec. 12 at John F. Ken- 
nedy Medical Center, Edison, N.J. 

His work at the newspaper, which 
was known as the Perth Amboy Eve- 
ning News when he joined the staff in 
1942, ranged from two-sentence 
social items to sitting on the editorial 
board and supervising news produc- 
tion. 

He returned to the Evening News 
after volunteering for special service 
with the British Imperial 14th Army in 
World War II and serving 18 months 
as an ambulance driver in Burma. He 
was decorated several times for his 
service. 

He worked at the News Tribune as 
a photographer, reporter, columnist, 
magazine editor and suburban editor, 
and became managing editor in 1960 
and associate editor in 1965. Alexan- 
der took disability leave in 1987 and 
retired in September of last year. 

* * * 


LORD DROGHEDA, 79, who helped 
establish the modern Financial 
Times, Great Britain’s business daily, 
died Dec. 24. 

Drogheda and his editor, Sir Gor- 
don Newton, built the small-circula- 
tion paper in London’s financial dis- 
trict into a daily journal read around 
the world. He was Charles Garrett 
Ponsonby Moore before inheriting 
the 300-year-old earldom in 1957. 

Early on, Drogheda sold advertis- 
ing space for the newspaper in the 
*30s and then became managing direc- 
tor in the ’40s and chairman in 1971. 
He retired in 1975. 


* * * 


J. WILLCOXx DUNN, 91, a retired Vir- 
ginia newpaper editor and publisher 
who crusaded against gambling, died 
Dec. 29 at a Virginia Beach nursing 
home. 

In his earlier years a lawyer and real 
estate businessman, Dunn later 
established the weekly Princess Anne 
Free Press, serving Virginia Beach 
and Princess Anne County, in 1952 to 
battle against wide-open gambling. 
He was the paper’s editor, publisher 
and sole owner. 

Dunn retired and ceased publishing 
his paper in 1962. 

* * * 


WILLIAM FOWLER, 69, a former 
managing editor of the Bellingham 
(Wash.) Herald, died Dec. 30 of a 
heart attack. 

He worked at the Port Angeles Eve- 
ning News before joining the Herald 
as a reporter in 1946. In 1950, Fowler 





moved to The Oregonian, Portland, 
and returned to the Herald in 1953 as 
assistant city editor, advancing to 
managing editor in 1960. 

In 1978, Fowler moved to the Van- 
couver (Wash.) Columbian, to write 
editorials and retired in 1983. 

* * * 

LAWRENCE V. HADLEY Jr., 58, 
advertising director of the Glovers- 
ville-Johnstown (N.Y.) Leader-Her- 
ald since 1971, died Jan. 6 of a heart 
attack. He earlier was advertising 
director of the Charlottesville (Va.) 
Daily Progress. 

Hadley was a past president of the 
New York State Advertising Manag- 
ers Association. 

* * * 


STAN ISLE, 66, senior editor of The 
Sporting News, St. Louis, editorial 
staff since 1965, died Dec. 28 at St. 
John’s Mercy Hospital in St. Louis 
following a protracted battle with 
cancer. 

Isle was sports editor at the 
Moberly (Mo.) Monitor Index and the 
Wisconsin Rapids Daily Tribune 
before joining The Sporting News. 
His early assignments included 
assembling minor-league notes. In 
1979, he got his own notes column 
which appeared regularly until his 
hospitalization Nov. 26. 

In 1980, Isle became executive 
director of the Missouri Sports Hall of 
Fame. A graduate of the University of 
Missouri and an Army Air Corps vet- 
eran of World War II, he was recalled 
to active duty with the Air Force dur- 
ing the Korean War. Isle recently was 
announced as the eighth inductee 
overall in the University of Missouri 
Media Hall of Fame. 

* * * 

KAREN ADAMCIK JENNINGS, 24, a 
reporter for the Athens (Ohio) Mes- 
senger who had recently returned to 
work after maternity leave for the 
birth of her daughter, died Jan. 3 
when her car skidded off an icy high- 
way and overturned into a creek. 

She joined the Messenger in Febru- 
ary 1988 after working a short time at 
the Lorain (Ohio) Journal. 

* * * 


BRUCE LARSEN, 62, former editor of 
the Vancouver (B.C) Sun, died Jan..7, 
after a battle with stomach cancer. 

He started as an 18-year-old 
reporter with the Winnipeg (Man- 
itoba) Tribune and moved to the Van- 
couver Province where he became 
city editor. Larsen then joined the 
Sun as city editor in 1959 and briefly 
was sports editor in the ’60s. He 
retired as editor in 1988. 


THOMAS KEARNS MCCARTHEY, 69, 
vice president and director of Kearns- 
Tribune Corp., parent company of the 
Salt Lake Tribune, died Dec. 22. 

He was a corporate executive and 
advertising employee of the Tribune 
and Newspaper Agency Corp. for 
more than 40 years. 

* * * 


STUART NOVINS, 75, retired CBS 
newsman who was on the journalism 
faculty of the University of New 
Mexico until 1981, died Dec. 7 of 
respiratory failure in Middlebury, Vt. 

e+ 8 % 


JOHN STAHLE Jr., owner and 
publisher of the Davis County Clip- 
per, Bountiful, Utah, who had guided 
the newspaper’s activities since 1954, 
died Dec. 28. The weekly publication 
has been solely owned by the Stahle 
family since 1894, and in March of last 
year his son, R. Gail, was named 
assistant publisher as his father’s 
health declined. 

Stahle grew up with the Clipper and 
even before he could read would set 
type one letter at a time. His father, 
then publisher John Sr., enrolled him 
in a six-week linotype school in San 
Francisco and one of the younger 
Stahle’s jobs was operating and 
repairing his Model 8 Linotype. For 
many years he and his father put the 
paper to bed by themselves. 

In the early days, Stahle rode his 
bicycle through Davis County 
gathering news and he also estab- 
lished a telephone news-gathering 
system with this request: “Ten rings 
on the telephone means that the Clip- 
per would like to ask all the people on 
that particular line at the same time 
for late news items.” 

He served as president of the Utah 
Press Association in 1968 and 
received the organization’s top honor 
in 1974 when he was named “Master 
Editor and Publisher.” 


* * 


BERNARD STEPHENS, 72, retired edi- 
tor of newspapers for labor unions, 
died of a heart attack Jan. 3 at North 
Shore University Hospital, Manhas- 
set Lt, 

He joined District Council 37 of the 
American Federation of State, 
County and Municipal Employees in 
1966 as editor of its Public Employee 
Press. Stephens also had been a vice 
president of the International Labor 
Press Association. 

* * * 

MICHAEL JAMES STULA, 75, former 
outdoor writer and 25-year columnist 
for the former Colchester (Conn.) 
News Citizen, died Dec. 23. 
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The typical owner of a Suburban 
Newspaper of America member 
newspaper pays himself $71,000 and 
an entry-level reporter $15,250, 
according to SNA’s 1989/1990 Wage 
& Benefit Study. 


Among other findings of the survey 
is that nearly two-thirds of responding 
newspapers now offer employee 
insurance benefits, most frequently 
major medical. Just 4% of those 
surveyed offer employees no insur- 
ance benefits. 


Nearly half offer “flextime” sched- 
uling for full- or part-time employees, 
the study said, and a little more thana 
third will reimburse college course 
tuition. 

Comparisons of the study with 
SNA’s 1987 Employee Pay Scale 
Survey show that member newspa- 
pers are paying relatively high 
increase raises to circulation 
managers — and entry-level report- 
ers. 

Circulation manager pay increased 
14% to $27,750 from survey-to- 
survey, SNA said. Entry-level 
reporting salaries were up 12%, the 
group said. 


By contrast, advertising director 
salaries increased just a little more 
than 5% to $38,000, the survey found. 

The average newspaper circulation 
for the 1989-90 survey was 16,280 
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while the average group circulation 
was 81,000. About half the survey 
respondents have more than 50 full- 
time employees. 

The survey, conducted by the asso- 
ciation’s management firm, Smith, 
Bucklin & Associates Inc. of Chi- 
cago, drew responses from 102 mem- 
bers, or about 60% of SNA’s 175 
member newspaper companies. 

Median salaries and compensations 
for these positions were as follows: 
publisher: $59,000; general manager: 
$48 300; marketing director: $43,500; 
classified director: $31,500; business 
manager: $31,500; production man- 
ager: $30,000; circulation manager: 
$27,750; editor: $27,500; reporter (not 
entry-level): $19,000. 

Salary plus commission remains 
the most popular compensation 
method — 66% — for both inside 
and outside sales staff. A typical 
inside salesperson earns 15% com- 
mission on sales totals, while the per- 
centage for outside salespeople is 
13.5%. 

Major medical is the most popular 
insurance benefit of the two-thirds of 
SNA papers which offer insurance. 
Some 93% offer major medical. 

Also popular are life insurance 
(83% of the two-thirds offering insur- 
ance); long-term disability (43%); 
short-term disability and dental 
(46%). Just 15% offer vision insur- 





SNA study reveals average wages and benefits 


ance. 

The 401K plan is the most fre- 
quently offered deferred benefit, 
available at 22% of newspaper com- 
panies. 

A comprehensive report on the 
results of the study is available from 
SNA headquarters, 11 E. Wacker 
Dr., Suite 600, Chicago, Ill. 60601. 
Contact Larry Fleischman at 312/644- 
6610. There is a small charge for the 
report. 


D.C. media grow 


The nation’s capital continued to 
expand last year as the nation’s jour- 
nalism capital, according to a direc- 
tory publisher. 

Hudson’s Washington News 
Media Contacts Directory for 1990 
lists 4,647 correspondents and editors 
at 4,258 news organizations — 230 
people and organizations more than 
last year. 

The increase includes 87 overseas 
news organizations, now approaching 
400. 

The Washington press corps — 
representing newspapers, radio and 
television, newsletters and news 
services — has grown from 1,581 
people since the Rhinebeck, N.Y.- 
based directory began publishing in 





li your question is about insurance for space 
shuttles, oil refineries, ships or planes, 
we can't help. 


But if it's about personal insurance, we can. 
When it comes to insuring automobiles, 
homes, and small boats, we're the largest 
in the business. We're also among the 
biggest writers of individual life and health 


insurance. 


Next time you have a question about personal 
insurance, call one of these numbers. 


State Farm Insurance 
Home Office: Bloomington, Ill. 
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Locker-room lecture angers student sports staff 


By Mark Fitzgerald 


Duke University’s basketball 
coach and student newspaper have 
mended fences in the days following 
what the paper said was a locker- 
room dressing-down of its entire 
basketball reporting staff by the yell- 
ing and cursing coach. 

In the week following the Jan. 15 
incident, editors from The Chronicle, 
the Duke student newspaper, and 
basketball coach Mike Krzyzewski 
met and resolved their differences, 
Chronicle editor Craig Whitlock said 
in a telephone interview. 

“He was very open about why he 
did it. He did not apologize, but he 
satisfied us about what his intentions 
were, and that he was not going to 
interfere with our coverage,” Whit- 
lock said. 

Relations between the veteran 
Duke coach — known at the North 
Carolina school as “Coach K” — 
were not noticeably tense, Whitlock 
said, when an assistant basketball 
coach invited the basketball reporters 
to a6 p.m. locker-room meeting with 
Krzyzewski and the team. 

Ten student journalists at the 
basketball-mad campus cover the 
team, which the Associated Press 
ranks number eight in the country. 

“They figured it would be a ‘get to 
know you better’ kind of thing, just 
to keep relations up, and just meet 
informally with the team members,” 
Whitlock said. 

Instead, the coach was apparently 
upset about a column written by 
reporter Brent Belven that assigned 
report card “grades” for the team 
members’ performances. 

Whitlock said the Chronicle report- 





ers were seated at locker-room 
benches in front of Krzyzewski, his 
assistant coaches and trainers, the 
entire team and even office clerical 
staff. 

“Then Coach K proceeded to bawl 
them out for about eight minutes,” 
Whitlock said. 

Whitlock quoted the coach as deliv- 
ering a profanity-filled diatribe 
against the reporters, repeating with 
one colorful phrase after another that 
the journalists didn’t know what they 
were writing about. 

Sports editor Rodney Peele told the 
Associated Press that a staff member 
tape-recorded the meeting. 

“Then, [the coach] didn’t let them 
give any response. He said, ‘That was 
it,’ and he-kicked them out,” Whit- 
lock said. 

The Chronicle reported on the 
meeting in its Wednesday Jan. 17 edi- 
tion to a predictable uproar. 

Duke president Keith Brodie 
assigned athletic director Tom But- 
ters to investigate the incident, but 
Butters aggravated tensions, accord- 
ing to the newspaper. (The Chronicle 
is owned and managed by a student 
committee, has no faculty adviser, 
and is financially independent of the 
university, Whitlock said.) 

Whitlock said Butters told the 
newspaper that “somebody’s going 
to come out the loser” in the 
controversy — a comment the paper 
took as a warning. 

“We felt that was out-and-out 
intimidation,” Whitlock said. 

The following Friday the same 
assistant coach who had arranged the 
first meeting called to invite the 
basketball reporters to a similar gei- 
together. It was there, Whitlock said, 


that the newspaper and the coach 
made their peace. 

Whitlock said Krzyzewski prom- 
ised the same “complete access” the 
newspaper had enjoyed in the past. 

Coach Krzyzewski was also cordial 
in subsequent sports-related inter- : 
views, Whitlock said. 

Athletic director Butters was also 
conciliatory in an interview with the 
Chronicle, Whitlock said. 

The Chronicle editor said the paper 
was objecting only to attempts at 
intimidation, and not criticism. 

“We’re glad he reads the paper at 
least,” he said of Coach K. 
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Newhouse j-school 
surveys graduates 


More than three-fourths of the 
graduates of the S.I1. Newhouse 
School of Public Communications at 
Syracuse University are employed in 
the communications industry, mostly 
in television, according to a recent 
survey. 

Of the more than 1,500 graduates 
who responded to the survey, 92.9% 
said they were employed, and of the 
106 who were not employed, 85 said 
they were not looking for work. 

Some 75.1% of the graduates said 
they were in the communications 
field, with 19.6% employed in televi- 
sion, followed closely by 17.9% in 
public relations and 17.7% in adver- 
tising. Only 2.5% are employed in the 
field of photography. 

Just under 24% of respondents got 
their first jobs at newspapers, but as a 
current job it employed only 14.9%. 
Public relations showed the greatest 
growth, giving first jobs to 11.1% and 
later employing 17.9% of the respon- 
dents. 


ASNE plans Soviet 
trip and exchange 


A delegation of 12 American Soci- 
ety of Newspaper Editors members 
plans to visit the Soviet Union in 
May, and an exchange delegation 
from the U.S.S.R.’s Union of Jour- 
nalists is slated to come to the U.S. 
later in the year. 

The ASNE visit is timed to coincide 
with an anticipated Bush/Gorbachev 
summit in late June. 
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By Michael Morrison 


Joseph Trotz, photographer for the 
Savannah (Ga.) News-Press, heard a 
police armed robbery call Jan. 4 and 
pointed officers toward the suspect. 

Trotz said he was “downtown 
coming back from an assignment and 
I heard a signal 23, which is an armed 
robbery, over the scanner. It’s some- 
thing we usually pay attention to.” 

A man had reportedly tried to rob a 
drugstore in the heart of the historic 
Georgia port city. 

Police said a man walked into a 
Revco Discount Drug Center and 
confronted an employee with what 
appeared to be a gun wrapped in 
brown paper. They said the man 
demanded money but left the store 
before getting any cash. 

Employees called the police and a 
description of the man was broadcast, 
which Trotz monitored. 

“I noticed the location was not 
more than three blocks from where I 
was,” he recalled. “I said, well, I'll 
look around and see if I see anything. 
1 turned onto Broughton Street and 
saw a subject that fit the description at 
a phone booth. He had the phone in 
his hand but it didn’t look as if he were 
talking.” 

Trotz had two cameras with him, 
and thought he had a good photo 
opportunity, but “Il wasn’t gonna try 
and photograph him until the police 
were there.” 

The suspect was reportedly armed, 
Trotz said, but he also did not want 
the suspect to realize anyone had 
spotted him. Trotz said he drove past 
the suspect, “went around the corner 
and flashed my lights at a police car.” 

He told the officer, ““There’s a guy 
fitting the description around the cor- 
ner. 

The officer, Trotz said, turned 
around and got on the radio. “I then 
turned around to follow him to see 
what happened. He drove by the guy 
looking, but didn’t attempt to stop.” 

The officer later explained to Trotz 
he was waiting for a backup unit. 

Trotz, in the meantime, had pulled 
off the street and double-parked on 
Broughton. 

“Another police car pulled up 
behind me real fast. He stopped kind 





(Morrison is a copy editor at the 
Savannah [Ga.] Evening Press.) | 








Savannah News-Press photographer 
Joseph Trotz was on the scene as police 
captured a robbery suspect. 


of catty-corner in the middle of the 
street.” 

Trotz recalled that the second offi- 
cer got out of his car and approached 
the suspect saying, “Hey, buddy, | 
want to talk to you. Put your hands 
up, put your hands on the wall.” 

The officer was reaching for his 
weapon, and “I was reaching for my 
camera,” Trotz said. 

“I managed to grab one of them [his 
two cameras] with a 180 mm. lens 
loaded with 100 ASA slide film, a little 
slower than I would like to have had.” 

At about 4 p.in., the day was begin- 
ning to get dark. 

By then the suspect was trying to 
escape while shouting he hadn’t done 
anything. Police were running after 
him and Trotz was aiming his camera 
at the fleeing suspect. 

“I was running as I shot the picture. 
I managed to get one or two frames 
before the police managed to get close 
to him.” 

Trotz was “not in a position to get 
the actual tackle” as first one officer, 
then two others, actually grappled 
with the suspect, bringing him down. 

“But then I managed to cross the 
street, almost getting hit by another 
police car arriving. I got pictures of 
officers subduing the guy.” 

The robbery suspect was identified 
as Robert Frank Mason, 31, his only 
known local address a mission. 
Mason is also being investigated in 
connection with two other downtown 
robberies, police said. 

Trotz is actually rather new in the 
daily news business, having previ- 
ously been “mostly free-lancing in 
Boston” while going to school. He 
graduated from Brandeis in May 
1988. 

He was stringing for the Associated 
Press while in school and after, then 


Right place at the right time 


Photographer on the scene as police capture robbery suspect 


worked for Transcript and Century 
papers and the Haverhill (Mass.) 
Gazette briefly. 

Trotz started at the Savannah 
News-Press in October, returning 
home, since he was originally from 
Savannah, he pointed out. 


Paper warned about 
identifying suspect 


Weeks before the apparent truth 
about Boston’s Charles Stuart mur- 
der case came out, the Middlesex 
News, Framingham, Mass., issued a 
warning about naming suspects 
before charges are filed. 

Stuart had told authorities that 
while in their car he and his wife were 
shot by a black man during a robbery 
attempt. Police arrested a black man 
in connection with the murder (a preg- 
nant Carol Stuart and her baby died), 
but later began investigating Charles 
Stuart as a suspect. Stuart committed 
suicide as officials closed in, while the 
black community expressed its out- 
rage over officials’ conduct. 


Chinese impose 
press restrictions 


Further restrictions on foreign jour- 
nalists have been imposed in China, 
banning articles that “distort facts” 
or violate “the public interest.” 

According to published reports, the 
Chinese authorities, who have the 
power to interpret the regulations, 
can expel journalists they feel have 
violated the code. 
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King, Black & Associates Inc.’s 
U.K.-based Pointplus plc has become 
majority shareholder with voting 
rights of Monotype Corp. plc. 

It holds shares or acceptance for 
more than 90% of Monotype stock 
and said “it is Pointplus’s intention 
that Monotype will now cease its 
public ownership standing and go pri- 
vate with Pointplus as the sole 
owner.” 

John R. Hoffman III, president of 
Monotype Inc., Elk Grove Village, 
Ill., said the acquisition was made for 
approximately £35 million in total 
considerations, or more than $55 mil- 
lion at the time the deal was consum- 
mated. Monotype said that its man- 
agement was expected to be retained 
and that there were no plans for a 
major reorganization or restructur- 
ing. ; 

Monotype reported that the 7.38% 
stake in Monotype held by Robert 
Maxwell through Headington Invest- 
ment Ltd. would be sold to Pointplus. 
Maxwell’s publishing companies are 
expected to remain Monotype cus- 
tomers. 

According to Hoffman, an initial 
Pointplus bid of £1.50 per share in late 
November expired on Dec.27, when 
Maxwell bid £1.60. Pointplus coun- 
tered with bid of £1.61. Competing 
offers conformed to the London stock 
exchange’s strict takeover regula- 
tions. The rules govern when bids can 
be submitted, maintenance of bid 
price upon notification of stockhold- 
ers and bid price in relation to a bid- 
der’s most recent stock purchase 
price. The rules are designed to 
thwart greenmail in real time. 

Pointplus, incorporated by KB&A, 
represents U.S.-based private invest- 
ment partnerships with funding 
exceeding $100 million. Richard B. 
Black is KB&A and Pointplus chair- 
man and has joined Monotype’s 
board of directors. 

Black is also chairman of ECRM 
Inc. and Raster Image Processing 
Systems Inc. and serves on the 
boards of directors of several other 
companies, including Archetype Inc. 
KB&A provides operating expertise, 
technical support and capital to vari- 
ous high-technology companies. 

In announcing the acquisition, 
Monotype said Pointplus would not 
move Monotype in the U.S. or merge 
its operations with any other compa- 
nies in which KB&A has an interest. 








Monotype said it is already “one of 
ECRM’s oldest OEM customers,” 
but neither sells nor supports prod- 
ucts from the other companies. 
Almost a centry old, the company 
was begun in the U.S. in the early 
years of automated typesetting and 
became a privately held British orga- 
nization that only a few years ago 
went public. It manufactures laser- 





U.S. group acquires Monotype 


based imaging systems and licenses 
digital typefaces from a library of 
more than 1,500 typefaces in most of 
the world’s alphabets. 

In the PC-based composition sys- 
tems market, Monotype wholly owns 
subsidiaries GB Techniques (U.K.) 
and Monotype Graphic Systems 
(France). Subisidiaries and affiliates 
operate in 18 countries. 


Bellatrix reports sales 
patent, system enhancements 


Bellatrix Systems reported sales of 
its Singie-Trak automated newsrack 
reporting systems to USA Today, the 
Star-Tribune of Minneapolis/St. Paul, 
the Daily Press & Constitution, Law- 
ton, Okla., Newsday, Long Island, 
N.Y., and the Star-Herald, Scotts- 
bluff, Neb. 

The San Francisco Newspaper 
Agency ordered 2,500 additional elec- 
tronic totalizer/data-acquisition units 
and support equipment to continue 
expanding its installation this year. 
This spring, The Daily Oklahoman, 
Oklahoma City, will expand its 
Single-Trak system with 1,400 more 
totalizer/data-acquisition units and 32 
wands. 

Bellatrix was recently issued its 
31st patent for its approach to such 
data acquisition and management for 
single-copy newspaper sales from 
newsracks. 

The company has also developed 
enhancements to Single-Trak soft- 
ware that allow on-screen viewing of 
exception reports and the presetting 
of a series of printed report parame- 
ters on the PC for automatic genera- 
tion at various times (e.g., a daily 
morning rack sell-out report, a 
weekly report every Monday or a 
monthly sales and returns recap the 
last day of each month). 

It is also developing Auto-Draw 
software to project optimum draw for 
newsracks and store accounts using 
an algorithm based on the history of 
newsrack service and sell-out times, 
along with draw and returns data for 
each outlet during the most recent 
three weeks. Scheduled for release 
early this year, it will be made avail- 
able to current Single-Trak users at no 
cost. 

Remote single-copy distribution 
data transmission is now available 





using a modem-capable version of the 
Single-Trak Buffer Box, designed to 
assist “operations in rural or remote 
locations often not serviced by the 
metro area offices.” 

A further development is a news- 
rack credit-card acceptor for use in 
tandem with Bellatrix’s existing coin 
mechanism. It allows newsrack 
purchases to be made on major credit 
cards. Bellatrix arranged with two 
national data processing facilities to 
handle transactions for pilot pro- 
grams. It estimated that with elec- 
tronic data transfers and batch pro- 
cessing, per-transaction costs “will 
not exceed 6¢.” 





Cloud named 
president of 
DS America 


Kennard S. Cloud became presi- 
dent of DS America on Jan. 9. He 
succeeds Shoji Sakiyama, who 
became chairman and CEO of the 
electronic graphic arts equipment 
firm, the U.S. subsidiary of Dainip- 
pon Screen Manufacturing Co. Ltd. 

In assuming his new position, 
Cloud leaves his position as president 
of Cloud Information Services. 
Before founding that graphic arts con- 
sulting service in 1987, Cloud had 
been with Harris, Atex, Compu- 
graphic and Scitex. 

In addition to serving on the execu- 
tive board of the Committee for 
Graphic Arts Technical Standards, 
Cloud heads an American National 
Standards Institute committee for 
developing electronic data exchange 
standards. 
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Intel enters 
workstation market 


Concurrent with the announcement 
that Intel Corp. would jointly market 
a Japanese manufacturer’s micro- 
chips and gain rights to the manufac- 
turing technology, the Santa Clara, 
Calif.-based computer firm showed 
its own first workstation product line. 

Based on its own 80386 and 80486 
microprocessors, Intel’s Unix-based 
MicroSystem Series will be sold 
under other vendors’ names, accord- 
ing to a Wall Street Journal report. 


Nexis adds 
files, bios 


Shortly after marking its tenth 
anniversary, Mead Data Central’s 
Nexis on-line information service 
added full-text files of The Washing- 
ton Times and the Press Association 
Newsfile, the newswire of the 
national news agency of the U.K. and 
Irish Republic. 

Among other recent full-text and 
selected full-text additions are dozens 
of industry-specific publications, 
including the monthly, Pulp & Paper. 

Nexis also offers a new People 
library that draws from several exist- 
ing sources, including AP Candidate 
Biographies, People magazine and 
selected biographical articles from 
the New York Times, as wellas froma 
new biographical file from the 
Washington Post. 


Brite Voice adds 
Miami Herald to 
Cityline network 


Brite Voice Systems Inc. 
announced it is installing its Cityline 
audiotex system at the Miami Herald 
and El Nuevo Herald for coverage of 
Dade and Broward counties and oper- 
ating rights in the Florida Keys. With 
the sale, the Cityline network now 
reaches 33 cities in 23 states. 

The Herald will develop Spanish- 
language audiotex programming, 
which, by agreement, may be sold by 
Brite to other audiotex systems in the 
U.S. 

Cityline provides 24-hour informa- 
tion and entertainment free to callers. 
Hundreds of information topics range 
from stock quotes and financial news 
to trivia games and can include local 
news, weather and sports updates. It 
can also promote news features and 
newspaper subscriptions, offer elec- 








tronic classified ads or be used for 
polling and surveys. 

In addition to the technology pack- 
age, Brite can supply syndicated 
audio services using a satellite feed 
and national advertising sales sup- 
port. 


Vu/Text names 
two executives 


Knight-Ridder’s Vu/Text Informa- 
tion Services Inc. has named Joseph 
D. DiMarino and Donna S. Willmann 
to the newly created posts of vice 
presidents. 

Previously marketing director for 
the computerized information 
retrieval service, Willmann continues 
to oversee marketing, subscriber 
sales and service and the documenta- 
tion staff. 

DiMarino, former sales director, 
retains responsibility for library sys- 
tems sales and services and super- 
vises the sales and operation of Vu/ 
Text’s service bureau, as well as sale, 
installation and operation of SAVE 
in-house library systems. 


DISC sells 
18 new systems 


The sale of 18 new PC-based net- 
worked prepress systems and three 
system upgrades brought Dewar 
Information Systems Corp. total sales 
to 70 systems and upgrades through 
the third quarter of last year. 

The 21 contracts with publications 
in 17 states included orders for edito- 
rial, classified, ad dummying, pagina- 
tion, display ad and graphics systems. 
The sale to Somerville, N.J.-based 
Forbes Newspapers Inc. included 
editorial and editorial pagination, 
classified ad and classified pagina- 
tion, display ad and ad dummying 
systems for 10 sites. 


Chemco installs 
on-line conveyor 
for APS-6 


Chemco Technologies Inc. 
announced installations of its On Line 
Conveyor Systems for Autologic’s 
APS-6 imagesetter at Gannett-Jack- 
son (Mississippi Publishing) and Gan- 
nett-Hawaii. 

The systems interfacing to the 
imagesetter provide easy operator 
functions and, according to Chemco, 
“are not modular in concept, so that 
customers receive a fully integrated 
system...” 





New publications 
from Nikon 


Nikon Inc. is reintroducing its 32- 
page Nikon World quarterly maga- 
zine. It will include photographs, 
news, photographers’ biographies, 
techniques for better pictures, new- 
product reports and book reviews 
($8.95 per year from the magazine’s 
offices at 230 Hilton Ave., Suite 212, 
Hempstead, N.Y.,11550). 

Nikon has also premiered a free 
color magazine, Nikon World of Pho- 
tography: New Creative Techniques, 
with innovative and advanced tech- 
niques for creating images with the 
newest SLR cameras. 

Also free is a new 60-page booklet 
on SLR photography that illustrates 
basic and advanced techniques. (Both 
from Consumer Relations Dept., Ed. Lt. 
1, 19601 Hamilton Ave., Torrance, 
Calif. 90502.) 


Kansas City papers 
get DEC-based 
Admarc system 


Neasi-Weber International 
announced agreement to license 
Admarc to the Kansas City Star and 
Times, which will be the first newspa- 
per to run Admarc on Digital Equip- 
ment Corp.’s VAX computer. 

To date, medium to large daily 
newspapers have run the Admarc 
advertising management and 
accounts receivable systems package 
on IBM and Unisys platforms, 
although several magazine publishers 
have VAX-based systems. 

According to Neasi-Weber presi- 
dent Jim Weber, “preliminary tests 
indicate Admarc will have enhanced 
performance running in the VAX 
environment.” 
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Mycro-Tek 
announces new 
sales and systems 


The announcement of 17 system 
and upgrade orders in 13 states brings 
to more than 1,000 the number of 
Mycro-Tek customers worldwide. 

One of the orders installed late last 
year was the MasterPlanner at the 
Durango (Colo.) Herald, where it is 
one component of an integrated 
Mycro-Comp front-end and Mac- 
based AdWriter display ad system. 
MasterPlanner is an ad dummying 
program that plans ad placement 
based on priority requests, size, page 
style and ad/news ratio, with results 
displayed either two pages at a time or 
in 32 thumbnail pages. 

Herald operators entering ad infor- 
mation using Mycro-Comp Advertis- 
ing and Classified Enhancements 
(ACE) software transmit it to 
MasterPlanner, which processes the 
information and produces printed 
page dummies on an Apple Laser Writ- 
er, MasterPlanner produces one-and 
two-page dummy sheets, as well as 
the 32-page (thumbnail) sheet and 
indicates color ads. 

The Herald updated its 7-year- 
old Mycro-Comp to a Series 4000 Sys- 
tem Server and 20 PC-based worksta- 
tions. In the composing room, a 
LocalTalk network connects three 
Macintosh IIs running AdWriter, 
three Apple Computer scanners and 
two LaserWriter If NTXs. Mycro- 
Tek’s MycroLink connects the 
Macintoshes and the front end. 

Both ACE and MasterPlanner run 
on PC workstations. The company 
said MasterPlanner would be incor- 
porated in the second release of its 
Mac-based pagination program. 
Mycro-Tek’s pagination solution, 
PageWriter, is a Mac-based WYS- 
IWYG product that can be integrated 
with any 1100+, Series 550, 3000, 
3500 or 4000. 

Users can design and build full 
pages with the flexibility to change 
layouts, box stories, insert drop 
quotes, do run-arounds, insert graph- 
ics and flow classified ad galleys. 
Headfit and copyfit coding from the 
front end is automatically converted 
and displayed within PageWriter. 
Mcdular output provides pasteup said 
to be easier than inconvenient tiling. 

The package includes QuarkX- 
Press and PageWriter XTensions 
developed by Mycro-Tek to “expand 
the functionality of QuarkXPress for 
newspaper applications.” General 








availability is scheduled for Febru- 
ary. 

More recently, Mycro-Tek 
acquired exclusive worldwide rights 
to sell, market and support Macin- 
tosh-based newspaper software 
called the Mycro-Comp Series 2500. 
Initially developed by Steve Rock- 
well, the system was developed in- 
house for family-owned Corning 
Publishing’s three newspapers, two 
shoppers and contract production 
work. 

Designed for small daily and 
weekly publications, Series 2500 con- 
sists of file management, classified 
costing, accounts receivable, billing 
and invoicing, display ad composi- 
tion, editorial, wire capture and cus- 
tom reports. It can export into 
QuarkXPress for modular or pagi- 
nated output to PostScript devices. 
Mycro-Tek said the system is com- 
patible with other Macintosh applica- 
tions such as art-creation programs, 
draw programs, word processors and 
clip art. 

Having acquired the software’s 
source code, Mycro-Tek said it can 
combine Rockwell’s personal knowl- 
edge with its own experience devel- 
oping newspaper products. Series 
2500 will be released early this year. 

It was also announced that an 
agreement with Fidelity Graphics 
Inc. had been signed naming the 
Ontario-based company Mycro- 
Tek’s exclusive Canadian distributor. 
Mycro-Tek currently has 55 Canadian 
customers. 


CText, Archetype 
launch project 


CText and Archetype have reached 
agreement for developing a product 
for newspaper editorial pagination. 

The pagination workstation run- 
ning on a PC-based platform will com- 
bine a WYSIWYG user interface with 
a text composition package and edito- 
rial, advertising and graphic file man- 
agement program to facilitate integra- 
tion of text, photographs, artwork 
and display ads. CText plans to incor- 
porate the page layout and editorial 
pagination product into its publishing 
systems. 

CText senior marketing director 
Eugene Kiel said that “for clients 
using CText’s existing newshole pagi- 
nation solution and keeping their soft- 
ware maintenance policies current, 
CText will provide the upgrade to the 
new Archetype product at no 
charge.” CText had already worked 





with Archetype on its Designer 
product, marketed by CText as the 
ADept display ad workstation and’ 
distributed by Archetype through 
other OEM channels. 


Virgin Islands 
daily orders 
SCS system 


The Virgin Islands Daily News, St. 
Thomas, has ordered an editorial sys- 
tem from Software Consulting Ser- 
vices.. The SCS-8000 will run on a 
network of Unix 386 computers, sup- 
porting 18 editorial terminals. Remote 
sites in St. Croix will also use the 
system. 

SCS said it was the first sale of such 
a system to a Gannett Co. newspaper. 
Installation is expected to be com- 
pleted this month. 

SCS also reported sales of its Lay- 
out-8000 ad dummying systems to 20 
U.S. and Canadian newspapers and 
to three Australian papers (through 
Pongrass Australia Pty. Ltd.), two ad 
tracking and two Personal Librarian 
systems and Macintosh-based Multi- 
Ad Creator display ad production 
software. 

Le Droit, Ottawa, Ont., purchased 
an SCS-8000 editorial/classified sys- 
tem with Layout-8000. The net- 
worked system includes Unix 386 file 
servers for 24 editorial terminals, 
eight classified terminals and SCS/ 
.LinX: pagination and display ad pro- 
duction for Apple Computer’s Macin- 
tosh IIci. 


Barneyscan 
relocates 


Barneyscan Corp., maker of color 
imaging systems for personal comput- 
ers and workstations, has moved 
from Berkeley to 1125 Atlantic Ave., 
Alameda, Calif. 94501 (415/521-3388), 
where larger facilities will enable it to 
expand its staff and manufacturing. 

President and CEO Al Sisto said 
the company’s shipments had quad- 
rupled last year and continue to 
increase. He said several new prod- 
ucts soon to be introduced will add to 
the capabilities of Barneyscan’s cur- 
rent offering, a 35mm slide scanner 
that includes color image-processing 
software for Unix, DOS and Macin- 
tosh computers. The Mac version 
now offers QuickScan software for 
previewing and editing slides prior to 
scanning. 
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Charles Rowe, editor and co- 
publisher of The Free-Lance Star, 
Fredericksburg, Va., testified before 
a House subcomittee considering 
reauthorizing the Resource Conser- 
vation and Recovery Act. 

Noting that newspapers are 
encouraging new competition in 
recycled newsprint markets, Rowe 
told the subcommittee that 35% of 
newspapers already are recycled and 
that newspaper companies are 
demanding more recycled newsprint. 

Rowe is an ANPA director and 
member of its newsprint resource 
task force. Among the points he made 
were the following: 

@ The depressed price of old news- 
papers is “a temporary consequence 
of the time needed” for investment in 
new recycling equipment, rather 
than “evidence that recycling has 
failed”; 

@ Newspapers have voluntarily 
increased demand for recycled news- 
print, thereby encouraging suppliers 
to make such investments; 

@ Papermakers are responding to 





the demand with plans for new 
recycled newsprint mills; 

@ A model for public-private coop- 
eration was reached in New York, 
where newspaper publishers agreed 
to increase their use of secondary 
fiber up to 40% and the state agreed to 
provide a steady supply of old news- 
papers for recycling and will try to 
attract a new deinking-recycling mill 
to the state; 

@ The federal government can help 
communities develop programs to 
recycle all suitable materials by 
offering planning, coordination and 
technical assistance to states, and it 
should encourage agreements like 
that adopted in New York; 

e@ An industry study recently pro- 
jected a 50% recycling rate by the 
year 2000; 

@ While old newspapers can be 
recycled into other products, the 
ANPA believes they should be used 
for newsprint. 

In testimony before the same Sub- 
committee on Hazardous Materials 
and Transporation, American Paper 








ANPA, API executives testify on recycling 


Institute president Red Cavaney 
stressed that U.S. papermakers are 
increasing capacity to utilize waste 
paper as part of their “commitment to 
maximize recycling to the fullest 
extent.” 

Citing his industry’s history of lead- 
ership in recycling, Cavaney noted 
that one in three newspapers is recov- 
ered for recycling, that 30% of all 
paper and paperboard consumed in 
the U.S. is collected for reuse, half of 
all corrugated containers are recov- 
ered, a quarter of the raw material 
requirement for U.S. mills is met by 
waste paper, and 80% of all U.S. 
municipal solid waste recovered for 
recycling is paper and paperboard. 

Cavaney confirmed Rowe’s 
remarks that the paper industry is 
responding to increasing waste paper 
supplies and demand for more 
recycled product, without federal 
mandate or guidelines. He said pro- 
posed penalties of virgin paper pro- 
duction is unnecessary to “stimulate 
recycling of waste paper and would 
prove counterproductive.” 
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Surrender 
(Continued from page 13) 





dreds. of inmates. He has a sense of 
who’s conning him, a sense for who’s 
sincere. I had some confidence 
Dwight was able to talk him into com- 
ing in.” 


backup. He had a photographer witha 
two-way radio in his car wait near the 
restaurant. “He didn’t drive up, but 
he was close enough he could get 
there.” 

“You don’t go thinking he’s not 
going to turn himself in,” Lewis said. 
“My plan was to was to just keep 
trying, to keep talking to him and win 
him over.” 

Lewis said there were some “scary 
moments” when Noble first 
approached him, especially when the 
fugitive opened his coat and the jour- 
nalist wondered if he were about to 
pull out a gun, but then Noble said, 
“I’m not as ugly as your newspaper’s 
picture of me,” and the sense of dan- 
ger passed. Noble asked Lewis to buy 
him something to eat, and they went 
into the restaurant and talked while 
Noble had a cheeseburger. 

“I didn’t want to tape him in the 
restaurant,” Lewis said, explaining 
why the two went back to his car 
when Noble finished eating. 

But what if the situation did not 
turn out as hoped, and Noble did flee 
and go on to commit other crimes? “If 
I gave it my best shot to get him to 
surrender, I would’ve felt sorry for 
what happened, but I’ve had known I 
tried [to get him to surrender],” 
Lewis said. 

Seigenthaler contacted several 
attorneys but was unable to secure 
their services for Noble. Finally, 
Public Defender Bill Shulman agreed 
to represent Noble. The newspaper’s 
plan was to convince Noble to go to 
Shulman’s office and then notify 
police of his intention to surrender. 

During the taped interview in 
Lewis’ car, Noble admitted to the 
shooting and went into considerable 
detail about the events leading up to 
it. The Tennessean published the 
transcript of that interview, as well as 
a first-person account by Lewis anda 
story on the whole situation by 
Cynthia Floyd. 

After his arrest, Noble was met at 
the police station by Shulman, who 
advised his client not to talk to police, 
but Noble’s published interview with 
Lewis was used in obtaining an 
indictment — which did not make 
Shulman happy. 

“No defense attorney would be 
{happy that his client talked to 





Seigenthaler also arranged for 





police],” Sutherland said, but the 
newspaper was doing its job. “The 
man was going to us with his story. He 
wanted to set the record straight. We 
got him a lawyer and made every 
effort to get him into police hands 
without violence.” 


AD/SAT 


(Continued from page 22) 








USA Today; the Nashville (Tenn.) 
Banner and Tennessean; the Louis- 
ville (Ky.) Courier-Journal; and the 
Rochester (N.Y.) Democrat and 
Chronicle. 

The top ten receiving newspapers 
in 1989, and their percent of increase 
over the previous year, were: the 
Washington Post, 67.5%; the Boston 
Globe, 59.9%; the Chicago Tribune, 
32.4%; the Philadelphia Inquirer and 
Daily News, 30.9%; the Miami Her- 
ald, 80.5%; the Los Angeles Times, 
81.3%; the Fort Lauderdale News/ 
Sun-Sentinel, 106.3%; the Dallas 
Morning News, 84.6%; the San Fran- 
cisco Chronicle and Examiner, 
144.4%; and the Atlanta Journal and 
Constitution, 50.2%. 





View 


(Continued from page 19) 





come from them. I do not think it’s 
practical for newspapers to develop 
comic strips, for example. Why try to 
develop an Ann Landers or Dear 
Abby, for instance, when you can get 
them from a syndicate at much less 
than it costs to develop them? 

Universal Press Syndicate has been 
responsible for the most engaging fea- 
tures in the past decade. We carry in 
excess of 20 Universal Press features 
and have been with them since their 
inception. I think Universal and syn- 
dicates in general have pulled their 
weight creatively for the benefit of all 
newspapers. 


AFCP ad program 
is now a subsidiary 


The Association of Free Commu- 
nity Papers has formed a wholly 
owned subsidiary with its classified 
advertising program, called National 
Advertising Network Inc. It was for- 
merly under AFCP as the American 
Free-Paper Classified Network. 

Money generated by the for-profit 
organization will be used to provide 
educational and industry-enhance- 
ment programs for the free-paper 
industry. 








Ingersoll 
(Continued from page 15) 





to market conditions, the completion 
of the Thomson deal, obtaining 
financing, and the completion of 
necessary equity arrangements 
between the Ingersoll principals. 
Warburg Pincus Capital Partners 
owns 50% of the voting stock of CNI 
and INI and appoints four of nine 
board members. Ralph Ingersoll II 
also owns 50% of the voting stock and 
appoints five board members. 

iPCo. also stated any repurchase of 
outstanding subordinated debt could 
be done either through open market 
transactions, tender offerings or pri- 
vate transactions. 

Community Newspapers has also 
amended its senior bank facility to 
provide for a new amortization and 
rate schedule and a new maturity date 
of Jan. 1, 1991. 

In a related development, Murray 
Schwartz, who only last fall was 
named vice chairman, has resigned 
from Ingersoll Publications. 

Spokesman Arthur Wright said no 
one has been appointed to fill the vice 
chairman position. 


Wash. Post B stock 
to be listed on 
N.Y. Exchange 


The Washington Post Co.’s pub- 
licly traded Class B common stock 
will soon be listed on the New York 
Stock Exchange. 

For the past 15 years, the B stock 
had been traded on the American 
Stock Exchange. 

The non-traded Class A common 
stock, which controls the company, is 
100% owned by Katharine Graham 
and her family. 

There are about 10.6 million Class 
B shares outstanding. 

When the company went public in 
1971, the New York Stock Exchange 
did not list companies with dual 
classes of stock. However, a recent 
rule change lifted that restriction, and 
the company determined its interests 
and that of its shareholders would 
best be served by a NYSE listing. 


Toy drive thrives 


The 1989 Houston Chronicle Good- 
fellows toy drive was the most suc- 
cessful ever, raising over $190,000 for 
new toys given to less-fortunate chil- 
dren in the area aged 2-10. 
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Bradlee remembered that when 
Laventhol elected to leave for New’s- 
day as associate editor, he tried to 
persuade him to stay. 

“It was a great loss,” Bradlee 
added. 

Another former colleague, J. D. 
Alexander, executive editor of the 
Seattle Post-Intelligencer, termed 
Laventhol a “top guy — splendid to 
work for. This was a rich and produc- 
tive period at the Post.” 

At Newsday, Laventhol went 
rapidly up the ladder, becoming 
publisher and chief executive officer 
and then chairman. 

Under his leadership, the Long 
Island newspaper won four Pulitzer 
Prizes. 

In 1981, Times Mirror made him 
group vice president of its Eastern 
newspapers and then senior vice 
president. Before being appointed 
Times publisher, Laventhol was 
Times Mirror’s president and chief 
operating officer. 

He said he was given no particular 
mandate in the appointment as pub- 
lisher, but he singled out the Times’ 
growth, commenting: “Our goal is to 
keep it that way and nurture it.” 

Laventhol declined to comment on 
reports that the Times’ failure to close 
the circulation gap with the Register 
in Orange County was a critical factor 
in Times Mirror’s decision to replace 
Tom Johnson as publisher. 

In the interview, however, he left 
no doubt that the Times’ position in 
Orange and San Diego counties was 
on his mind. 

The Times’ daily and Sunday cir- 
culation in Orange County is 184,540 
and 231,403 respectively, compared 
with 320,903 and 369,358 for the 
Register, which is owned by Freedom 
Newspapers. 

Laventhol said editorial staff has 
been added to the Orange County edi- 
tion in the past year, raising the num- 
ber to 180. 

The edition, he went on, is sec- 
tioned to reflect the tastes and atti- 
tudes of Orange County, a booming 
locality of 2.3 million people. In 
recent months, he said, the Times has 
engaged in more aggressive market- 
ing and promotion in the county. 

“What you have in Orange County 
is a community completely separate 
from Los Angeles,” Laventhol com- 
mented. “Most people who live there 
work there and shop there. They have 
a different perspective on events.” 

For this reason, he said, the Orange 
County edition has been “orafied,” a 





term invented in the newsroom. 

With its San Diego edition, the 
Times is pushing against two solidly 
entrenched Copley newspapers, the 
San Diego Union and the Tribune. 

Although its daily and Sunday cir- 
culations are 62,654 and 73,070, 
Laventhol said the Times has no 
intention of pulling out of San Diego. 

“We're gaining slowly and we’re 
looking at ways to improve circula- 
tion there,” he said. The a.m. 
Union’s daily circulation is about 
261,000 daily and the combined 
Union-Tribune Sunday paper is about 
450,000. The Tribune’s daily circula- 
tion is about 121,000. 

Despite his strong newsroom back- 
ground, Laventhol said he does not 
try to run the news operation, leaving 
that entirely to Coffey. 

“Shelby is a wonderful editor — 
one of the most creative and forward- 
looking thinkers in the newspaper 
business,” Laventhol declared. “We 
talk regularly but my focus is on 
strategic matters.” 

Coffey seemed equally happy 
about their arrangement. He 
described Laventhol as “obviously a 
superb publisher and first-rate person 
to work with. He knows both the busi- 





ness and the news sides. We have a 
very good relationship.” 

Laventhol and Coffey were at the 
Washington Post at the same time 
“but our paths did not cross,” the 
publisher said. Coffey rose in the 
ranks at the Post, eventually heading 
the Style section which had been 
Laventhol’s baby. 

Laventhol gave Coffey sole credit 
for the recent redesign of the Times, 
but said the impetus for the change 
began with Tom Johnson. 

Laventhol said the redesign 
includes section highlight columns, 
background boxes for stories and 
“Top of Today’s News” page. 

“The redesign was a very signifi- 
cant event,” Laventhol said. “We’ve 
had a very positive response to it.” 

The publisher said he also was 
pleased by heavy street sales in con- 
nection with major stories in recent 
months. 

“We’re not a street-sales paper but 
street circulation bumped over 
100,000 after the [Northern 
California] earthquake and was up 
over 60,000 during the Panama inva- 
sion. The most encouraging thing 
about this is that people still rely on 
newspapers when there’s a big 
story.” 

















Court denies 
injunction in 
JOA dispute 


A Tennessee chancery court judge 
refused to grant preliminary injunc- 
tions being sought by the Knoxville 
News-Sentinel in its suit against the 
Knoxville Journal over Journal owner 
Persis Corp.’s acquiring another 
daily in the area. 

Last December Persis Corp. 
bought the Maryville-Alcoa Daily 
Times. The News-Sentinel, contend- 
ing the Daily Times was a competitor, 
filed suit seeking either to compel Per- 
sis to sell the Daily Times or have its 
joint operating agreement with the 
Journal dissolved (E&P, Jan. 20, P. 
22). 

The suit also asked the court to 
grant an immediate injunction barring 
Persis and the management of the 
Journal from active management of 
the Daily Times. The suit also sought 
an injunction that would bar Journal 
management from having access to 
the JOA’s business records. 

Judge Frederick McDonald said it 
was too soon to take an action in 
denying the News-Sentinel’s 
motions. However, McDonald left 





open the possibility that the injunc- 
tions might eventually be granted 
after he was able to study the facts in 
the case. 

McDonald did agree to a News- 
Sentinel request to seal information 
pertaining to its marketing strategies. 


Murdoch company 
acquires share in 
Hungarian papers 


Rupert Murdoch’s News Interna- 
tional Corporation has purchased a 
50% share in two Hungarian newspa- 
pers, The Weekly Reform and Daily 
Mai Nap, for $4 million. 

Under terms of the agreement, 
Murdoch is guaranteed an unspeci- 
fied return on his investment if the 
tabloids’ profits fall below a certain 
level. 


Name expanded 


The Greenwood Lake (N.Y.) News 
has expanded its name to become the 
Greenwood Lake and West Milford 
News, a reflection of its increased 
coverage area. 
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tive not supplied by white newspa- 
pers emerged several times in inter- 
views. 

“We are providing information that 
enable our readers to make life 
decisions — how government 
impacts on them, how to eat, and 
other things that affect their lives,” 
said Charles O’Neal, editor and 
publisher of the Dallas (Texas) 
Examiner. 





a profit, the need for more circulation 
and advertising came up repeatedly. 

William Reed, business editor of 
the Capitol Spotlight in Washington, 
D.C., termed the economic state of 
black papers “sad.” 

He claimed that in Washington, 
which is 70% black, the total circula- 
tion of its five black papers is only 
250,000. 

“Most people in our community 
only read the Washington Post, even 
though it doesn’t have our reach and 
credibility in the black community,” 
Reed went on. He recalled that when 
Hurricane Hugo struck last year, 





communities.” 


“1 don’t want to exacerbate a situation but this is a 
black and white world. Our newspapers are a vehicle 
to articulate and amplify the views of our 





O'Neal said six other black papers 
publish in Dallas, a city that, he 
stated, has become 50% non-white. 


He said his 20,000 subscribers have 
a median annual income of $30,000. 

“We are a vociferous advocate of 
Afro-American concerns,” O’Neal 
remarked. “The white papers in Dal- 
las are only beginning to realize the 
vast gulf that exists between them and 
the Afro-American community.” 


Cheryl Brown, who, with her hus- 
band Hardy, owns the Black Voice 
News in Riverside, told E&P: “We’re 
reaching a community that white 
papers around here didn’t even know 
existed.” 

Noting there are 20,000 blacks in 
the city of Riverside alone, Brown 
asserted that the Voice digs out infor- 
mation not generally available in the 
white press, such as listings of where 
the homeless and poor can find food, 
clothing and shelter. 

““We’ve even had whites call us for 
help in locating these things because 
they knew we’re the only newspaper 
source,” she continued. 

Historically, black newspapers 
have crusaded to right wrongs and the 
practice continues among NNPA 
members. 

Charles Tisdale, publisher of the 
Jackson (Miss.) Advocate, said, 
“We’ve put so many public officials 
in jail you can’t count them, besides 
defeating a racist mayor.” 

The Advocate, which is an official 
newspaper for city advertising, was 
bombed and machine-gunned by Ku 
Klux Klan members in the early 
1980s. 

Although several conference atten- 
dees said their newspapers operate at 








black papers furnished news about its 
impact on blacks in far more detail 
than the white press. 

Reed acknowledged that some 
major advertisers are buying space in 
black papers but he described it as 
only a trickle, going mostly to the 
larger ones such as the Miami Times 
and Cleveland Call and Post. 

Reed said that his paper (circula- 
tion 40,000) and others of similar size 
cannot expect to have the “clout” of 
the bigger black newspapers, but he 
insisted it is vitally important that the 
smaller publications “develop strate- 
gies that will get us some national 
advertising.” 

A convention speaker, Mary L. 
Marshall, a retail sales rep at the Gan- 
nett-owned San Bernardino (Calif.) 
Sun, told the convention: “If you 
want your share of the advertising, 
you have to work at it. There’s money 
out there for everyone but you have to 
go out and get it.” 

Marshall, who is black, urged the 
publishers to develop special sections 
as an ad medium, adding, “Take a 
specific idea and hone-in on the mar- 
Ket.’ 

She cited the Sun’s own experience 
in joining with four minority papers in 
the area to produce a special section 
featuring the accomplishments of suc- 
cessful minority individuals. 

In the discussion that followed, 
John E. Warren, editor and publisher 
of the San Diego Voice & Viewpoint, 
chided black publishers who, he said, 
bargain away their ad rates. 

“Have confidence in your prod- 
uct,” he urged. “If your rate is $1,500 
for an ad, stick to it. Don’t drop it to 
$500 just to get it in the paper.” 





Walter Smith, publisher of the 
Capital Outlook in Tallahasee, Fla., 
charged some advertisers with “insti- 
tutional racism” in selecting papers. 

“If it’s black, it’s not good,” he 
declared. 

At a convention luncheon, a rep- 
resentative of Kraft General Foods, a 
division of Philip Morris, announced 
the company has allocated $1 million 
in advertising to black newspapers, in 
addition to their current Kraft ads. 

Black illiteracy was mentioned by 
several conventioneers as a critical 
problem in building circulation. 

One speaker, Carrie Ayers Haynes, 
president of the National Associ- 
ation of University Women, said that 
23 million American adults are func- 
tionally illiterate and that illiteracy 
among minority youth could run as 
high as 40%. 

According to recent U.S. Depart- 
ment of Education figures, Haynes 
said, “at least 50% of our black popu- 
lation is functionally illiterate.” 

Haynes, a former elementary 
school principal in Los Angeles’ 
Watts district, said the black commu- 
nity, and black newspapers in partic- 
ular, “must take a greater leadership 
role in the education of our people.” 

One black newspaper, the Houston 
Sun, is sponsoring a literacy program 
for adults, its general manager, Lonai 
Robinson, told E&P. “Since we 
cover the entire black community in 
Houston, we believe in touching peo- 
ple in ways that will help them and 
us,” Robinson added. 


Radio-Tv group 
seeks repeal of 
editorial reply rules 


The Radio-Television News Direc- 
tors Association has asked the Fed- 
eral Communications Commission to 
repeal rules governing personal 
attacks and political editorials by 
broadcasters. 

The petition Jan. 22 was the group’s 
second try and was supported by the 
Reporters Committee for Freedom of 
the Press, Society of Professional 
Journalists and others. 

The rules, long associated with the 
Fairness Doctrine, require broadcast- 
ers to present opposing views if they 
attack a person, group or political 
candidate. 

Since the Fairness Doctrine was 
repealed in 1987 — and the repeal 
affirmed by the Supreme Court — 
the rules should likewise be repealed 
as “arbitrary and capricious” viola- 
tions of broadcasters’ First Amend- 
ment rights of free speech, the group 
said. 
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Stuart case 


(Continued from page 17) 





would require an enormous amount of 
commitment by the individual organi- 
zation, but would go a long way 
toward illuminating and perhaps sol- 
ving some of the city’s problems. 

Some national critics of Boston’s 
news outlets have claimed that the 
city’s reporters, by not being out on 
the streets, have contributed to the 
racial stereotypes Charlies Stuart util- 
ized to escape suspicion. 

Fellow journalists across the coun- 
try were quick to point out the mis- 
takes their Boston colleagues made, 
leaving one to wonder what they 
would have done with a malevolent 
person like Stuart wandering in their 
midst. 

Newsweek criticized the Boston 
media in its recent article on the 
case, writing, “Because old-fash- 
ioned independent crime reporting is 
a lost art in most newsrooms, repor- 
ters assigned to the story mostly 
lapped up uncorroborated police 
leaks.” 

The New York Times published an 
article after Stuart’s suicide saying 
that the news organizations in Boston 
were “spewing out a torrent of infor- 
mation about the case based on 
anonymous sources in what many see 
as a desperate overcompensation for 
having been fooled.” 

The national media, through their 
articles seemingly attempted to paint 
a national picture that reporters in 
Boston are idle, inept and too reliant 
on confidential sources and uncon- 
firmed leaks for their information. 

Michael Bezdek said the AP vigor- 
ously pursued dozens of rumors in the 
final weeks before Stuart jumped to 
his death but were laughed at by 
police who regarded those inquiries 
as “preposterous.” 

“There were no other witnesses, 
no documents, no sources coming 
forward which would lead one very 
far down the road of suspecting 
Charles Stuart,” Bezdek explained. 

Charles Austin said he was told by 
his street sources that the crime may 
have been “a drug deal that went 
sour” and that, if the police did not 
find the stolen items within three days 
after the shooting, they should con- 
sider Stuart a suspect. 

“But,” says Austin, “the police 
never put it on Stuart.” 

Austin said a lawyer, John Dawley, 
hired by Stuart within a week of the 
Carol Stuart’s death, prevented 
reporters from talking with Charles 
Stuart and other family members, 








who might have had knowledge of his 
grisly deed. 

Immediate members of Stuart’s 
family never have discussed the case 
with the media, despite repeated 
attempts by both print and electronic 
journalists. 

“We couldn’t even get to the floor 
of the hospital Charles Stuart was on, 
because there was an approved list of 
people,” said Michelle Caruso. 

In an interview with the Boston 
Globe after Stuart’s own death, his 
doctor, Dr. Edwin Hirsch, said, 
“The mission of the hospital is 
to .. . protect the patient, his family 
and staff from the natural curiosity of 
the Fourth Estate.” 

Caruso also said she tried to inter- 
view numerous associates of Stuart’s, 
including his co-workers, but they 
would not cooperate. 

“We couldn’t make them give us an 
interview,” Caruso asserted. 

Austin said he and other reporters 
had their own “personal suspicions” 
that Stuart may have been the mur- 
derer but that there was no way to 
confirm those suspicions. 

“For instance, I couldn’t subpoena 
Charles Stuart’s insurance records,” 
Austin observed. 

Caruso said that she also ques- 
tioned whether or not Charles Stuart 
could have killed his wife, and that 
soon after Carol’s death, a team of 
Herald reporters began investigating 
Stuart’s story. 

The Herald obtained a copy of the 
13-minute taped conversation 
between Stuart and a police dis- 
patcher, and listened to it repeatedly. 

“It was the best piece of evidence 
the police had against Stuart,”’ she 
said. “He never said ‘Hurry.’ He 
never even said ‘Help.’ ” 

In early November, the reporters 
drove through Mission Hill in an 
attempt to re-enact the crime and 
were amazed that with ail of the signs 
and buildings on the busy street 
where Stuart told police he was shot, 
he could not give the police any mark- 
ers to help them locate his car. 

Strangely, he chose to drive his car 
off into a dark side street, where he 
and his dying wife and child were 
eventually found. 

Stuart’s 23-year-old brother 
Matthew has admitted to police that 
he met his brother on that fateful 
night, on a dark side street in Mission 
Hill, where Charles gave him a gun, 
Carol Stuart’s purse and some of her 
jewelry, items Stuart reported stolen. 

Caruso said she checked other 
information on Stuart, such as motor 
vehicle records and mortgage infor- 
mation, searches which turned up 
nothing unusual. 

However, other data which report- 





ers are prohibited from obtaining 
without a party’s consent or a search 
warrant, such as telephone records, 
Caruso brought up with her sources in 
the Boston Police Department. 

“Law-enforcement officials 
refused steadfastly to support our 
suspicions,” stated Caruso, adding 
that the group of detectives working 
on the case “did not include a skep- 
tic.” 

The way that Boston media’s crit- 
ics have ranted about coverage of the 
Stuart case, one would think journal- 
ists are responsible not only for 
gathering and reporting news, but 
making up for investigative short- 
comings on cases such as the Stuart 
case by continually playing detective 
as well. 

Officials in the Suffolk County Dis- 
trict Attorney’s office have confessed 
that there was only a cursory investi- 
gation of Stuart as a suspect, despite 
all the odd clues pointing in his direc- 
tion. Stuart’s medical and telephone 
records were not requested by police 
until after his suicide. 

Asked by Boston Globe reporter 
Sean Murphy about possible insur- 
ance policies Charles Stuart may have 
taken out on his wife, Paul K. Leary, 
a district attorney, responded, “We 
asked police to substantiate it. No 
definite answer came back from the 
police.” 

In a similar article in the Herald, 
Leary said police were told to look 
into the life insurance issue. Leary 
also told reporters he did not know if 
police checked into Stuart’s finances. 

Assistant District Attorney Francis 
A. O’Meara admitted that no tests for 
gunpowder were ever done on 
Stuart’s hands, although he stated in 
the Globe article that these tests are 
“unreliable” and “rarely used.” 

News articles on the deaths of 
Charles, Carol and baby Christo- 
pher’s deaths have been littered with 
facts disclosed or confirmed by 
numerous unattributed sources, 
which has led to harsh criticism of 
Boston journalists for relying too 
aeavily on confidential sources and 
police leaks. 

Phrases such as “a source close to 
the Stuart family,” “investigators 
say,” “police sources say,” “two 
friends . . . who asked not to be 
named,” have appeared routinely in 
newspaper accounts and nightly 
newscasts, leaving the public to won- 
der how “close” to the family the 
source might have been or whether or 
not “investigators” actually means a 
lone policeman who overheard an 
office conversation between detec- 
tives assigned to the case. 

The numerous leaks by individuals 

(Continued on page 53) 
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Universal Press Syndicate will take 
over distribution of “The Fusco 
Brothers” by J.C. Duffy and “Sibling 
Revelry” by Man Martin as of Febru- 
ary 4. 

The two comics were introduced 
last year by Lew Little Enterprises 
(see E&P, June 17), and now have 
about 50 newspaper clients apiece. 
“Fusco” subscribers, for instance, 
include the Denver Rocky Mountain 
News, Detroit News, Los Angeles 
Daily News, New York Daily News, 
Seattle Times, and Washington Post. 

LLE president/editor Lew Little 
and vice president/managing editor 
Mary Ellen Corbett will continue to 
co-edit the two strips and have other 
kinds of input. 

“Because of the UPS staff people’s 
unparalleled success over the past 20 
years with sophisticated-humor com- 
ics, we felt that they could do the best 
possible job in helping us chart the 
future development of both ‘Fusco’ 
and ‘Sibling,’” stated Little. 

Universal will also have right of 
first refusal to distribute new LLE 
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features if LLE decides to place them 
with a major syndicate. 

Little himself has worked for sev- 
eral major distributors, including 
King Features Syndicate, United Fea- 





ture Syndicate, and what is now North 
America Syndicate. He first met cur- 
rent Universal president John 
McMeel and vice president Kathleen 
Andrews in the 1960s. 





A new comic in which all gags are 
written by readers is being introduced 
February 5 by Lew Little Enterprises. 

“Brainstormers” — which can run 
in a strip or panel format — grew out 
of the “Smithereens” comic by Las 
Vegas Sun editorial cartoonist Mike 
Smith. 

Smith’s Sunday feature has been 
eliciting up to 250 letters a week from 
readers of the Sun, which has a circu- 
lation of about 60,000, said LLE 
president/editor Lew Little. 

““Smithereens’ has been the most 
successful feature the Sun has ever 
run, including those that are syndi- 
cated,” stated Sun managing editor 
Sandra Thompson. 

Little said the first four weeks of 
the syndicated “Brainstormers” will 
“of necessity” consist of gags from 
Sun readers, but that material from 
other papers’ readers will appear after 
that. Every comic will feature a 
national winner and one or two local 
finalists, with judges including Smith 
and a team of editors headed by 
Little. 

LLE — based at P.O. Box 850, 
Borrego Springs, Calif. 92004 — is 
syndicating “Brainstormers” to 





Reader-participation comic is being offered by LLE 





Today's Teaser 
Your gag for the cartoon at 





Contest Captions 
National winner by Alice 
D. Lang, Las Vegas, Nev. 
Finalists, from 189 reader 
gags: "Ha! Upside down 
again!" Brace Phillips, 
Las Vegas. "This must be 
another Andy War-Hole.” 
Gladys Feinn, Las Vegas. 


Dick and Jane see spot. 








They‘d see spot run if the paint were wet. 


papers such as the Denver Rocky 
Mountain News, Halifax (Nova Sco- 
tia) Daily News, Long Beach (Calif.) 
Press-Telegram, Los Angeles Daily 
News, Ocala (Fla.) Star-Banner, and 
Tampa Tribune. 

Little said he is hoping editors will 
ask their promotion departments and 





newspaper-in-education people to 
“call ‘Brainstormers’ to the attention 
of local school people, who may want 
to experiment with the feature as a 
new daily classroom project.” And he 
and Thompson said papers might con- 
sider offering cash prizes to local win- 
ners. 








‘Innovation’ will 


A weekly column focusing on the 
impact of technology on popular cui- 
ture and people’s lives is being intro- 
duced March 5 by the Los Angeles 
Times Syndicate. 


start next month 


, 


“Innovation,” which has been 
appearing in the Los Angeles Times, 
discusses topics ranging from pocket- 
sized televisions to gene maps. 

(Continued on page 48) 
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“ ,..My job is to direct a well-aimed kick at 
some deserving politician. | don’t guarantee 
it will change his tune, but you can bet 

he'll sing a few octaves higher. ...” 


Steve Kelley catapulted from a pole vaulter at 
Dartmouth to the ranks of the top editorial cartoon- 
ists. Attacks on everything from congressional spend- 
ing to taxes, drunken driving to TV Evangelicals are 
part of his razor-edged allure. 

Along the way, this true disbeliever has gathered a 
host of awards from groups like the California News- 
paper Publishers Association and the U.S. Industrial 
Council Educational Foundation Dragonslayer. 

His cartoons, plus those of our other cartoonists— 
Bruce Beattie, M.G. Lord, Mike Ramirez, Mark Cullum, 
David Catrow, J.D. Crowe, Pat Crowley, Gary 


Markstein, and Bob Englehart—have appeared 
in People magazine, the New York Times, Time 
and Newsweek. 

Copley cartoonists are a big draw for 900 subscrib- 
ing newspapers in the U.S. and Canada. To draw 
your own conclusions, call toll-free 800-445-4555* 
for a free sample of our EDITORIAL CARTOON 
package, available camera-ready daily, weekly or 
monthly. 

Get the package that ties up readership and reve- 
nues. The one with the draw of our controversial 
cartoonists. 


P.O. Box 190 * San Diego, CA 92112 
*Alaska, California, Hawaii and Canada, call collect (619) 293-1818. 
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“Most maps can tell you where you 
are and which way to go; gene maps 
can tell you which way you'll prob- 
ably die,” wrote columnist Michael 
Schrage. “The question is, do you 
really want to know?” 

Schrage is a Chicago native who 
graduated from the University of Illi- 
nois in 1980. He went on to work for 
the electronic publishing arm of Dow 
Jones and serve as the first video edi- 
tor of Rolling Stone before joining the 
Washington Post as technology cor- 
respondent in 1983. 

While there, Schrage covered ven- 
ture capital matters, the Challenger 
disaster, defense electronics, and Sili- 
con Valley. He also co-wrote a com- 
puter column syndicated by the 
Washington Post Writers Group. 

Schrage became senior editor of 
Manhattan, inc. magazine in 1987 and 
spent the 1988 academic year as a 
visiting scientist with MIT’s Media 
Lab. 

The columnist has also done con- 
sulting work and written for the Wall 
Street Journal, International Herald 
Tribune, Fortune, Harvard Business 
Review, New York, Smithsonian, 
American Film, Japan’s Asahi Jour- 
nal, and other publications. His first 
book — Shared Minds: The New 
Technologies of Collaboration — will 
be published by Random House this 
spring. 


News of Magazines 


The Los Angeles Times Syndicate 
and Los Angeles Times Syndicate 
International have begun represent- 
ing articles from US magazine for 
worldwide distribution. 

LATS and its foreign division will 
also represent Ladies Home Journal 


‘Peanuts’ honor, exhibit, tv show 


JOISY plang 





“Peanuts” creator Charles M. 
Schulz of United Feature Syndicate 
has been named a Commander of Arts 
and Letters, one of France’s highest 
awards for excellence in the arts. 

A large Snoopy exhibit recently 
opened at the Louvre’s Decorative 
Arts Museum in Paris, and will run 
through April 22. The show is then 
scheduled to travel to Japan and Los 
Angeles. 

Also, CBS aired the hour-long You 
Don’t Look 40, Charlie Brown! spe- 
cial on February 2. It celebrated the 
upcoming 40th anniversary of 
Schulz’s comic and the 25th anniver- 
sary of “Peanuts” on tv with a mix of 
new and retrospective material. 


And the 40th “Peanuts” birthday 
was the theme of the Super Bowl half- 
time show January 28. 


Charles M. Schulz and Snoopy. 





CS distributing test-drive column 


The “Keane on Wheels” test-drive 
column is now being distributed by 
Creators Syndicate. 

The feature, which appears in 38 
papers, is written by the previously 
self-syndicated Tom Keane (profiled 
in E&P, February 18, 1989). 








Publisher Malcolm Forbes (left) 
recently hosted a launch party for 
Ralph and Terry Kovel’s new ‘Collec- 
tors’ Journal’ show on the Discovery 
Channel. The columnists (second from 
right and right) write ‘Kovels: Antiques 
& Collecting’ for King Features Syndi- 
cate, whose president Joseph D’Angelo 
is standing next to Forbes. 








starting this month. 

In other LHJ news, the magazine 
has decided to increase the number of 
United Feature Syndicate comics 
originally selected for its “Last 
Laughs” page this year (see E&P, 
December 16). “Nancy” by Jerry 
Scott has been added, and more of 
Sherrie Shepherd’s “Francie” and 
Pat Brady’s “Rose Is Rose” will 
appear. 


A ‘Better’ poll result 


“For Better or For Worse” by 
Lynn Johnston of Universal Press 
Syndicate was the reader favorite ina 
recent Cleveland Plain Dealer comics 
poll. 

The next four finishers were “Pea- 
nuts” by Charles M. Schulz of United 
Feature Syndicate, “Hi and Lois” by 
Mort Walker and Bob Browne of King 
Features Syndicate, “The Born 
Loser” by Art and Chip Sansom of 
Newspaper Enterprise Association, 
and “Hagar the Horrible” by Chris 


Tom Keane 








Browne of King. 

In other news, “Funky Winker- 
bean” by Tom Batiuk of North Amer- 
ica Syndicate returned to the Buffalo 
News after “immediate and strong” 
reader reaction to its pulling. 


Story about Noriega 


Reports of U.S. investigators on 
the fortune amassed by Manue! Nor- 
iega, much of whose holdings were in 
real property rather than currency, 
were revealed on the Los Angeles 
Times-Washington Post News Service 
January 21. 

The story by Los Angeles Times 
Washington reporter Douglas Jehl ran 

(Continued on next page) 
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(Continued from previous page) 
the next day in the Times and LAT- 
WP client papers. Jehl, temporarily 
based in Panama City, has covered 
drug trafficking and environmental 
issues for the Times. 


On stage plus page 


Columnist Joe Bob Briggs brought 
his one-man show to New York City 
January 25-28, Santa Rosa February 
2, and San Francisco February 3. 

He will be at the University of 
Texas in El Paso February 8 and at 
Rockefeller’s in Houston February 
13. 

The Creators Syndicate humorist, 
who comments on drive-in movies 
and more, also appeared on the 
Tonight Show January 30. 

And Briggs continues to appear on 
radio via his thrice-weekly movie and 
videocassette reviews for about 70 
stations. 

In the print area, Joe Bob Goes 
Back to the Drive-In is being pub- 
lished in softcover by Dell this month. 

Also, Briggs’ columns and other 
writings will now be available in an 
eight-page weekly newsletter. He 
previously offered his We Are the 
Weird publication jess than a half- 
dozen times per year. 

“The most common letter [I get],” 
stated Briggs, “is ‘I live in a dumb 
town. The paper is dumb. The people 
are dumb. There’s no way they’re 
ever going to publish Joe Bob in this 
town. Where can I read the col- 
umns?’” 


They carry cartoons 


A number of free cartoon publica- 
tions have been springing up around 
the country, according to a recent 
Insight magazine article. 

The weekly or biweekly publica- 
tions carry syndicated comics, politi- 
cal cartoons, and (in some cases) 
humor columns along with local ads. 

Insight said these cartoon “shop- 
pers” include the Funny Times of 
Cleveland, Hoot of Columbus, Ohio, 
Santa Cruz Comic News, Sharp 
Review of Buffalo, Triangle Comic 
Review of Carrboro, N.C., and 


Small business feature is coming 
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Removing a cover-up. 


others. 

There are also paid publications 
without ads, such as the weekly 
Political Pix newsletter of Norwich, 
Vt., which carries only editorial car- 
toons. 


WittyWorld features 


The latest issue of WittyWorld 
magazine features remarks by “Cal- 
vin and Hobbes” creator Bill Watter- 
son of Universal Press Syndicate and a 
“Calvin and Hobbes” poster. 

There is also a piece about the 
demise of “Bloom County” and 
Berkeley Breathed’s new Sunday 
“Outland” comic from the Washing- 
ton Post Writers Group. 

And there is information about the 
August 20-25, 1990, international car- 
toon festival in Budapest, Hungary, 
co-organized by WittyWorld, as well 
as material about an international car- 
toon contest to promote literacy co- 
sponsored by the magazine and Car- 
toonists Across the World. The con- 
test deadline is September 2, and 
entry forms are available by writing 
Phil Yeh, CATW, 2705 E. 7th St., 
Long Beach, Calif. 90804. 

WittyWorld is based at P.O. Box 
1458, North Wales, Pa. 19454. 


A weekly column called “Suc- 
ceeding in Small Business” will be 
offered by the Los Angeles Times Syn- 
dicate beginning March 5. 

The 800-word feature — started by 
Los Angeles Times staffer Jane 
Applegate in 1988 — spotlights busi- 
ness owners from around the country 
and topics such as how to find capital, 
whether to lease or hire employees, 
whether to keep one’s own books or 
seek an outside professional, and 
more. 

Also included each week is a photo 
as well as a sidebar providing tips or 
management checklists. Some col- 
umns also feature a chart. 

Applegate joined the Times busi- 
ness staff in 1983, specializing in cov- 
erage of high-tech industry, health 
care, and white-collar crime. She was 
part of the reporting team that won 
the Gerald Loeb Award in 1985 for a 
series of articles on hostile takeovers. 

In 1989, Applegate was named 
Advocate of the Year by the Los 
Angeles chapter of the National Asso- 
ciation of Women Business Owners 
and was the L.A. nominee for the 
U.S. Small Business Administra- 
tion’s top reporting award. 

Prior to joining the Times, Apple- 
gate was an award-winning energy 
and environment reporter for the San 
Diego Union, and the San Diego cor- 
respondent for the Washington Post 
and Newsweek. 

The New York City native, who 
graduated with high honors from San 
Diego State University’s journalism 
school, is working on a book based on 
her columns called The Spirit of Suc- 
cess. 











1AM JAY KENNEDY, ComICS EDITOR AT 
KING FEATURES, AND I'M HERE To HELP 
You. WHILE We ReSPecT WHAT Youre TRY- 
ING TO Do WE FEEL ITS A TINY BIT 
CONFUSING FoR TeDAY'S READER. A 
SIMPLER PLsT, SHORTER STR 

JOKE AT THE END 
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EVERY Time AND 

YOU SHOULD Do FINE. wy, 
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NEXT WEEK: 
ADVENTURE AHEAD / 








King Features Syndicate comics editor Jay Kennedy makes a guest appearance in 
the last part of the Sunday, March 18 ‘Norb’ by Tony Auth and Daniel Pinkwater. 








Forums are coming 


Computer columnists Franklynn 
Peterson and Judi K-Turkel are 
launching a series of local computer 
forums. 

The first gathering, co-sponsored 
by the Deseret News, will be in Salt 
Lake City March 20-22. Nineteen 
more are scheduled for May and June 
in locales such as Milwaukee, Indi- 
anapolis, Providence, Rochester, Syr- 
acuse, and Columbus, Ohio. Then 
there are about 20 slated for the fall. 

Peterson and K-Turkel — who are 
also helping newspapers do ad sup- 
plements on computers — write “The 
Business Computer” and “Frank & 
Judi On Computers” for P/K Associ- 
ates, 3006 Gregory St., Madison, Wis. 
53711-1847 (a new address for the col- 
umnists). 
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Bonfield outlined a number of 
guidelines for new product develop- 
ment, including asking whether a defi- 
nite reader need or interest is served, 
if the timing is right, if the product 
is not simply going to shift money 
from one pocket to another, whether 
the proposed product fits in with the 
demographics and interests of the 
audience, and whether there is com- 
mitment to see the project through. In 
addition, the newspaper must set real- 
istic and measurable goals. 

Areas for opportunity include the 
service market, which can include 
travel, health, fitness and diet, home, 
financial, education, employment, 
and child care. One of the best ways 
to get this business is with directories, 
possibly packaged with ROP, and 
specialty sections such as those 
focusing on family businesses and 
women in business, the war on drugs, 
and ethnicity markets, Bonfield sug- 
gested. 

The youth market is not easy to get 
back, he continued, but it possibly 
can be reached through student- 
edited special sections for schools 
and special sections for younger kids 
to get them involved in the paper at an 
early age. 

Focusing on malls, not simply 
anchor stores, with special mall 
tabloids as a value-added approach is 
another idea. 

Although many papers have been 
doing periodic sections and pages 
about the “gray market,” more needs 
to be done as the population con- 
tinues to age, Bonfield said, suggest- 
ing focusing on health and fitness, 
diet, financial, real estate investing, 
etc., as they relate to the older mar- 
ket. 

The recruitment category is in dire 
need of development and is under 
siege from independent specialty 
publications, he continued, noting 
that newspapers should be running 
editorial to support recruitment ad- 
vertising, and they should create 
an environment for job-listing ads 
with the key features of the company 
in the ad along with the basic job 
listing. 

Target-account selling can mean 
many different things, explained Tom 
Stultz, vice president/marketing at 
Multimedia, who said that every 
advertising account should be 
targeted “because underselling is 
epidemic in our industry.” 

The best source of new business 
comes from current customers, as 
getting more business from an exist- 








ing advertiser is easier and less expen- 
sive than starting from scratch, he 
said. 


Stultz also noted that it is easier to 
sell another insertion than to con- 
vince an advertiser to increase the 
size of his ad. 

Candidates for upsell include mini- 
mum-size advertisers, occasional/ 
infrequent advertisers, those who 
consider newspaper a secondary buy, 
non-creative accounts and aggressive 
advertisers. 

Stultz suggested developing exist- 
ing account programs, such as repeat 
rates, value-added incentives, adver- 
tiser bonuses, surveys, color incen- 
tives, new contract levels, positioning 
and special sections. 

“The goal is to have an enthusiastic 
customer who will brag about you and 
get you new business,” he said. 

When reactivating a former cus- 
tomer, Stultz recommended letting 
computers identify them, assigning 
accounts, and then promoting the 
newspaper against the competition, 
using sales tools such as research and 
comparing value. 

When targeting new accounts, he 
recommended auditing a territory and 
being there often, as well as develop- 
ing new account programs such as 
introductory discount offers, short- 
term packages, trial offers, an option 
to cancel, category pricing, co-op and 
spec ads. 

Stultz further suggested that devel- 
oping additional/new business be 
made fun, with sales department con- 
tests and the like. 

“Set a challenge to sell more adver- 
tising to every account over the next 
12 months,” Stultz recommended. 

It is possible for smaller newspa- 
pers to be professional in selling 
advertisers, commented Stuart 
Schwartz, corporate director/mar- 
keting and sales at Lee Enterprises, 
many of whose newspapers are under 
50,000 circulation. 

One key is to develop a computer 
system to help generate presenta- 
tions, as well as convincing large and 
small advertisers that the smaller 
papers can engage in merchandising, 
advertising and promotion. 

The customized presentation 
should be kept simple, he explained, 
noting that a database of information 
is of no use if it cannot be output in a 
format that can be used for selling. 


In addition, he noted that television 
salespeople are “not as good as you 
think,” but they do have the image. 
Lee newspapers use consultant-like 
proposal selling, worked out on a per- 
sonal computer and personalized for 
each advertiser to create a profes- 
sional-looking package. 





Newsday employee 
arrested for taking 
subscriber lists 


A former Newsday promotion man- 
ager, who was leaving the newspaper 
to join the New York Daily News, was 
arrested on what was to be her last 
day on the job for allegedly stealing 
subscriber lists from New York News- 
day, the daily’s New York City edi- 
tion. 

Cheryl Fleisher, 43, of Brooklyn, 
and Charles Andrews Reynolds, a self 
employed computer consultant, were 
charged with first-degree grand lar- 
ceny and criminal possession of com- 
puter-related material in connection 
with the alleged theft. 

Reynolds and Fleisher, who live 
at the same address in Brooklyn 
Heights, were arraigned Jan. 26 in 
Suffolk County. They pleaded not 
guilty to the charges and were 
released on $5,000 bail each. 

The Suffolk County District Attor- 
ney’s Office said the Daily News 
apparently was not aware of the 
alleged theft. 

Fleisher had submitted her resigna- 
tion Jan. 23 in order to take a job at the 
News. Jan. 26 was to be her last day 
on the job. She had worked at News- 
day for five years. 

Promotion director John Campi 
said the Daily News “is looking into 
the details” of Fleisher’s arrest and 
has not yet determined if she will still 
come to work at the newspaper. 


Advertising in 2000 
is focus of survey 


The International Newspaper 
Advertising and Marketing Execu- 
tives recently released the results of a 
membership survey called “Daily 
Newspaper Advertising in the Year 
2000 and Beyond.” 

Among the findings, 70.8% of 
respondents said they think their 
newspaper’s share of ad dollars will 
increase; 87.8% said they will be 
doing more research data than they 
are today; 91.1% expect to be running 
more color advertising; and 88.2% 
predict their newspaper’s circulation 
to increase. 

Seven of 10 respondents also 
believe there will be revenue 
increases in the next decade, that 
there will be twice as much satellite 
transmission of advertising, and 
respondents expect to spend more 
time in business meetings and in the 
training and development of staff. 

Responses were tabluated from 267 
daily newspaper executives. 
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The U.S. Supreme Court is permit- 
ting a 27-member consortium to set up 
computers for distributing opinions 
electronically within minutes of their 
release (See earlier story in E&P, Jan. 
6, Page 58). 

Once the system is working, the 
Court will choose 10 to 15 organ- 
izations — a cross section of for- 
and not-for-profit news agencies, 
legal publishers and data bases to dis- 
tribute them to a broad audience. 

The consortium, Supreme Court 
Opinion Network, is a non-profit cor- 
poration supported by offices at the 
American Bar Association in Chi- 
cago. It includes United Press Inter- 
national, the Washington Post, 
Knight-Ridder, C-SPAN, Mead Data 
Central, West Publishing, National 
Law Journal, among other associa- 
tions and publishers. 

SCON has agreed to install up to 
$60,000 worth of personal computers, 
modems and software at the Court as 
soon as April, according to Debbie 








Weixl of the ABA. 

As planned, it would be a dial-out 
system. Once a disk is made from the 
Supreme Court’s Atex system, it will 
be loaded by hand into the SCON 
system, which will automatically dial 
and transmit to the 10 or 15 Court- 
chosen resuppliers. 

SCON itself will have to apply as a 
resupplier. It intends to operate a ser- 
vice bureau through which to make 
opinions available to non-profit orga- 
nizations, lawyers and citizens 
through computer bulletin boards or 
other means. 

News and legal information organi- 
zations have long sought access to 
opinions in electronic form. Opinions 
released in paper at the Court are 
often in short supply and hard to 
spread quickly around the country. 

The Court solicited and rejected 14 
proposals for electronic distribution, 
choosing instead the current plan, a 
two-year test called Project Hermes. 

Information outlets hesitated when 





Further plans announced for electronic 
distribution of Supreme Court opinions 


the Court called for computers up 
front, since there was no guarantee of 
being chosen as a redistributor, but 
after a meeting at the Court in Janu- 
ary, SCON emerged as the vehicle for 
providing a system on Court pre- 
mises. 

“Our goal is to have opinions 
widely distributed to all interested 
parties in a timely manner and at the 
lowest possible cost to subscribers,” 
said Bruce Collins, SCON president 
and C-SPAN general counsel. SCON 
is open to new members. 

The Associated Press intends to be 
a distributor, but declined to join 
SCON. 

AP “saw no reason at the eleventh 
hour to join the consortium for the 
sole purpose of providing equip- 
ment,” said spokesperson Wendell 
Wood Collins. 

AP, considered a shoo-in to be a 
redistributor, for five years has been 
pushing for electronic dissemination 
of opinions for its members. 
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freedom of press. The 1964 Sullivan 
decision, which created the actual 
malice rule to protect the press from 
libel, was designed to protect political 
expression. The decision enhanced 
the right of citizens to criticize the 
government and its officials. 

The political expression doctrine 
also supported two other freedom-of- 
press landmarks, the 1931 Near deci- 
sion on prior restraint and the 1936 
Grosjean decision on discriminatory 
newspaper taxes. In light of this his- 
tory, any decision on political 
expression has a potential impact on 
freedom of press. 

The most controversial of the three 
5-4 decisions on political expression 
was Texas v. Johnson, the flag-burn- 
ing decision. Brennan wrote: “We do 
not consecrate the flag by punishing 
its desecration, for in doing so we 
dilute the freedom that this cherished 
emblem represents.” Four judges — 
the chief justice and White, O’Con- 
nor and Stevens — disagreed. 

Those four, and a Brennan or Mar- 
shall replacement, could constitute 
the five-judge majority that decides 
future flag cases. Such a majority 
could uphold the new flag desecration 
statute. It also could uphold a statute 
that makes it a crime to use drawings 
or photographs to ridicule the flag, or 
to reproduce the flag in a disrespectful 
manner. Other revered symbols and 
shrines could be added to the flag 
classification, placing restrictions on 
both news and advertising. 

In the second 5-4 decisions on 
political expression, Boos v. Mayor, 
District of Columbia, the Court over- 
turned a law which prohibited any 
signs within 500 feet of foreign embas- 
sies which bring foreign governments 
into disrepute. And in the third politi- 
cal expression case, Rankin v. 
McPherson, the Court ruled that a 
Texas constable did not have the right 
to fire a clerk for commenting about 
the Reagan assassination attempt, “If 
they go for him again, I hope they get 
him.” The majority pointed out that 
the secretarial trainee was not a com- 
missioned peace officer, did not carry 
a gun, and could not make arrests. 

This freedom to criticize 
government — even for government 
employees and flag-burners — is the 
legacy that Brennan has created for 
defenders of free speech and press. 
Excerpts from Brennan’s opinions 
demonstrate this: 

@e — “We must be as vigilant 
against modest diminution of speech 
as we are against its sweeping restric- 








tions.” FEC v. Massachusetts Citi- 
zens for Life, 1986. 


e — “Criticism of Government is 
at the very center of the constitution- 
ally protected area of free discussion. 
Criticism of those responsible for 
government operations must be free, 
lest criticism of government itself be 
penalized.” Rosenblatt v. Baer, 1966. 

e — “All ideas having even the 
slightest redeeming social 
importance — unorthodox ideas, 
controversial ideas, even ideas hate- 
ful to the prevailing climate — have 
the full protection of the guarantees.” 
Roth v. U.S., 1957. 

@ — “Debate on public issues will 
not be uninhibited if the speaker must 
run the risk that it will be proved in 
court that he spoke out of hatred; 
even if he did speak out of hatred, 
utterances honestly believed contrib- 
ute to the free interchange of ideas 
and the ascertainment of truth.” Gar- 
rison v. Louisiana, 1964. 

e@ — “Thus we consider this case 
against the background of a profound 
national commitment to the principle 
that debate on public issues should be 
uninhibited, robust, and wide-open, 
and that it may weil include vehe- 
ment, caustic, and sometimes 
unpleasantly sharp attacks on govern- 
ment and public officials.” New York 
Times v. Sullivan, 1964. 

e — “Also no less true than in 
other areas of government, error in 
reporting and debate concerning the 

judicial process is inevitable. Indeed, 
in view of the complexities of that 
process and its unfamiliarity to the 
laymen who report it, the probability 
of inadvertent error may be substan- 
tially greater.” Time v. Firestone, 
1976. 

@ — “Free and robust reporting, 
criticism, and debate can contribute 
to public understanding of the rule of 
law and to comprehension of the func- 
tioning of the entire criminal justice 
system, as well as improve the quality 
of that system by subjecting it to the 
cleansing effects of exposure and 
public accountability.” Nebraska 
Press Assoc. v. Stuart, 1976. 

@ — “We are aware that the press 
has, on occasion, grossly abused the 
freedom it is given by the Constitu- 
tion. All must deplore such excesses. 
In an ideal world, the responsibility of 
the press would match the freedom 
and pubiic trust given it. But from the 
earliest days of our history, this free 
society, dependent as it is for its sur- 
vival upon a vigorous free press, has 
tolerated some abuse.” Rosenbloom 
v. Metromedia, 1971. 

@ — “Public access to the criminal 
trial fosters an appearance of fairness, 
thereby heightening public respect for 
the judicial process. And in the broad- 





est terms, public access to criminal 
trials permits the public to participate 
in and serve as a check upon the judi- 
cial process — an essential compo- 
nent in our structure of self-govern- 
ment.” Globe Newspaper v. Supreme 
Court, 1982. 
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The coverage of opposition views 
in the state-owned media can be very 
easily documented, and the major 
opposition party owns and operates 
its own newspaper. For example, the 
state-owned Chronicle, between 
April and November 1989, carried 
some 56 stories directly critical of 
government and its agencies. 

The Stabroek News gives extensive 
coverage to opposition views and is 
exceeding,y strong on investigative 
reporting and more often than not 
stringently critical of the government 
in its editorial. I invite Editor & 
Publisher to do its own analysis. That 
Obermayer should report that the 
News “gives only begrudging cover- 
age to the opposition” is highly irre- 
sponsible. 

You will note that [ am not, as Ober- 
mayer reports, “minister of informa- 
tion.” We have no Ministry of Infor- 
mation. I head a professional agency 
responsible for government’s public 
information services, similar to the 
USIA. 


CHRISTOPHER A. NASCIMENTO 


(Nascimento is executive chairman 
of the Guyana Public Communications 
Agency.) 


(Managing editor’s note: Herman 
Obermayer’s article appeared on the 
Shop Talk page, which allows the 
author to express his opinions as well 
as fact.) 


N.Y. weekly bows 


The weekly Long Beach (N.Y.) 
Herald was introduced Jan.11, 
becoming the eighth community 
weekly published by Richner Publica- 
tions of Lawrence, N.Y. 


Ad agency chosen 


The Harrisburg (Pa.) Patriot-News 
has named the Neiman Group, a full- 
service advertising agency, to handle 
its account. 
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Stuart case 
(Continued from page 44) 





within the Boston law-enforcement 
community caused concern for Suf- 
folk County District Attorney New- 
man Flanagan, who said in a televi- 
sion appearance, “articles in the 
newspaper provided me with more 
information than I knew as the prose- 
cuting attorney in the case.” 

Despite their critics, journalists in 
Boston defend their use of the confi- 
dential source as the price of doing 
business, and doubt that, even in the 
wake of the Stuart murders, there will 
be change in the way that they gather 
news. 

Mark Jurkowitz said the use of the 
unattributed leak by someone within 
the police department is a judgment 
call for the news organization but 
that, when it comes to using these 
sources, “there will be no serious 
turning back of the clock.” 

Michelle Caruso agreed that report- 
ers would not have been able to get to 
the “truth” of some matters in the 
Stuart case had they refused to honor 
an agreement of confidentiality witha 
news source. 

“How many cops do you think will 
talk if you say you have to print their 
name?” asked Caruso. 

Although journalists and the public 
realize the use of unattributed leaks 
and anonymous sources is frequently 


United Press International has 
named retired Florida Times-Union 
executive James L. Whyte as execu- 
tive vice president-news. 

Whyte, 62, who spent 23 years at 
the Times-Union and other Morris 
Communications Corp. papers, 
enters the news agency above senior 
vice president and executive editor Al 
Rossiter Jr., and below president Paul 
Steinle and vice chairman Joseph 
Taussig. 

He will head what is called UPI’s 
core editorial unit, basically the gen- 
eral news operation. It is one of six 
segments designed to operate on a 
model of autonomous businesses. 
Sports, international, business news, 
radio, photos and now general news 
have their own business managers. 

Whyte has been chief executive at 
Morris’ Amarillo (Texas) Globe- 
News and Savannah (Ga.) News- 
Press, and was eidtor of the Holly- 
wood (Fla.) Sun-Tattler. 

He becomes the third executive 











necessary in encouraging individuals 
to talk, some feel these methods of 
newsgathering must be assessed and 
perhaps curtailed. 

“Some editors place too great a 
reliance on sources, including paid 
sources,’ said Michael Bezdek of the 
Associated Press. 

The Stuart case has forced journal- 
ists and editors in Boston and around 
the country, to reconsider their use of 
sources and the way in which they 
gauge the credibility of those sources. 


The question of whether thorough 
news reporting has suffered because 
of changes within society and the 
enterprise of journalism is a legitimate 
one to raise in the aftermath of a situa- 
tion like the Stuart case. 

Some observers feel that nowadays 
journalists, particularly unseasoned 
ones, leave their skepticism at the 
pressroom door when working on a 
story, relying instead on the ever- 
growing numbers of official spokes- 
people for their data. 

Others feel that reporters fre- 
quently practice self-censorship in 
their stories, accepting the notion that 
if they are careful and cultivate 
sources, someday they will reap the 
benefits of that behavior, such as 
scooping their colleagues and compe- 
titors. 

Bedzek said that in the last 15 
years there has been a “softening 
of the edges around journalism. The 
game has changed some from those 
times when being a reporter was con- 


vice president at UPI, whose officers 
include by eight senior vice presi- 
dents and 15 vice presidents to man- 
age 750 . 

The announcement Jan. 31 fol- 
lowed by a day the appointment of 34- 





sidered the perfect job, allowing one 
to work within the Establishment but 
still maintain a skeptic’s role.” 

Bezdek said that in the 1980s the 
field of journalism lost “a lot of fire- 
power” with young reporters going 
off to get their MBAs or law degrees 
and not returning to the fold. Along 
with that loss, noted Bezdek, came 
the ascendancy of the public relations 
image-makers and an increase in the 
wealth and strength of the news 
media’s “antagonists.” 


However, others in Boston feel 
reporting in their city has improved 
considerably from years ago. 

“Boston papers went through hor- 
rible times years back, when report- 
ers ran department store material as 
news and worked part time for the 
very agencies they were supposed to 
be covering,” said Alan Lupo, who 
feels today’s news coverage is “extra- 
ordinarily fair” compared with times 
when issues concerning women and 
minorities rarely made it into the 
paper and reporters would “sit” on 
stories for favored friends. Lupo said 
that is not happening now, especially 
not in Boston. 

A search for the truth did take place 
in Boston: a passionate, resourceful 
and careful search which unfortu- 
nately extended only as far as Charles 
Stuart said it should. 

Mistakes were made, as a number 
of journalists will admit, but sym- 
pathy for Charles Stuart did not block 
their responsibility to the public. 


Retired news exec takes top post at UPI 


year UPI veteran Leon Daniel to a 
new position, chief correspondent. 
Daniel, 58, who worked briefly as 
managing editor for international 
news, most recently has been senior 
editor and columnist. 


Soviet newspaper printed in the U.S. 


A 48-page, English-language edi- 
tion of the Soviet Union’s third- 
largest newspaper was slated to be 
published in Phoenix, Ariz. 

Sun World Corp. of El Paso, Texas, 
said it would begin biweekly publica- 
tion of Literaturnaya Gazeta (Liter- 
ary Gazette) on Jan. 23. The paper 
contains translations of articles from 
two 32-page editions that editors con- 
sider to be of interest to foreign read- 
ers. 

The Russian-language version of 
the paper has 62 million subscribers 
in the Soviet Union and 100,000 
abroad. 

A six- to eight-page English lan- 





guage edition of the official Soviet 
government newspaper, Pravda, has 
been printed by Associated 
Publishers Inc. of St. Paul, Minn., 
and made available in the United 
States since 1986. 

— AP 


Morrison promoted 


John W. Morrison has been prom- 
oted to manager of Cresmer Wood- 
ward O’Mara & Ormsbee’s Los 
Angeles office, effective March 1. 
Morrison currently is a member of the 
newspaper rep firm’s San Francisco 
sales staff. 
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Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 





FEATURES AVAILABLE 


ANNOUNCEMENTS 





ALBUM REVIEWS 





Pop/Rock/MOR/Country/Modern...we 
cover all new releases. Sent by modem, 
mail or fax. Samples, rates: Steve 
White, 154 Woodland Drive, Hanover, 
MA 02339. (617) 982-9567. 





ASTROLOGY 





Day, week, month. Informative & enter- 
taining. 12 year track record. Free 
samples & rates. Reach For The Stars, 
901 Argonne Avenue, Atlanta, GA 
30309. (404) 874-0888. 





COMIC STRIPS 


| 
WEEKLY CARTOON PACKAGE has 2 
features. One, a strip called THE 
GOLDEN DAZE about a retired couple 
making humorous social comments on 
today’s America. Other, a panel MUMS 
THE WORD features a different gag 
cartoon for each week of the year. You'll 
get 60 strips and 60 panels in this 
package. To inspect one call (906) 
482-6234. Dan Rosandich, GREAT 
LAKES FEATURES, Box 410, Chassell, 
MI 49916. 





HUMOR 


IN A NUTSHELL. Give your readers a 
good laugh and keep them coming back 
for more. Award-winning, 700 word 
weekly column has fans coast to coast. 
Free samples. Barbara Naness, 119 
Washington Ave., Staten Island, NY 
10314, (718) 698-6979. 








MISCELLANEOUS 


FREE FEATURES - Camera ready or 
MAC Disk. Health, Consumer Watch 
Columns by Esther Peterson, Editorial 
Cartoons, Photos, Food, TV, and more. 
Free. Contact: NEWS USA, 1199 
National Press Building, Washington, 
DC 20045; (202) 682-2400. 











MOVIE REVIEWS 


BUSINESS OPPORTUNITIES 


NEWSPAPER BROKERS 





MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Our 15th year. Cineman Syndicate, 7 
Charies Court, Middletown, NY 10940; 
(914) 692-4572. 


POLITICAL 


A political columnist need not be dull. 
This liberal columnist has a successful 
32 year track record building circula- 
tion. Exciting, unpredictable and provo- 
cative. Columns are not just about 
Washington, DC, but focus on issues 
with general appeal. Send for free 
samples, Jerry Fuchs, c/o Nobody Ask 
Me, But, 950 Peninsula Ave., San 
Mateo, CA 94401. 


PUZZLES 


KIDSWORLD CHALLENGE, New kids 
puzzle from the creator of Little Peoples 
Puzzle. Samples Leo White Produc- 
tions, 168 Strasser, Westwood, MA 
02090. 


SENIOR HEALTH 


“Senior Clinic.” AMERICA’S ONLY 
doctor written column on Senior Health. 
“Excellent reader response” Rochester 
(NY) Democrat & Chronicle. Now in 8th 
year. Weekly, 600 words. Samples, 
rates-- Frank Macinnis, M.D., HFM 
Literary Enterprises, PO Box 307, 
EDMONTON, Alberta, Canada T5J 257. 
(403) 472-5555. 


SPORTS 























MAINE PUBLICATION FOR SALE 
Small, growing, established monthly 
magazine for sale in Maine. Here is your 
chance to get out of the rat race and 
enjoy an idllyic personal and business 
environment. Low overhead. Can be a 
Mom and Pop operation. Call David 
Rolfe at (207) 237-2773 or write D. 
Rolfe, Box X, Stratton, ME 04982. 





CONSULTANTS 





Start the New Year right! 
Let the experts at Southeast Publishing 
solve your production problems. Our 
management team has over 60 years of 
problem solving experience. Low daily 
rates, wi.h satisfaction guaranteed. 
SOUTHEAST PUBLISHING COMPANY 
(407) 884-0432 





_NEWSPAPER APPRAISERS _ 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hall, Jr., 

Jim Hall Media Services 
PO Box 1088, Troy, AL 36081 
(205) 566-7198 
FAX (205) 566-0170 


C. PETER JORGENSEN 
Media Consultants & Associates 
Representing newspapers in New 
England and the Northeast. Brokers, 
Appraisers, Consultants. Call for 
brochure. (617) 643-1863, 4 Water 
St., Arlington, MA 02174. 








Complete coverage of CALIFORNIA 
HORSERACING Handicapping/ 
Analysis/features. Interstate wagering 
makes complete coverage a must. Over 
twenty five years experience. For 
samples/rates. Terry Turrell, 21462 
Pacific Coast Hwy 428, Huntington 
Beach, CA 92648. (714) 631-4988. 





ANNOUNCEMENTS 





AWARDS 

















NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
personal worth. Sensible fees. 
Brochure. Bolitho-Sterling. Newspaper 
Service, Robert N. Bolitho, (816) 
932-5310, or James C. Sterling, (816) 
932-5345, 4500 Main, Suite 900, 
Kansas City, MO 64111. 





NEWSPAPER BROKERS 


Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(904) 234-1117 


BARRY FRENCH, Ashlawn Road, 
Assonet, MA 02702. (508) 644-5772 
Appraisals-Consulting-Brokerage 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a property, you should call 
(813) 733-8053 daytime; 
(813) 446-0871 nights: 
or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 Newspaper Sales 
ROBERT N. BOLiTHO 
(816) 932-5310 
JAMES C. STERLING 
(816) 932-5345 
4500 Main, Suite 900 
Kansas City, MO 64111 














Buyers or sellers. Call Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ Appraisals @ Consulting 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 





C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Sales 
Vast Network of Contacts 
900 N. Federal Hwy. - Suite 160 
Boca Raton, FL 33432 
(407) 368-4352 








BRUCE WRIGHT, Media Consultant 
Newspaper Sales - Consulting 
8937 Laguna Place Way 
Elk Grove, CA 95758 (916)684-3987 





DEAN WAITE 
Media Services Division 
Pat Thompson Company 
newspapers-shoppers-electronic media 
4050 Columns Drive, Marietta, GA 
(404) 953-0199 





Fournier Media Service Inc. 
AppraisaleBrokerageeConsulting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 


FREE NEWSPAPER @ SHOPPER 
Brokerage - Appraisal 
John T. Cribb (406) 266-4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 


JAMES MARTIN & ASSOCIATES 
Suite 1000, 65 E. State Street 
Columbus, OH 43215 (614) 889-9747 











JAMES W: HALL, JR. 
Newspaper 
Sales, Appraisals, Consultations 
Jim Hall Media Services 
410 Elm St. 


FAX (205) 566-0170 


JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
11325 E. Pagasus, Suite E 150 
Dallas, Texas 75238 
(214) 340-2266 (214) 669-1469 


KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 











MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 


MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd- NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318 
TWX 9102402390 


Media Consultants, Inc. 
Brokering the Southwest 
for over 30 years - over 150 sales 
Michael D. Lindsey, PO Box 1797 
Cheyenne, WY 82003 (307) 638-2130 
Robert Houk, PO 584 








Box 158 
Tubac, AZ 85646 (602) 398-9112 


Pacific NW Newspaper Associates 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 


PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consultants 
215 Mountain Dr., Suite 101 


Destin, FL 32541 
RUPERT PHILLIPS (904) 837-4040 
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ANNOUNCEMENTS 


ANNOUNCEMENTS 





NEWSPAPER BROKERS 


NEWSPAPERS FOR SALE 





R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 

Debt & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 


RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily and weekly newspapers. Contact 
Rickenbacher Media at PO Box 
792001, Dallas, TX 75379. Or phone 
(214) 380-9578. 


WAYNE CHANCEY CONSULTANTS 
PO Box 86, Headland AL 36345 
(205) 693-2619 











NEWSPAPER CONSULTANTS 


ETC.. JAMES J. BROWN 
Professional help with - Administration 
@ Acquisitions @ Operations @ Personnel 
@ Plant @ Equipment. 

35 years experience at your service. 
(214) 424-1597 


TAP your market share. Enhance news, 
color, interdepartment unity. Redesign. 
Create shopper revenues. “Hands-on” 
expertise, performance profit related. 
First critique free. Box 4425, Editor & 
Publisher. 








NEWSPAPERS FOR SALE 


A Kansas county seat weekly, 3,400 
paid. $200,000 gross. $50,000 cash 
flow. $225,000 price. 

Webster & Associates (214) 340-2266. 


ALABAMA: Excellent opportunity for 
individual or couple. Well-established 
weekly along Bham/Nashville interstate 
corridor. Industrial expansion. 
$110,000 gross. Price $115,000. 
Terms. 


NORTH CAROLINA: Grab this one fast. 
New interstate opening is making this 
small county-seat weekly (5500 paid) a 
prestige address for nearby city. 
Gorgeous area. Here’s a unique deve- 
lopment possibility in a state everybody 
wants. $130,000 gross. Price 
$150,000. 


MEDIAAMERICA BROKERS 
Lenox Towers, waged — 
3390 Peachtree R 
Atlanta, 7 30326, (408) 301. 6554 
Lon W. Williams 











An upstate New York weekly paid publi- 
cation plus 10,000 free distribution in 
Lake George-Adirondack resort area. 
Asking $125,000. Make offer. Contact 
Frank Gappa, PO Box 640, Amsterdam, 
NY 12010. Call (518) 843-1100. 


TEXAS LIST available. $10,000 to 
$30,000 down, most publisher 
financed. Bill Berger, ATN, 1801 
Exposition, Austin, TX 78703. (512) 
476-3950 


lowa weekly, $65,000 cash flow on 
$170,000 gross. John van der Linden, 
broker, Box 275, Spirit Lake, IA 
51360 


Kansas weekly 2,300 paid $150,000 
gross. Publisher retiring. Priced at 
gross. Terms available 

Webster & Associates (214) 340-2266. 


SOUTHERN CALIFORINA -- Two small 
weekly, adjudicated newspapers in 
Palm Springs type desert area. Excel- 
lent profit. Same owners for 25 years 
are of retirement age. Ideal for working 
couple. Sales ge includes both 
papers: $100,000. $30,000 down, 
terms on balance. Call or write Karl 
Wray, broker, 2420 South Ola Vista, 
San — ee (714) 

















NORTHEASTERN SUBURBAN 
GROUP, high demographic, high 
growth neighborhoods, excellent central 
plant, 10-unit Goss Community, good 
growth curve, grossing $3.7 million. 
Write for details. 

MIDWESTERN TOURIST area 3- -publi- 
cation group. Paid and free circulation 
Excellent place to live. $460,000. 
MIDWESTERN WEEKLY GROUP, with 
6-unit press central plant, grossing 
$960,000, selling with real estate, 
$1,000,000. 

COLORADO MOUNTIAN WEEKLIES, in 
major resort regions, but individually or 
start your own chain. Good products, 
serving major ski markets. 

HIGH PROFILE FLORIDA consumer 
publication highlights local businesses, 
lifestyle advertising. Good market plan, 
excellent growth. 30,000 free weekly 
distribution. $495,000 with terms to 
qualified buyer. 

MISSOURI OZARKS WEEKLY and 
shopper, $240,000 gross last year, 
excellent growth, $260,000 includes 
building. Terms available. 


For details on any of these newspapers 
or to discuss the sale of your newspap- 
er, please contact: 


James C. Sterling 
BOLITHO STERLING 
Newspaper Service 
4500 Main Suite 900 
Kansas City, MO 64111 


Two profitable weekly newspapers in 
rapidly growing area on Florida’s west 
coast. Well established, 8 years, steady 
growth, unlimited potential. $625,000 
gross sales. Box 4427, Editor & 
Publisher. 


Weekly newspaper for sale, 45 years 
old, Northern NJ, legals base, 1,700 
paid circulation. $100K gross. 
Respond to: Box 4418, Editor & 
Publisher. 


NEWSPAPERS WANTED 


Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 


WE ARE owner/operators of 150 daily 
and weekly newspapers in the United 
States, Canada and the United King- 
dom and we are aggressively seeking 
acquisitions. Circulation 5,000 to 
25,000. Contact: 

















David Radler 
President 
Hollinger Inc. 
1827 West 5th Ave. 
Vancouver, B.C. V6J 1P5 


(604) 732-4443 


PUBLICATIONS FOR SALE 


SSS 
Best Read Guide - America’s # 1 vaca- 
tion magazines are opening in vacation 
areas of the country now! This unique 
national network has a franchise avail- 
able for the right person. Protected 
territories, complete on site training 
and support. An investment of $40,000 
and working capital. Live the lifestyle 
YOU desire working for yourself. 

1-(800) 553-3545. 








Profitable Regional ray Magazine. 


$80,000 Gross. (801) 
Utah Runner Cyclist. 


67-4203. 





Southern California automotive tabloid. 
3 years profitable track record. Looking 
for investors or buyer. (714) 831-0269. 


Unique monthly publication for sale, 

So. CA area. Now grossing $115K. Sell 

for gross. $25K down. Easy to operate 

Vertical market. Lots of room for 
rowth. Ideal husband/wife business. 
ox 4433, Editor & Publisher. 
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INDUSTRY 
SERVICES 


CIRCULATION SERVICES 


America’s leading newspaper 
telemarketing company. 
CIRCULATION DEVELOPMENT INC. 
For brochure and information 
call toll free 1-(800) 247-2338. 


A newspaper deserves 
THE BEST 








Telephone Sales & Door Crew Company 


in the 
UNITED STATES. 
We are that 
COMPANY! 
LEVIS NATIONAL, INC. 
(201) 966-5250 


J. BLENKARN HOLDINGS 
Canada’s foremost authority in 
circulation telemarketing 
is now available in the U.S.A. 
Jeff Blenkarn (514) 227-6478. 


KEVIN S. PAPPERT 
(313) 673-9533 








——————————— 
EQUIPMENT & SUPPLIES 
COMPUTER SOFTWARE 


DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. Rate 
chart or column-inch pricing. Nancy 
Jacobsen (415) 488-9279. 


MAILROOM 


1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 


FOR SALE, Kansas 320 Inserter, No. 2 
Station, Newspaper Stuffer, $7,500. 
Call (201) 772-2121. 


GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
quarter folders. Call Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 


RECONDITIONED or remanufactured 
48-P and 72-P Harris Graphics insert- 
ing machines. Immediate availability. 
Contact Harris Graphics (513) 
278-2651 and ask for Roger Miller. 


























LEIBOLD INNOVATION CO. 
Specializing in small daily and weekly 
circulation department set-up and 
restructure. CALL US, WE DO IT 
RIGHT! (503) 567-4054. 


VER-A-FAST CORPORATION 
1-800-327-8463 


EDITORIAL CONSULTANTS 


EDITORIAL CONSULTANT 
SPORTS MARKETING 
Let SportNet and 12 years experience 
help design your next ad supplement or 
assist in your next sports promotion. 
Send all queries to SportNet, Box 991, 
Stratford, CT 06497. 














RECRUITMENT SERVICES 


NEWSPAPER JOBS AVAILABLE 

ALL CATEGORIES - We have publishers 
who are ae experienced, reliable, 
dedicated peopl 
CONFIDENTIALITY ABSOLUTELY 
ASSURED. 
Media Recruiting Resources, 150 Coco 
Isles Blvd., Coco Beach, FL 32931. 
(800) 752-6752. Rosemary P. 
Dempsey. 


NEWSPRINT FOR SALE 


28-30 LB NEWSPRINT ROLLS all sizes 
BEHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 





PHOTOTYPESETTING 


BUY ONE, GET ONE FREE !!! SPECIAL 
SAVINGS ON OUR INVENTORY OF 
USED FILM FONTS FOR CG COMP IV, 
EDITWRITER, MCS 8200, VARITYPER 
DISKS, ITEK QUADRITEK. CALL FOR 
PRICING AND AVAILABILITY. 

BOB WEBER. (216) 831-0480. 

FAX LINE. (216) 831-1628. 


COMPUGRAPHIC EQUIPMENT, 7700 
& 7500 EditWriters, 2500 Z Processor, 
MCS H/J Tape Reader, Facit Tape 
Punch. Best Offer. Must Sell! Call 
(201) 772-2121. 


PRINTED CIRCUIT BOARDS and Parts 
for almost all models and makes of 
pope machines and film proces- 
sors; at 20%—70% off manufacturer’s 
exchange price 

BOB WEBER. (216) 831-0480. 

FAX LINE. (216) 831-1628. 











CONTINGENCY RECRUITER with 18 
years experience. 7 in newspaper opera- 
tions can recruit in all newspaper 
disciplines. Call: B.J. Abrams Assoc., 
(312) 236-2184. 


EQUIPMENT 
& SUPPLIES 


CAMERA & DARKROOM 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 


CIRCULATION SUPPLIES 


Newspaper tying machine. 5000 per 
hour. 3 hoppers. Ideal for TMC distribu- 
tion. For sale by owner. Contact N.A. 
Lisbey (818) 890-1866 or (818) 
365-5771 


COMPUTERS 


“ONE” SYSTEM 
Complete system, both Editorial & Clas- 
sified. 24 terminals- 2 remote. MAKE 
OFFER. Contact Bill Cochrane (409) 
744-3611 ext. 214. 























SAVE ON PARTS, BOARDS, AND BACK 
UP TYPESETTING MACHINES. Most 
models of COMPUGRAPHIC equipment 
available. Call or fax GRAPH-X: 
PHONE: (215) 797-5515 
FAX: (215) 797-8740. 





PRESSES 


1978 HARRIS V25 8/U press with JF10 

cross perf/db! parallel folder, 125 hp 

drive, splicers, silicone, 2 pass dryer, 

break detectors. Call John Newman 
(913) 362-8888 


6-UNIT WOOD COLORFLEX 
offset press. 45,000 PPH 1970 
vintage. Has 2 color decks and available 
now. Needs work, but priced low. 
Offered — By: 
I 


AND 
(913) 492-9050 
or Fax (913) 492-6217 


CARY PASTERS 
6 eae Say at $10,000- = 000 
, INCORPORATE 
OY ‘Marquardt rag 
Wheeling, IL 60090 
(312) 459-9700 Fax (312) 459-9707 


COMMUNITY SSC - 8 floor, 2 stacked, 
1 UOP - 3 color, 2 SSC folders, 
1981-1983- be A appa at whole or 
partial. A-1 cond 
BELL CAMP. INCORPORATED 
(201) 492-8877 
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EQUIPMENT & SUPPLIES 





PRESSES 


PRESSES 


PRESSES 


PRESSES 





CURRENT LISTINGS 
21” cutoff: 
a! NCH400, 12 units, 2 JF40, 


21-1/2” cutoff: 
D.E.V. Horizon 1400 upper units (4) 


22” cutoff 
Goss Urbanite, 7 units 
Goss SSC folder, balloon 
Super Gazette, 4 units plus 4-color 


22-3/4” cutoff: 

Goss Metro, 8 units, 2 decks 

Goss Urbanite, 4 units, 3-color, 
1976 

Goss Urbanite, 6 units, 1964-67 

Goss Urbanite ‘1000’ series folder 

Goss SSC, 10 units, i U.O.P., 2 
folders 

Goss SSC, 4 units 

Goss SC, 8 units 

Goss Community U.O.P., 3-color unit 

Goss SC folder, two available 

Harris RBC2 folder, 1976 

Harris V25, 8 units, two JF25 

King KJ8 folder 

M.A.N. UniMan 2/2, 4 units 2 decks 

TKS double width, 5 units, 1 deck 


Miscellaneous: 
MEG D200 splic@rs (2) 
Upper formers for Community, SC, 
SSC, Urbanite folders 
ee 1000 inserter, 4:1, Save 


ONE Corporation/Atlanta 
(404) 458-9351 FAX (404) 458-5836 


DAILY-KING, 10 — 1976-1980, 
KJ-8 folder 2:1 jaw typ 
BELL CAMP INCORPORATED 
(201) 492-8877 





GOSS 

7-Unit Community, SC folder, small 
daily - pristine condition 

3-Unit Community, 1967 oil, wkly. 
available now 

1-Unit Community. oil lube, weekly - 
excellent condition 

1-Unit Community, grease lub + 
recond. 

Add-on SSC Community unit “as is” or 
recond 

6- “ 600 Series Urbanite, available 


4-Unit 500 Series Urbanite, available 
Ow 


Add-on Urbanite units and folders 
5-Unit 1100 series Suburban 
2-Unit Signature with folder, 22-3/4” 
2-Unit Signature with folder, 23-9/16” 
HARRIS/COTTRELL 
5-Unit V-15 A 1967 w/JF7, good condi- 
tion and available now 
6-Unit Harris V-15A 1974 w/JF7 
JF7 folders and add-on units 
KIN 


G 

4-Unit daily King Il 1978/83 w/KJ6A 
folder, very good condition 

4-Unit News King w/KJ6, available now 

Add-on units, folders and upper formers 

MISCELLANEOUS 

6-Unit Wood Colorflex (Urbanite size) 
press, 22 3/4” cut-off, 1970 vintage. 
Available now - low price. 

Enkel splicer, ribbon deck, press drives, 
ink pumps, gluers and more. 


ARE YOU CONSIDERING 
SELLING YOUR PRESS? 
CALL THE LEADER FOR CASH! 


INLAND NEWSPAPER MACHINERY 
peseoigg tc 
enexa, Kansas 
(913) 492- 5080 fax (913) 492-6217 





DON’T SELL YOUR PRESS 
Unti! You Contact 
Newman International Press Sales 


“Professional Marketing Worldwide 
of Newspaper & Commercial Web 
Presses and Large Sheetfed Presses” 


Telephone (913) 362-8888 
Fax 9133629406 Telex 804294 


DOUBLE-WIDTH COMPONENTS 
4M.A.N. 1983-84 160 page double 
3:2 folders 
2 Double 3:2 Goss Imperia! folders 
with upper formers/angle bars. (S/N 
4017 & 4030) 
INLAND NEWSPAPER MACHINERY 
CORPORATION 
(913) 492-9050 fax (913) 492-6217 


Five-unit (1973) Goss Community press 
with community folder in excellent 
condition. 22 3/4” cut off. Can be seen 
in operation. For sale by owner 
$175,000. Call. Jim (616) 909. 3571 
or fax (616) 929-1251. 


_ FLEXO OPPORTUNITY 
4-unit 23 9/16” cut-off Windmoeller 
Hoelscher press with 3 half decks, 
double 3:2 folder and 4 RTP’s. 
Released from production mid-1989. 
Installed new 1984 and runs like new. 
gerade operation. 

nland Newspaper Machinery Cor 
(913) 482-9050 Tx 42362 


























GOSS COMMUNITY 
REBUILT 
Units-Folders-Parts 
GUARANTEED 


Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
73 N. Sunset Dr. 
Camano Island, WA 98292 
1-(800) 343-0097 
FAX (206) 387-9090 





GOSS 
Goss Urbanite 5 units. 
Goss Urbanite 3 color units. 
Goss Urbanite folders, roll stands, 
drives and accessories. 
Goss Suburban 1500 series unit 
Goss 1500 folder DP 
Goss Community units, folders. 
Harris V-25, 5 units, 1978. 
Harris folders, roli stands, upper 
balloon formers & drives. 
Harris V-25 upper balloon former 
Goss S/C folder. 
MISCELLANEOUS 
3 Cary Flying Pasters 
Urbanite skip slitter upper formers 
1 Guilmont 1/4 folder and trimmer 
1 ATF imprinter 
1 Butler flying paster 


WANTED: Newspaper presses and 
accessories 


IPEC INCORPORATED 
97 Marquardt Drive 
Wheeling (Chicago), IL 60090 
(312) 459-9700 Telex 206766 





GOSS METROLINER 22 3/4” 
5 - Mono units 
3 - Half decks 
1 - Regent . : — 

9 - 45” RTP’s 
Installed new 1980/84 & & can be seen in 
operation. Offered as complete press or 
on component basis. 

INLAND NEWSPAPER MACHINERY 

CORPORATION 

(913) 492-9050 fax (913) 492-6217 


NEWSPAPER PRESS 


REF: N114 - Harris V-15A, 5 units, 
JF-7 Folder 

REF: N115 - Harris V-15A, 8 units, 
Double Ender 

REF: N116 - Harris V-25, 8 units, 
JF-10 folder 

REF: N117 - Harris V-25, 9 units, 2 
JF-25 folders 

REF: N118 - Harris N-845, 4 units RH, 
RBC-2 folder w/upperformer 

REF: N119 - V-15A Add on units, 
ar ductor style 

REF: 20 - og 25 Add on units, 
“bul or as 

F:N121- Sues built 300, 3 Knife 

pe tn 

REF: N122 - Fairchild (NewsKing) 2 
units, 1 folder 

REF: N123 - Color King, 7 units, 1 
folder 

REF: N124 - Fairchild (Color King), 
heatset, 5 units. 


These press systems and components 
are owned by EGS Americas, Inc. and 
are available “AS IS” or completely 
rebuilt. 


EGS AMERICAS Inc. 
90 Washington Street 
Dover, NH 03820 
Tel: (603) 742-4969 
FAX: (603) 742-0535 





Press 22 3/4” 


GOSS 

— Community SC, 4 units, 1972 

— Community, 3 units, 1972 

— Suburban 1500 series, 8 units & 2 
folders 

— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 

— N-845-6 units, RBC-2, 1974 

— N-850-6 units, 1983, RBC-2 

— V-25-8 units, 1980, JF-25 

— V-15D-8 units, 1980, JF-25 

KING 

— ColorKing-5 units, KJ-8, 1970 

— NewsKing-5 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 





SAVE MONEY ON TRADE-IN PRESSES 

4-Unit Goss Comm. w/Comm. folder 
from weekly WI paper 

1-Goss Community oil bath unit 

1-Web Leader Quadra-Color unit 
(1981) 

1-Atlas Quadra-Color unit (1985) 

5-Unit 1976 News King w/KJ6 folder 

4-Unit 1976 Goss Comm. press 

3-1979 Web Leader printing units 

5-Unit Web Leader with 8 web folder, 
1/2 & 1/4 p 

1-1967 Goss SC folder, 1/2 & 1/4 pg 

7-Unit News King w/KJ6 folder (1970) 
and upper former 

4-Unit Harris V15A w/JF7 folder 

JF7 folder w/20 hp press drive 

News King add-on units (1970-74) 

KJ6 News King folders with 20 or 30 hp 
drives 

All equipment offered “as is” or recon- 

ditioned, delivered and installed. 


WEB PRESS CORPORATION 
Midwest Office (816) 373-8892 
FAX: (816) 373-9045 
4824 Pebble Beach 
Lee’s Summit, MO 64064 
Contact: Terry Morton 








PRESS 
Make your old R.T.P.’s into new 
Tension panel upgraded to 
simplified system 
Paster panel upgraded to Goss digital 


Northeast Industries, 
(213) 256-4791 FAX (213) 256-7607 


WEB OFFSET PRESSES 
8-Unit Goss suburban 1000 Series, 
2-SC-Folder 

2 Harris V-22 units completely rebuilt 

for sale or exchange. 

2 Harris V-15A units completely rebuilt 

for sale or exchange. 

Harris JF-4 combination folder with 1/2 
& 1/4 and double parallel 22-3/4” 
C.0. 

Harris upper former for V series folders. 

Sheeter, Clark-Aiken from a Harris V 
series press, 22-3/4” by 36” double- 
width 

Count-o-veyor 2 model 104, as-is or 
rebuilt with Tach generators 


MIRACLE INDUSTRIES, INC. 
259 GREAT na gs 
NAUGATUCK, C 770 
(203) 723-0928 Fax (2033 ven 0394 
215 Coastline pas 


Sanford, FL 3277 
(407) 321-3505 Fax aon) '330- 7556 


HELP 
WANTED 


ACADEMIC 











CASTLETON STATE COLLEGE 
JOURNALISM FACULTY VACANCY 


One year oppointment with potential to 

continue at a tenure track level. To 
teach a variety of journalism courses 
and advise student newspaper within 
liberal arts oriented communication 
program. M.A. in journalism or related 
area with significant full-time journal- 
ism experience required, Ph.D 
preferred. Salary based on degrees and 
experience. Excellent fringe benefits. 
Send letter of application, resume and 
three letters of reference to: Dr. Joseph 
T. Mark, Academic Dean, Castleton 
State College, Castleton, VT 05735. 


EQUAL OPPORTUNITY EMPLOYER 








JOURNALISM-MASS 
COMMUNICATION 
PUBLIC RELATIONS/ 
WRITING POSITION 
UNIVERSITY OF OKLAHOMA 


The School of Journalism and Mass 
Communication has a tenure-track 
faculty vacancy at the rank of Assistant 
Professor in Public Relations. Secon- 
dary teaching, area in news/editorial, 
magazine, history, law, ethics, photo- 
graphy, broadcast or management 
desirable. MA required. Ph.D./ABD 
preferred. Substantial professional 
experience required. Salary, teaching 
responsibilities and support for 
research and creative activity are very 
competitive. 


Applicants will be reviewed beginning 
March 1, 1990, and will be accepted 
until the position is filled. Applicants 
must provide (1) a letter of application 
that provides specifics of their teaching 
and professional experience, and 
describes how they would expect to 
publish or engage in creative activity as 
a faculty member; (2) a curriculum 
vitae; and (3) three letters of reference. 
All materials should be sent to: 


irector 
School of Journalism and Mass Commu- 
nication 
University of Oklahoma 
860 Van Vieet Oval, Room 101 
Norman, OK 73019 


The University of Oklahoma is an Equal 
Opportunity/Affirmative Action Employ- 
er. Women and minorities are especially 
encouraged to apply. 


EDITOR & PUBLISHER for February 3, 1990 





Use this handy order form to order: 

1990 EDITOR & PUBLISHER MARKET GUIDE (Published Oct., 1989) 

1989 EDITOR & PUBLISHER YEAR BOOK (Published May, 1989) 
Please send me: 

EDITOR & PUBLISHER MARKET GUIDE 

Exclusive data on U.S. and Canadian newspaper markets. 

_] 1990 Edition $70 per copy () Bulk orders 5 or more $63.00 each 

(U.S. and Canada) $90 per copy outside U.S. & Canada Dace ieh as 
EDITOR & PUBLISHER YEARBOOK - Encyclopedia of the newspaper industry. 


1989 Edition $70 per copy (Bulk orders 5 or more $63.00 each _ 


(U.S. and Canada) $90 per copy outside U.S. & Canada 


Name ___ __ Title 


Company __ — 


Nature of Business 


a Tae es 


City i Se at se 


Payment must accompany Market Guide and Year Book orders. 


New York State residents add applicable sales tax. 





Editor & Publisher 
Circulation Department 


11 West 19th Street 
New York, N.Y. 10011-4234 











HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ACADEMIC 


ACADEMIC 


ADMINISTRATIVE 


ADMINISTRATIVE 





CHAIR OF EXCELLENCE IN SCIENCE, 
TECHNOLOGY AND MEDICAL WRIT- 
ING: Considerable recent experience in 
science writing. Solid background of 
achievement. Strong academic creden- 
tials. Desire to help define and build a 
program of regular science writing 
courses as well as workshops for state 
and regional journalists. Duties: Teach 
courses for undergraduate and graduate 
students. Research and write about 
science communications. Generate 
funded research opportunities. Build on 
the University’s desire to increase the 
national reputation of its Science 
Alliance, a program with the Oak Ridge 
National Laboratory and other centers 
for scientific research. Associate 
professor or professor; salary competi- 
tive; August 1,1990. 


Send letters of application, vita and 
supporting data to James A. Crook, 
director, School of Journalism, Univer- 
sity of Tennessee, Knoxville, TN 
37996-0330 


UTK is an EEO/AA/Title 
IX/Section 504 Employer 





OKLAHOMA STATE UNIVERSITY 
IRECTOR OF 
COMMUNICATION SERVICES 


Oklahoma State University invites 
nominations, applications, or express- 
ions of interest for the position of Direc- 
tor of Communication Services. 


The Director of Communication 
Services reports directly to the Vice 
President for University Relations and 
Public Affairs and has primary admini- 
strative and ——- responsibility 
for the Offices of Electronic Media 
Services (including KOSU radio and 
Educational Television Services), 
Communication Support Services 
(including University publications, 
printing, and Central Mailing), and 
Print Media Services (including public 
information and media relations). 


Desired qualifications include a 
master’s degree in a communications or 
marketing field, plus a minimum of 10 
years of experience as a professional 
communicator with a record of success 
and of increasing responsibilities. 
Professional experience must include 
employment with either a print or elec- 
tronic media organization or a profes- 
sional marketing or public relations 
agency. Additional experience in the 
design, production, and delivery of 
educational publications and/or instuc- 
tional television programs is highly 
desirable. Candidates should be highly 
motivated, capable of providing aggres- 
sive leadership, and must be capable of 
developing effective marketing strate- 
gies for a major university. 


For full consideration, nominations and/ 
or letters of application with resume 
and a list of at least 3 references should 
be postmarked no later then February 9, 
1990, and submitted to: 


Dr. Jerry Gill, Chair 
Search and Screening Committee 
Director, Communication Services 

107 Whitehurst Hall 

Stillwater, OK 74078-0001 
ATTN: Deborah Lane 


Equal Employment Opportunity/ 
Affirmative Action Employer 





TRANQUILITY. Be not 
disturbed at trifles, 

or at accidents common 
or unavoidable. 
Benjamin Franklin 





Program Director, The World Press 
Institute, Macalester College, St. Paul, 
Minn. Responsible for conception and 
impiementation of annual program of 
journalistic experiences, academic 
study and travel for ten experienced 
international journalists to provide them 
with an understanding of U.S. busi- 
ness, social issues, communications, 
government, culture, science and tech- 
nology. Must have significant experi- 
ence as a newspaper or news magazine 
reporter and editor. Bachelors degree in 
liberal arts; advanced degree in journal- 
ism, history or political science 
preferred. Extensive travel required July 
through October. Salary: $32,000 to 
$38,000. Resume and clips to: John L. 
Hodowanic, Executive Director, World 
Press Institute, 1635 Summit Ave., St. 
Paul, MN 55105. 





Ours is the age which is 
proud of machines that 
think, and suspicious 

of men who try to. 
Howard Mumford Jones 





ADMINISTRATIVE 
BILINGUAL EDITOR/PUBLISHER 





Need person who has strong editorial 
experience and is fluent in Spanish to 
manage start-up of bi-monthly news 
magazine for Hispanics in Central Cali- 
fornia. Must have 3 to 5 years experi- 
ence in news and sales management 
and be familiar with all facets of 
community newspaper production. 
Should be a promoter and self-starter, 
ready to sell this new product to major 
advertisers and smaller accounts. 
Editorial experience is most critical 
requirement for this position. This is an 
exciting, unique opportunity for a posi- 
tion offering excellent pay and benefits 
with a major media company. Send 
salary requirements and resume to The 
Fresno Bee, Personnel Dept., 1626 E. 
Street, Fresno, CA 93786. E.E.0. 


CONTROLLER 
The Times Herald Record, A daily A.M. 
newspaper, has an opening for a 
controller. This is a key position on our 
management team. 
The individual will be responsible for 
profit and loss statements, A/P, A/R, 
— ledger, financial analysis and 
orecasting, inventory and payroll. 
Responsibilities will also include super- 
vision of our business department. 
Excellent communication skills are 
essential and minimum of five years 
related experience is required. Know- 
ledge of computers and business prog- 
rams helpful. CPA and/or MBA 
preferred. Individuals with newspaper 
experience preferred. 
For consideration, please send resume 
and a cover letter outlining your qualifi- 
cations and salary history to: 
John M. Szefc, Publisher 
THE TIMES HERALD-RECORD 
40 Mulberry Street 
Middleton, NY 10940 


An Equal Opportunity Employer 





The fellow that can only 
see a week ahead is always 
the popular fellow, for he 
is looking with the crowd. 
But the one that can see 
years ahead, he has a 
telescope but he can’t 
make anybody believe 

he has it. 

Will Rogers 


Magazine Publisher/ 

Chief Operating Officer 
Well established publishing company in 
Denver area is seeking Magazine 
Publisher/Chief Operating Officer. 
Company produces two consumer 
magazines, a mail order catalog, and 
other publications in needlecraft field. 
Has 45 employees. Qualified applicants 
must have strong experience in publish- 
ing as well as excellent management, 
financial, and communication skills. 
Must also have knowledge of circulation 
advertising, distribution, marketing, 
and fulfillment areas. Tremendous 
career opportunity for one qualified and 
motivated to work with owner in realiz- 
ing potential of currently successful and 
profitable company and in positioning it 
for growth and expansion in the future. 
Owner, who serves as both publisher 
and editor, wishes to begin concentrat- 
ing on editorial area. Please send work 
history and compensation requirements 
to Post Office Box 394, Wheatridge, CO 
80033 





PUBLISHER 

Progressive group with 12 weekly news- 
papers on Cape Cod seeks a stable, 
experienced manager to lead us into the 
1990’s. Our group already enjoys a 
dominant circulation and readership 
position in a sophisticated, beautiful 
and highly desireable market area. 
Editorial background helpful, weekly 
experience preferred, solid manage- 
ment track record essential. A great 
company, and a great environment. 
Send resume and cover letter in confi- 
dence to Elaine Riman, Manager of 
Human Resources, Memorial Press 
Group, 9 Long Pond Road, Plymouth, 
MA 02360 or call (800) 242-0264 or 
(508) 746-5555. 





General Manager for large weekly news- 
paper in Northeast Mississippi. Good 
pay, insurance, strong future. 

(601) 837-8111. 








Classified Advertising 
(212) 675-4380 


DIRECTOR OF HUMAN RESOURCES 


We are a successful group of suburban daily and weekly newspapers looking for 
an energetic, organized director to lead our human resources department. 


You will be responsible for planning, developing, and administering a full range 
of programs, including employment, employee relations, wage and benefit 
administration, safety, employee recognition, and management training and 


development. 


H You will lead an operating department; participate as a member of an exper- 
} ienced, action-oriented directors group who manage the newspapers and report 


i directly to the publisher. 


} You should have a master’s degree in business administration and have three or 
f More years of experience in Human Resources management. A proven track 
record of accomplishment is a must. Newspaper experience is preferred, as 


well as familiarity with New England. 


The Middlesex News and the other dailies and weeklies in the Harte-Hanks 
Community Newspaper Group are owned by Harte-Hanks Communications, If 
Inc., a national communications company. We offer an excellent compensa- 
tion and benefits package, including a choice of medical plans, dental, andf 
401k saving plan. We are located in the affluent suburbs west of Boston. 


Please send your resume and salary requirements to: 


Bill Gulledge, Publisher 
Middlesex News 
PO Box 9157 
Framingham, MA 01701 


AN EQUAL OPPORTUNITY EMPLOYER 
A division of Harte-Hanks Communications 


EDITOR & PUBLISHER for February 3, 1990 





Publisher for free weekly newspaper in 
the Midwest, colorful tabloid publica- 
tion with specific industry focus. 
Successful candidate will have substan- 
tial ad sales experience with a working 
knowledge of newspaper/shopper 
publishing. 

Excellent benefits, earnings $30K to 
$60K depending on experience. EOE. 
Send resume to: Jim Striplin, Striplin 
Publications,1101-C Lyons Road, 
Dayton, OH 45458. 


The method of the 
enterprising is to plan 
with audacity and execute 
with vigor. 

Christian Bovee 


ADVERTISING 


ADVERTISING ACCOUNT EXECUTIVE 
Come sell for America’s number one 
advertising team. Call Earl Rush at The 
Orange County Register (714) 
953-4982. 


ADVERTISING DIRECTOR 











Aircraft Owners & Pilots Association, a 
national membership organization 
located at Frederick Municipal Airport, 
has an immediate opening for an exper- 
ienced magazine professional for 
monthly association 100 plus page 
magazine. Duties include external sales 
rep administration. Some direct sales. 
Production responsibilities include 
contract negotiation, printing quality 
oversight and magazine production 
scheduling and administration. Previ- 
ous personnel supervision a must. Sales 
and production experience preferred. 
Must be willing to travel and work trade 
shows. We = a competitive salary 
commensurate with your experience. 
Please send resume, including salary 
requirements to: AOPA, 421 Aviation 
or Mailstop No. 4, Frederick, MD 
1701. 


EOE 
57 











HELP WANTED 


HELP WANTED 





ADVERTISING 


ADVERTISING 





ADVERTISING MANAGER 

Daily in a good community with indust- 
rial and agricultura! economic base 
needs a creative manager. Must have 
leadership qualities, knowledge of all 
newspaper operations, able to train, 
inspire and manage veteran sales 
people. Should be a “hands-on” adver- 
tising manager, promotional minded 
with proven track record. The position 
offers an exciting opportunity to grow 
with an expanding company. Please 
send resume and salary requirements to 
Box 4451, Editor & Publisher. 





ADVERTISING MANAGERS 


One of America’s best newspapers, The 
St. Petersburg Times, has openings for 
managers in our advertising 
department. 

We're looking for someone with 
outstanding creative, analytical and 
interpersonal skills. A proven, verifiable 
track record in advertising sales 
management is a must to succeed in 
this dynamic and competitive 
marketplace. 

In addition to an excellent starting 
salary and bonus plan, you'll participate 
in such “EXTRAS” as company-paid 
pension plan, profit sharing plan, group 
life, optional major medical insurance, 
cost of living supplements and much 
more. Interested? Write to us outlining 
background and salary requirements. 
Times Publishing Company 

Personnel Office 

PO Box 1121 

St. Petersburg, FL 33731 


EOE M/F 





ADVERTISING SALES 
ACCOUNTS REPRESENTATIVE 


When you think of Florida you think of 
warm weather, the beach, year-round 
golf and fishing - right! Do you want to 
be part of the fastest growing newspap- 
er in the country? If so, consider the St. 
Petersburg Times. The St. Petersburg 
Times has an opening in advertising for 
a seasoned professional. As a key 
member of our advertising department 
you will be maintaining an exisiting list 
of accounts through sales and service. 
In addition, you will develop new busi- 
ness in the area. !f interested write to us 
outlining background and salary 
requirements. 
Employment Office 
St. Petersburg Times 
490 1st Avenue South 
St. Petersburg, FL 33701 


EOE.M/F 





Advertising Sales Executives 
Upstate NY 6-day daily (15,000 circu- 
lation) with 6 weekly papers seeking 
candidates for number one and/or 
number two spot with experience. Must 
be able to oversee entire advertising 
operation which includes soon to be 
launched Sunday edition. We are a one 
hundred year-old independent opera- 
tion located in the foothills of the Adir- 
ondack Park. Send resume with salary 
requirements to Kevin McClary, The 
Recorder, 1 Venner Road, Amsterdam, 
NY 12010. No phone calls, please. 





CLASSIFIED TELEPHONE 
SALES SUPERVISOR 

60,000 Circulation newspaper located 
in South California needs an exper- 
ienced Telephone Sales Supervisor. 
Affordabie housing, competitive salary. 
Fringe benefits include profit sharing. 
We are number one in our market and 
one of the fastest growing Classified 
sections in the Nation. 
If you feel your skills will help us main- 
tain that position, send resume with 
present salary to Box 4458, Editor & 
Publisher. 


58 





BREVARD SALES MANAGER 


The Orlando Sentinel is seeking a Sales 
Manager for our Brevard County 
Bureau. This management position is 
responsible for accomplishing advertis- 
ing sales and linage goals that will 
increase revenue and market penetra- 
tion. The successful candidate must 
have strong management skills, be will- 
ing to live and work in the Brevard 
County area, be highly motivated and 
have excellent presentation skills. 

In exchange for your expertise, we offer 
a competitive starting salary and 
comprehensive company benefits. 
Please send your resume to: 


THE ORLANDO SENTINEL 
EMPLOYMENT CENTER 
633 N. Orange Avenue 

Orlando, FL 32801 


EOE/M-F 
CLASSIFIED MANAGEMENT 





Large metropolitan newspaper is active- 
ly searching for a Classified Advertising 
gales Manager with solid outside and 
inside sales experience. The ideal 
candidate must be able to develop and 
motivate a sales staff and achieve 
share-of-field growth in a two- 
newspaper market. A proven track 
record with a competitive newspaper is 
required. 


Position offers a demanding opportunity 
with an excellent salary, incentive and 
benefits package. Benefits include: 
life, medical, dental, vision, long-term 
disability, company matched 401(k) 
plan and more. 


Please send a complete resume with 
salary and performance history to: 


Box 4464 
Editor & Publisher 


EOE/AA Employer 





CLASSIFIED ADVERTISING 
Order Blank 





Company 
Address 
City 
State 
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Classification 








Authorized Signature 
Copy 






































CLASSIFIED ADVERTISING MANAGER 


A daily, Gannett newspaper in central 
New Jersey is seeking a results-oriented 
Classified Ad Manager. Need previous 
newspaper advertising sales experi- 
ence, supervisory background, budget 
knowledge and be able to motivate sales 
staff to increase revenue/lineage. We 
offer an excelient salary with a complete 
benefits package which includes medi- 
cal, dental, vision, profit sharing. 
Please send resumes to: 

The Courier-News 

PO Box 6600 
Bridgewater, NJ 08807 
Attn.: Personnel 


CLASSIFIED MANAGER 
70,000 morning, evening, Sunday 
looking for Classified Advertising Mana- 
ger with people skills, promotion skills 
and leadership abilities. Excellent 
income and fringe benefits. Send 
resume to George M. Guy, Amarillo 
Globe-News, Box 2091, Amarillo, TX 
79166. 


GOLDEN OPPORTUNITY for ad sales- 
man, ad manager or general manager. 
We seek a publisher for profitable 
20-year-old, 15,000 circulation shop- 
per, located in a growing Zone 7 
community. Must have knowledge of 
sales, production (Macintosh compu- 
ters on site), people management and 
some business sense. Small, but lively 
staff needs leadership. Community has 
hospitals, museums, art galleries, fine 
schools. Tourist area with excellent 
hunting and fishing. You will be part of 
a growing newspaper/shopper chain. 
Earn $20,000 plus per year to start. 
Send cover letter, resume and sala 
history to Box 4456, Editor 
Publisher. Prompt reply Promised. 




















No. of Insertions: Amount Enclosed: $ _ 


CLASSIFIED ADVERTISING RATES 


Effective January 1, 1990 

POSITIONS WANTED 

1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 
3 weeks — $2.75 per line, per issue. 
4 weeks — $2.55 per line, per issue. 





LINE ADS 

1 week — $6.70 per line 

2 weeks — $5.85 per line, per issue. 
3 weeks — $5.10 per line, per issue. 
4 weeks — $4.35 per line, per issue. 


Add $6.50 per insertion for box service. Add $4.20 per insertion for box service. 
Count as an additional line in copy. Count as an additional line in copy. 


Count approximately 34 characters and/or spaces per line. 
3 lines minimum. 
NO ABBREVIATIONS. 


DEADLINE: Every Tuesday, 12 pm (ET) 
For Saturday’s issue. 


Payment must accompany all Positions Wanted ads. 
DISPLAY CLASSIFIED 


The use of borders, boldface, illustrations, logo, etc., on classified ads 
charged the following rates per column inch per insertion: 1 time, $85; 2 to 
5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 
52 times, $60. 


DEADLINE: 8 days prior to publication date. 
Contract rates available upon request. 
Box number responses are mailed each day as they are received. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 
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ADVERTISING 


CIRCULATION 


DATA PROCESSING 


EDITORIAL 





Immediate opening for a strong team 
player to join one of the fastest growing 
media companies in the Southwest. The 
ideal candidate for the position of 
Outside Automotive Manager will report 
to the Outside Classified Sales Mana- 
ger. Will be responsible for directing the 
automotive sales team, consisting of 8 
sales representatives, to maximize 
revenue and share from automotive 
dealerships. Will involve counseling 
sales representatives in the field; make 
sales calls on advertising community; 
train and develop sales staff. Require- 
ments include: outside sales experi- 
ence, related college degree and excel- 
lent communication skills. Please mail 
resume along with cover letter to: Cliff 
Clements, Classsified Advertising 
Manager, PO Box 4747, Houston, TX 
77210-4747. 


WEEKLY TMC with 6,500 paid, 
10,600 free seeks selling advertising 
manager to lead 4-person staff in 
Washington State’s largest county. 
Experience a must. Salary, commission 
options open. Lively county seat, busi- 
ness center. Rural, western, outdoor 
haven. Send resume. John E. Andrist, 
The Omak-Okanogan County Chronicle, 
PO Box 553, Omak, WA 98841. 


ART/GRAPHICS 


Freelance cartoons sought for new 
humor magazine. Political, gag, absurd, 
artsy. Modern/urban slant ideal. Include 
self addressed stamped envelope, re- 
turn postage to guarantee return of work! 
Box 4454, Editor & Publisher. 


GRAPHIC ARTIST 
The Rockford Register Star, a 75,000 
Gannett daily near Chicago, is seeking 
an experienced news graphic artist to 
produce Macintosh informational 
st snag and to design news and 
eatures pages. Send resume and 














samples of Pad work to Rick Jensen, 


Managing Editor, Rockford Register 
Star, 99 E. State St., Rockford, IL 
61104. 





One of the best graphically oriented 
mid-sized papers in the country seeks a 
graphic artist who will spend about 70 
percent of the job — and manag- 
ing information graphics, 30 percent on 
illustrations. Most sought after is a 
person who vigorously works at the 
newsroom to generate graphics for every 
section of the paper. Contact: Mike 
Davis, Photo/Graphics Editor, The Albu- 
querque Tribune, 7777 Jefferson N.E., 
ABQ, N.M. 87109. (505) 823-3640. 





CIRCULATION 
CIRCULATION MANAGER 


For 15,000 6-day (soon to be 7-day) 
daily and 7 weeklies in the capital, 
Adirondacks area of New York. Primary 
responsibilities include directing 
District Managers, motor routes, single 
copy sales for all papers. Responsible 
for sales and promotions for carriers and 
consumers. A demonstrated ability to 
increase circulation is key. If you are 
looking for a challenge and not a 9 to 5 
job and enjoy living in a non-urban, 
recreational setting, send resume with 
salary history to: Ralph W. Ewing, 
Circulation Director, Wm. J. Kline & 
Son, Inc., 1 Venner Road, Amsterdam, 
NY 12010. 





Circulation Sales Manager for 5,000 
commmunity daily in 16,000 TMC. 
This is a competitive, growing market 
and we have plans to grow big with it. 
The successful candidate will be 
aggressive, promotion-minded, self 
starting and results oriented. If you're 
that person, send resume and salary 
history to Publisher, Marion Daiiy Repu- 
blican, PO Box 490, Marion, Illinois 
62959. 


CIRCULATION MANAGER 


In 1989 we doubled our circulation, 
advanced our product from weekly to 
tri-weekly edition and aggressively 
converted from mail delivery to carrier 
delivery. Households in our southern 
California market increased 36% in the 
last 6 months. Now the search is on for 
an experienced hands-on. circulation 
manager wiih strong leadership skills to 
implement even bigger plans in 1990. 
Exciting career advancements and 
opportunities with Tribune company 
benefits. Send resume and cover letter 
to The Californian, 28636 Front Street, 
Temecula, CA 92390. Attn: Circulation 
Manager. EOE. 





CIRCULATION MANAGER 


The Cape Cod Times, a 47,000 morn- 
ing and 56,000 Sunday paper 
published in a growth market, is search- 
ing for a highly motivated circulation 
manager who has proven skills in sales 
management, staff development, crea- 
tive promotions, customer service and 
cost controls. We are a member of the 
Ottaway group of daily newspapers. We 
are published in one of the nicest areas 
in the northeast. We offer a good salary 
and a fine benefits program. Send 
resume and cover letter to Scott 
Himstead, Publisher, Cape Cod Times, 
Hyannis, MA 02601. 


PLANNED MAY 3lst, 1990 RETIRE- 
MENT-has created an opening for 
service-sales oriented circulation direc- 
tor at one of the Northwest’s fastest 
growing daily newspapers, The Bulletin, 
located in Bend, the heart of Central 
Oregon's recreation wonderland. If you 
are a team player, are creative in carrier 
development and promotion, under- 
stand subscriber/non-subscriber non- 
duplicated TMC, are strong in supervis- 
ory and leadership skills, can motivate 
others, have knowledge of budgeting 
and planning, have at least 5 years 
experience, and above all, are looking 
for new and better ways to meet the 
circulation challenges of the 1990's, 
then you'll want to apply. 
Compensation-fringe benefit package is 
excellent. Send cover letter, resume 
and references to: Judy Coleman, c/o 
The Bulletin, 1526 N.W. Hill Street, 
Bend Oregon 97701. 








STATE MANAGER 


Outstanding opportunity exists for an 
individual who can implement programs 
to increase sales, improve service and 
retention and maintain a record of no 
bad debt. Person selected will supervise 
four district managers and our state 
trucking operation. Beautiful area to 
live. Good salary and bonus plan, excel- 
lent benefits including 401K plan, 
dental and medical insurance, pension 
plan. To be considered call David 
Gossett, Vice President/Circulation 
Director, Anderson Independent Mail, 
Anderson, SC 29621. (803) 
224-4321. 


Zone 6 newspaper is seeking a Home 
Delivery Manager to supervise 75,000 
combined dailies and 85,000 Sundays. 
Candidates should be a strong leader 
and must have excellent problem 
solving skills and have experience 
designing and implementing sales 
plans for the market. College degree 
and minimum of 3-5 years home deliv- 
ery experience preferred. Excellent 
compensation package plus company 
vehicle. Send resume, references and 
salary history to Box 4448, Editor & 
Publisher. 











Work is the best method 
devised for killing time. 
William Feather 
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DATA PROCESSING MANAGER 


We are an aggressive, growing and well- 
managed Daily and Sunday newspaper 
with circulation in excess of 100,000. 


Our Data Processing Manager, who 
reports to the Chief Financial Officer, is 
responsible for managing a complete 
data processing facility. 


The person we seek must be able to deal 
effectively with both end users and data 
processing staff in addition to being 
technically competent. Our data 
processing facilities include 2 VAX 
minis, a micro VAX, an IBM System 38 
and ATEX in both Editorial and Classi- 
fied. We are currently running both INS! 
and Collier-Jackson business 
applicants. 


We offer a very competitive compensa- 
tion package commensurate with exper- 
ience. Send cover letter with resume 
and salary history to Judith C. Fraser, 
Director of Human Resources, New 
Haven Register, 40 Sargent Drive, New 
Haven, CT 06511. 


EDITORIAL 


ASSISTANT FEATURES EDITOR 
Our 37,000-circulation daily needs 
someone with imagination and flair to 
be the number 2 person on our six- 
member features staff. Job involves 
copy editing, usage design, headline 
writing and people handling. We'd like 
someone with a couple of years of desk 
and management experience, but that’s 
negotiable if you’re the right person. 
Send resume and samples of work to 
Lee Cearnal, Editor, The News-Star, 
Box 1502, Monroe, LA 71210. 


ASSISTANT FEATURES EDITOR 
For Grand Rapids Press (190,000 
Sunday circulation) in Michigan. Need 
editor with production/editing experi- 
ence and ability to work with diverse 
staff of full-time and free-lance repor- 
ters covering lifestyle and entertain- 
ment beats. You must be able to dream 
up lively story ideas, challenge talented 
writers and know enough about graphics 
to work with art department and 
composing room. Hard news reporting 
background and extensive entertain- 
ment knowledge preferred. Send cover 
letter, resume, tearsheets of layouts 
you've helped design and references by 
Feb. 24 to Sue Schroder, Features 
Editor, Grand Rapids Press, 155 Michi- 
gan St., NW, Grand Rapids, MI 49503. 
No phone calls, please. 











Assistant Sports Editor 
For 8-member staff. Responsibilities 
include story assignment, editing and 
layout. The right person will work at a 
60,000 N.Y. Times paper that has an 
innovative, progressive and ambitious 
sports section. Send cover letter, 
resume and references to: Jim Flair, 
Spartanburg Herald-Journal, PO Box 
1657, Spartanburg, SC 29304. 


A Zone 2, 70,000-circulation daily, 
which is developing a Sunday edition, 
seeks applicants for two editing posi- 
tions: Business editor with some writing 
responsibilities and a lifestyles editor. 
Send resume, clips and salary require- 
ments to Box 4443, Editor & Publisher. 


BE A FACTOR! 
Our medium-sized Zone 8 daily is on 
the move. We're better today than we 
were a year ago and we intend to be able 
to say the same a year from now. We're 
looking for editors and reporters with a 
taste for adventure and challenge -- and 
the chance to make a difference. You 
don't HAVE to love hiking, fishing, 
camping, and skiing, but it wouldn't 
hurt. Letter, resume and salary require- 
ments to Box 4396, Editor & Publisher. 











BUSINESS EDITOR 
89,000 Zone 4 daily needs aggressive 
business editor to direct daily business 
coverage. Salary commensurate with 
experience. Box 4397, Editor & 
Publisher. 


BUSINESS REPORTER 
We are looking for an aggressive repor- 
ter with at least two years’ experience to 
join an enterprising business staff. If 
you believe business news is every- 
body’s business, if you want to chase 
the big stories as well as breaking news, 
send a resume and clips to: Jerry 
Rosen, Business Editor, The Post- 
Standard, PO Box 4818, Clinton 
Square, Syracuse, NY 13221. 


BUSINESS REPORTER 








Enterprising reporter with experience in 
hard news and features wanted by fast- 
growing monthly covering the wood- 
working industry. Beat will focus on 
equipment, new technology, lumber 
markets. Business writing experience 
preferred, woodworking knowledge 
helpful. Competitive salary and bene- 
fits; some travel required. Send resume 
and best clips to: lan C. Bowen, Editor, 
Woodshop News, 35 Pratt Street, 
Essex, CT 06426. 


BUSINESS WRITER 
Knight-Ridder business daily has 2 
openings in NYC. First, journeyman 
reporter/editor to cover energy. Good 
writing, editing skills essential, espe- 
cially on deadline. Salary low 30's. 
Send resume and clips to Energy Editor. 
Second position: insurance writer, 
salary to 27k. Resume clips to Insur- 
ance Editor. Journal of Commerce, 10 
Wall St., New York, NY 10005. Equal 
Opportunity Employer. 


BUSINESS REPORTER- For transporta- 
tion and environmental beats. At least 3 
to 5 years of daily newspaper reporting 
experience required; business reporting 
background preferred. Send resume 
and clips to Dominic M. Cappa, Editor, 
Philadelphia, PA 19106. 


CITY EDITOR 
Take advantage of a great news town at 
The Odessa American, a Pulitzer Prize- 
Winning daily with a statewide reputa- 
tion for aggressive and sometimes irrev- 
erant reporting of West Texas. You will 
be participating in our conversion to a 
morning publication. Contact Assistant 
Managing Editor, Keith Briscoe, The 
Odessa American, Odessa, TX 79761. 


CITY EDITOR 
The Bellevue Leader, a growing subur- 
ban Omaha semi-weekly, seeks City 
Editor. Experience in layout and copy 
editing required. Call (402) 733-7300 
and ask for Brad Olsen. 


CLASSICAL MUSIC 

















The Kansas City Star needs a self- 
starter to cover a vigorous classical 
music, opera and dance scene. Duties 
include reviewing, hard news reporting, 
feature writing, interviews and think 
pieces. Required are five years of daily 
newspaper work (or less if you have a 
strong track record), reviewing experi- 
ence and a background in classical 
music. An interest in dance or opera is 
helpful. Minorities and women are 
encouraged to apply. 
Send resume, 10 recent clips and list of 
references to: 
Robert Butler 
Arts and Entertainment Editor 
Kansas City Star 
1729 Grand Ave 
Kansas City, MI 64108 


COPY DESK PERSON with sports inter- 
est wanted for paginated daily 180 
miles from Denver. Competitive pay, 
excellent benefits. Resume, samples to 
Managing Editor, Star Herald, PO Box 
1709, Scottsbluff, NE 69363-1709. 
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EDITORIAL 





COPY DESK PROS - If you know the 
difference between editing and tinker- 
ing, and can write headlines that sing 
instead of hum, we may have a spot for 
you on our main copy desk. We handle 
wire and local copy for three editions a 
night plus six zoned editions twice a 
week. We operate under tight dead- 
lines, but we still put a premium on 
quality work. If you have at least three 
years of daily newspaper editing experi- 
ence and think you can meet our stan- 
dards, send your resume to Steve 
Cheski, Deputy Managing Editor, The 
Florida Times-Union, PO Box 1949, 
Jacksonville, FL 32231. 


COPY EDITOR 

The Press-Enterprise, an expanding 
160,000 circulation daily in fast- 
rowing Riverside County in Southern 
California, seeks an experienced copy 
editor who can balance the concerns of 
both reader and writer and do it all on 
deadline in a fast-paced news operation 
that is into zoning in a big way. Excel- 
lent salary and benefits. Resume and 
references to Bob Marshall, Assistant 
Managing Editor, The Press-Enterprise, 
P.O. Box 792, Riverside, CA 92502. 
No phone calls, please. An Equal 
Opportunity Employer. 


COPY EDITOR - One full time and one 
part time position open on daily Green- 
wich newspaper. Candidates must have 
excellent language skills. Editing and 
layout experience desired. Qualified 
candidates should send resume to J. 
Ruddy, Greenwich Time, 75 Tresser 
Bivd., Stamford, CT 06904. (Please 
indicate whether interested in part or 
full-time position.) 


COPY EDITOR 
Copy editor wanted for immediate open- 
ing. Send resume, and clips if desired, 
to Howard Fibich, Deputy Managing 
Editor, The Milwaukee Journal, Box 
661, Milwaukee, WI 53201. 


COPY EDITORS 

Wanted: a flair for headlines, a passion 
for precise language, an iceberg spot- 
ter's eye for the ominous detail. A great 
newspaper is looking for solid copy 
editors with at least 3 years of experi- 
ence. Write Chet Fuller, The Atianta 
Journal Constitution, PO Box 4689, 
Atlanta, GA 30303. No calls. 


COPY EDITOR: Feisty 15,000-circula- 
tion paper needs a bright, versatile 
editor who can handle copy, headlines 
and jayout on any desk--local news, 
wire, features, sports, special sections. 
Editor must be sharp, aggressive and 
able to massage sometimes-rough copy. 
Great opportunity for someone with ties 
to the Virgin Islands or the Caribbean. 
Send resume and clips to: 
Executive Editor 
The Virgin Islands Daily News 
PO Box 


St. Thomas, USVi 00801 
An equal opportunity employer. 


CREDIT UNIONS 




















Independent, hard-news, red-hot 
tabloid newsweekly in emerging 
$200-billion credit union industry 
seeks hard-working business news 
reporters for Palm Beach offices, plus 
stringers with A-1 credentials. Back- 
ground in straight business news, regu- 
‘latory and legislative matters helpful 
but not necessary. However, credit 
union news experience would be triple- 
plus. Long-term potential with 
respected 14-year old independent 
news organization. Resume, salary and 
current clips, please, to Box 4460, 
Editor & Publisher. 





Of ail-local weekly with duties on daily 
paper as well. Upstate NY. Salary in 
$20's. Resume, work samples, refer- 
ences to Box 4450, Editor & Publisher. 
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EDITOR : 

Exciting challenge for seasoned editor. 
Community 5 day paper looking for 
Editor to update design, train & moti- 
vate staff, write gutsy editorials. Good 
salary, great benefits. Resume to Fonta- 
na Herald-News, Box 549, Fontana, CA 
92334. 


EDITOR for 5,000-circulation daily in 
vacation area of Northern Michigan. We 
do it all with Macs Sun-Thurs then 
hunt, fish, sail or ski on weekends. 
Good step up for sharp weekly editor. 
Call Rip (616) 627-7144. 


EDITORIAL WRITER 
Major conservative west coast’ daily 
seeks experienced editorial writer. Send 
resume and clips to Box 4264, Editor & 
Publisher. 


EDITORIAL SYSTEMS COORDINATOR 


California metro daily seeks editorial 
systems person with at least three years 
SII experience. You shouid be a top- 
notch Styl with a flair for solving prob- 
lems and good people skills. Expertise 
in the other SI! programming languages 
-- gloss, igen, fgen, fmod, rgen, mapgen 
-- desirable. Other pluses include a 
newsroom background, PC and Macin- 
tosh know-how, and familiarity with 
computer connectivity issues. $40,000 
plus, excellent benefits. Send resume 
to Mike Kieser, Systems Dept., The San 
Francisco Chronicle, PO Box 3074, San 
Francisco, CA 94119. (415) 
777-1111. 


EDUCATION REPORTER 














Mississippi's largest daily seeks aggres- 
sive reporter to fill opening on three- 
person education team. We are looking 
for an excellent time manager, exper- 
ienced writer and self-starter to cover a 
beat that includes higher education, 
state and Jackson elementary and 
secondary school issues, and statewide 
education reform. This reporter will also 
contribute to twice-weekly full educa- 
tion news pages. Three to five years’ 
experience preferred. Send resume and 
clips to: Ruth Ingram Cummins, Assis- 
tant City Editor/Education, The Clarion- 
Ledger, PO Box 40, Jackson, MS 
39025. 


ENTERPRISING REPORTERS 
TO COVER 
BUSINESS AND LAW 


South Florida daily that specializes in 
thorough business, legal and real estate 
coverage is looking for two experienced 
reporters. 


--The person we hire to cover business 
will write about takeover bids, will 
profile corporations and do analytical 
pieces about business deais gone sour. 


--Our new law reporter will report on the 
administration of justice in our courts 
and will cover lega! issues, appellate 
decisions and the business of law. 


We need people with a keen eye for the 
stories our competitors overlook in our 
growing market. We want reporters who 
get a kick out of digging for that last, 
tough detail -- the one that nails their 
subject and makes their story a winner. 
We offer our writers high-caliber editing 
and the journalistic freedom to do 
unconventional stories and investigative 
pieces. 


If this sounds interesting and you have a 
minimum five years experience, prefer- 
ably on a metro, send at least 10 clips, 
salary history, resume and names of 
three references to Box 4452, Editor & 
Publisher. 


ENTERTAINMENT REPORTER 
Join the staff of the area’s major news- 
paper covering everything from rock to 
Rachmaninoff. We're a 106,000 
daily/167,000 Sunday publication in a 
very competitive market equidistant 
from New York, Boston and Montreal, 
but with its own busy year-round arts & 
entertainment scene. Major part of your 
beat would be broadcast reporting (we 
have six TV stations, 40 radio stations, 
and 14 cable systems in our area) on 
the local and national levels, so experi- 
ence is a must; other entertainment 
reporting experience a plus. Send a 
sampling of the best of your published 
work, plus a resume and a cover letter 
outlining your professional goals, to: 
Jackie Demaline, Executive Entertain- 
ment Editor, The Times Union, Box 
15000, Albany, NY 12212. 








EDITOR 
Editor for the East Oregonian, a daily in 
Pendleton, OR, circulation 13,400. We 
are looking for an experienced journalist 
who is committed to: strongest possible 
offering of local news, stimulating 
editorials and editorial pages and parti- 
cipation in civic life of the area. Report- 
ing and editing experience required, 
supervisory experience desirable. 
Pendleton is a 15,000 population 
county seat of 60,000 population rural 
Umatilla County, sitting between the 
Columbia River Basin and the Blue 
Mountains of northeastern Oregon. 
Wheat, cattle, potatoes, fruit, forest 
products are key elements in our 
economy. We are published Monday 
through Saturdays by a family owned 
company which has two dailies, three 
weeklies. Since 1875, a leading institu- 
tion of the region. 
Salary is attractive for our circulation 
size. Excellent fringes including 401K 
and profit sharing plans. 
Send resume and samples of work to: 
Jacqueline Brown, Personnel Dept., 
East Oregonian, PO Box 1089, Pendle- 
ton, OR 97801. All replies confidential. 
No phone calls please. 


ENTERPRISE REPORTER 
Award-winning daily paper in great 
news town in western Mass. seeks 
seasoned reporter to work on in-depth, 
investigative stories, feature pieces, 
state politics, occasional editing. Send 
resume, Clips to: Robert V. Unger, 
Editor, Transcript-Telegram, 120 Whit- 
ing Farms Rd., Holyoke, MA 01040 








Expanding business/financial/ 
marketing newsweeklies, A-1 national 
reputation, seeking energetic, hard- 
working reporters to relocate to Palm 
Beach County, Florida. You'll cover 
diverse business news, experience 
faster professional growth with us than 
elsewhere. This is solid, no-politics, 
front-line journalism. Resume, salary 
and current clips, please, Box 4461, 
Editor & Publisher. 


FEATURES, COPY EDITORS 


The Ocala Star-Banner, a New York 
Times Regional Newspaper with circu- 
lation of 50,000 in rapidly growing 
Central Florida, has openings for a hard- 
working, creative, features editor with a 
flair for design and a copy editor with 
strong language skills and some layout 
ability. Atex experience is a plus. Send 
resumes to Jay McKenzie, eg 
Editor, PO Box 490, Ocala, FL 3267 
or call (904) 867-4103. 


FEATURES EDITOR 








A creative editor with imaginative story 
ideas is sought to head the features 
department of the Bucks County (Pa.) 
Courier Times. If you are quick to 
produce ideas of local interest, you may 
have the key to this position for our 
65,000 circulation daily and Sunday. 
Good salary, 401(k) plan and full bene- 
fits. Send letter, resume, layout and 
writing clips and 10 story ideas to Asso- 
ciate Editor, Joe Haberstein, Bucks 
— Courier Times, Levittown, PA, 
19057. 


FINANCIAL REPORTER 
The American Banker daily newspaper 
seeks aggressive writer to join 5-person 
Washington bureau. Only experienced, 
highly motivated need apply to R. 
— 911 NPB, Washington, DC 
20045. 





FEATURES WRITER 
The Rockford Register Star, a 75,000 
Gannett daily near Chicago, is seeking 
an outstanding writer and reporter to 
join our prize-winning Best of Gannett 
team. The features writing candidate 
must have at least three years of daily 
experience. Send resume and samples 
of your work to Rick Jensen, Managing 
Editor, Rockford Register Star, 99 E. 
State St., Rockford, IL 61104. 


General assignment features reporter 
sought. Position will include lifestyle 
coverage with part-time emphasis on 
radio and television market trends and 
personalities. Send letter, resume and 
tearsheets to Jim Willis, eg 
Editor, Birmingham Post-Herald, P 

Box 2553, Birmingham, AL 35202. 


GRAPHICS EDITOR 








The Anchorage Daily News is seeking an 
activists hands-on graphics editor to 
concentrate on our news sections. The 
ideal candidate would be a Mac whiz, 
able to produce meaningful breaking 
news graphics, but also a journalist with 
the experience to spot visual opportuni- 
ties and work closely with other editors. 
We're the largest paper in Alaska, publ- 
ished in one of the few cities left with 
competing dailies. We value excellence. 
Last year we won a Pulitzer and were 
runner-up for best use of pictures at 
POY. We've won Society of Newspaper 
Design Awards six consecutive years. If 
that sort of atmosphere appeals to you, 
send a letter, resume and work samples 
to Mike Campbell, Assistant Managing 
Editor, Anchorage Daily News, PO Box 
149001, Anchorage, AK 99514. 


HOW TO LAND A JOB IN 
JOURNALISM- Editors who do the 
hiring give you invaluable tips in 
acclaimed new book. “A fun read that 
explains everything.” -- Jack Anderson. 
Send check or money order for $9.95 
(plus $2 postage and handling) to: 
Progressive Marketing Promotions, 
National Press Building, Suite 2032, 
Washington, DC 20045. 


INTERNSHIPS 

Spend 6 months interning with crack 
professional journalists in the Illinois 
Statehouse pressroom as part of Sanga- 
mon State University’s one-year MA 
Public Affairs Reporting Program. 
Excellent media placement record 
(94% last year). Tuition 
waivers/$3,000 stipend during intern- 
ship. Applications due by April 1. 
Contact Bill Miller, PAC 429a, SSU, 
Springfield, IL 62794-9243. (217) 
786-6535. 


INVESTIGATIVE REPORTER for syndi- 
cated columnists Jack Anderson/Dale 
Van Atta. Work with the best. Small 
office, team atmosphere. Salary negoti- 
able. Send resume, clips to Managing 
Editor Daryl Gibson, c/o Jack Anderson, 
1531 P. St. NW, Washington, DC 
20005 

















To do anything in this 
world worth doing, we 
must not stand back 
shivering and thinking 
of the cold danger, 

but jump in, and 
scramble through 

as well as we can. 
Sydney Smith 
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LIFESTYLES EDITOR 


We're looking for a lifestyles editor who 
shares our concept of providing readers 
with interesting useful information 
served in eye catching presentations. 
Ideal candidate is now an assistant 
lifestyles editor on a progressive daily; 
is well organized, and has a flair for 
encouraging reporters to tackle projects 
for your section. Experience in design- 
ing pages and developing lifestyles 
assignments is a must. Send clips, tear 
sheets, resume to John Moore, Manag- 
ing Editor, The Daily Item, 200 Market 
Street, Sunbury, PA 17801. 


MANAGING EDITOR 





6,000 circulation daily in Southeastern 
Virginia is seeking an effective manager 
to supervise a 6 person newsroom. 
Strong writing, layout and copy editing 
skills a must. Send resume and samples 
of work to: 

Otis Amory, Publisher 

Suffolk News-Herald 

PO Box 1220 
Suffolk, VA 23434 


MANAGING EDITOR 
Growing 8,500 circulation daily is look- 
ing for an experienced editor to manage 
its news operations and to oversee the 
news content of two affiliated weeklies. 
Solid writing, editing and layout skills 
will be utilized daily. Must understand 
community journalism. Also needs 
strong leadership skills to direct and 
develop young staff. We are looking for 
someone who will enjoy settling into a 
growing southern community and 
becoming a civic leader. Our reporting 
is strictly local and our editorials are 
striclty conservative. Salary is in the low 
to mid $30,000 range. Send resume, 
references and clips to: 
Bart Adams 
The Daily Record 
PO Box 1448 
Dunn, NC 28334 


NEWS EDITOR sought by 23,000 
circulation afternoon daily on scenic 
Northern California coast. Responsibili- 
ties include evaluating wire copy and 
laying out pages, with assistance of 
2-person copy desk. Individual should 
be a team player, with a flair for page 
design as well as solid news judgment. 
Desk experience required. Please send 
resume, references and samples of 
page layout to: Jerry Post, Times- 
Standard, PO Box 3580, Eureka, CA 
95502. 











NEWS EDITOR 

Aggressive, creative news editor sought 
to lead reporting staff of paginated daily 
180 miles from Denver. Competitive 
pay, excellent benefits. Resume, 
samples to Managing Editor, Star 
Herald, PO Box 1709, Scottsbluff, NE 
69363-1709. 


REPORTERS 

Growing 56,000 PM daily in Northern 
Utah is accepting applications for entry 
level experience. Applicants interested 
in general assignments or business re- 
porting should send resume, clips and 
salary history with cover letter to Roger 
Plothow, Assistant Managing Editor, 
The Standard Examiner, PO Box 951, 
Ogden, UT 84402. 


REPORTERS 

Can you dig for facts and write stories 
people want to read? 20,000 PM has 
several openings including city staff 
reporter for combined business and 
health beat. Also need reporters who 
can make government stories interest- 
ing to average tax payers. Some daily 
experience preferred, but will consider 
= internships or weekly experience. 
ones 1, 2 preferred. Send resume, 
clips to Sue Simoneau, City Editor, 
Bristol Press, 99 Main Street, Bristol, 
CT 06010. No Phone calls. 











PUBLICATIONS EDITOR, NCAA 
Publishing Department. Applications 
are being accepted for a publications 
editor in the NCAA publishing depart- 
ment. Publications editors are responsi- 
ble for editing and production of NCAA 
publications (including rules books, 
record books, membership publica- 
tions) and general printed materials 
(e.g., forms, pamphlets, office 
supplies). Publications editors also are 
reporters for The NCAA News, the Asso- 
ciation’s tabloid newspaper published 
46 times a year. Qualifications include 
full-time professional experience in 
editing, sports writing and publications 
production at least three years required. 
Must be capable typist, accurate writer, 
careful editor, knowledgeable in sports 
and adaptable to desk-oriented position 
with very limited travel. Salary is 
commensurate with experience and 
qualifications. Starting date approxi- 
mately March 12, 1980. Send cover 
letter, resume and salary history by 
February 23, to: Micheal V. Earle, 
Director of Publishing, NCAA, PO Box 
1906, Mission, KS 66201: The NCAA 
is an Equal Opportunity/Affirmative 
Action Employer. 


REPORTER 

For news bureau of 15,000 AM daily in 
Shenandoah Valley. Ideal applicant is 
capable writer, thorough, accurate, 
hard-news oriented but comfortable 
with features. Experience preferred. 
Excellent pay and benefits. Send 
resume and clips to Northern Virginia 
Daily, Box 69, Strasburg, VA 22657. 


REPORTERS 








The News Tribune, Central New Jersey's 
fastest growing newspaper, is seeking 
experienced reporters who have a lust 
for enterprise. We are looking for self 
starting, tough-minded writers who 
have proven abilities digging deep, 
keeping public officials accountable 
and discovering the heart of a commun- 
ity. Send resume and enterprise clips 
only to Glenn Ritt, Executive Editor, 
The News Tribune, One Hoover Way, 
Woodbridge, NJ 07095. 
Equal Opportunity Employer 


REPORTER 

The Fort Worth Star Telegram is seeking 
an aggressive, independent and respon- 
sible beat reporter to work in expanding 
coverage of its most competitive, boom- 
ing region. Must have 1-5 years report- 
ing experience and want to work for 
major metropolitan daily and Sunday 
newspaper. 





Send resume and clips to: 


Joan Krauter 
Managing Editor, Northeast 
Fort Worth Star-Telegram 
807 Forest Ridge Drive, Suite 100 
Bedford, TX 76022 


REPORTERS needed for quality Arkan- 
sas daily. Top award-winner. Proven 
training ground. Letter, resume, clips to 
Box 4463, Editor & Publisher. 


REPORTER 

The Capital Times, the award-winning 
afternoon daily in Madison, Wisconsin, 
needs an experienced reporter who can 
handle a variety of assignments under 
deadline pressure and develop a beat 
emphasis in consumer writing. Madison 
is an exciting, growing state capital city 
of 175,000 that is home to the Univer- 
sity of Wisconsin, one of the nation’s 
great universities. This is a fine oppor- 
tunity for a rising star. Send work 
samples, resume and a brief description 
of how you would approach a consumer 
beat, by February 19, to: Personnel 
Department-Reporter, The Capital 
Times, PO Box 8060, Madison, WI 
53708. Affirmative Action/Equal 
Opportunity Employer. 
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SEASONED EDITOR: 

A rare opportunity for a versatile editor 
who'd like to work, live and travel in one 
of the world’s most exciting places. 
Pacific Stars and Stripes in Tokyo needs 
a solid pro to work on its universal desk 
and help bring the news to families of 
American military and other govern- 
ment employees throughout the Far 
East. The right person has a broad daily 
newspaper background and could excel 
in a variety of roles such as hands-on 
editing and layout as well as wire, news 
desk and slot work. Compensation 
includes base starting pay of $24,705 
plus free housing, as well as a cost-of- 
living allowance that depends on family 
size and currently ranges from about 
$4,400 to $6,500 a year. Benefits 
include access to military shopping, 
medical and recreation facilities as well 
as free family travel privileges around 
the Pacific. Fine schools are available. 
Apply by a Department of the 
Army Form 3433, available at U.S. 
Government offices, describing experi- 
ence. If application forms are unavail- 
able, write to us for one. If you claim 
veteran’s preference, include documen- 
tation. All application materials should 
be received by 28 February 1990. 
Contact: Civilian Personnel Manager, 
Pacific Stars and Stripes, APO San 
Francisco, CA 96503-0110. 





REPORTER 
Police, courts, prison. Just enough 
pressure, encouragement and elbow 
room to do ey Stirring, stellar 
stories in beautiful Finger Lakes’, 16K 
oy Resume, five clips to The Citizen, 
25 Dill St., Auburn, NY 13021. 


SPORTS COPY EDITOR 

With BA, knack for headline writing 
and newspage design with at least five 
years daily newspaper experience 
needed by The Beacon-News. Send 
resume, letter of interest and samples 
to Managing Editor, 101 S. River St., 
Aurora, IL 60506. 


SPORTS EDITOR 

For two straight years, this southern 
Ohio six-day daily has won the state 
award for best sports section in its 
class. We want to continue that tradi- 
tion. Applicants should send us five 
tearsheets of their layouts and five writ- 
ing samples in addition to telling us 
their philosophy of how to cover sports 
in a small market with a 2.5-person 
staff. Direct inquiries to Marvin Jones, 
Managing Editor, Chillicothe Gazette, 
50 W. Main St., Chillicothe, OH 
45601. A Gannett Co. newspaper. 


SPORTS EDITOR 
Smail upstate NY daily. Salary in $20's. 
Resume, work samples, references to 
Box 4449, Editor & Publisher. 
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important. 


Personnel Dept. (NCA). 


Journalists: 
The story 
of a lifetime... 


is unfolding in Eastern Europe and the Soviet 
Union. Radio Free Europe/Radio Liberty, Inc. in 
Munich, West Germany, seeks Editors and Writers 
to cover the extraordinary changes in these 
countries. Applicants should have a minimum of 
five years full-time newswriting experience. For 
Editors, wire service experience is preferred. For 
writers, either newspaper or broadcast writing 
experience is required. Successful candidates will 
be well versed in foreign affairs and have the ability 
to write clear, concise news copy (in English). A 
careful, exacting approach to newswriting is most 


RFE/RL offers excellent salary/benefits packages, 
often including housing in Munich. 

To apply, please send a detailed resume, including 
salary history, and writing samples to: RADIO FREE 
EUROPE/RADIO LIBERTY, INC., 1201 Connecticut 
Avenue, N.W., Washington, DC 20036, Attn: 


RADIO FREE EUROPE 








RADIO LIBERTY 











HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


PHOTOGRAPHY 





SPORTS DESK -- The APSE tells us we 
already have one of the top Sunday 
sections in the nation. We want to reach 
that level every day, and our new execu- 
tive sports editor is looking for an exper- 
ienced hand to help our staff achieve 
that goal. We're looking for candidates 
with daily newspaper experience, admi- 
nistrative and planning skills, and dead- 
line production ability. Our 106,000 
AM/167,000 Sunday newspaper is in a 
very competitive market with reader 
interest ranging from schools and sand- 
lots to local colleges and pros and the 
national scene. if you think you can 
help, send a resume, tearsheets and a 
cover letter telling why, to William M. 
Dowd, Managing Editor/features, The 
Times Union, Box 15000, Albany, NY 
12212. No telephone calls, please. 


SPORTS DESK 





APSE Top-10 paper is looking for sports 
copy editors to carry on tradition of 
excellence. Send letter, resume, work 
samples to: Andy Daffron, Executive 
Sports Editor, Chattanooga Times, PO 
Box 951, Chattanooga, TN 37401. 


SPORTS EDITOR 
Northern California small daily seeks 
sports journalist to cover area high 
schools and junior college in beautiful 
outdoor sports area. Resume, clips, 
statement of career goals and coverage 
philosophy to Managing Editor, Oroville 
California Mercury Register, 2081 2nd 
Street, Oroville, CA 95966. 





STAFF WRITERS 


The Express, judged one of the 14 best 
small-city newspapers in the United 
States, is Seeking several talented 
reporters for general beat coverage. If 
you have what it takes to make it in a 
highly competitive environment, please 
send five examples of your best work to: 
Bruce Frassinelli, “ar Editor, The 
Express, PO Box 391, Easton, PA 
18044-0391. 


SUNDAY EDITOR 

A newsroom leader who can coordinate 
weekend coverage for a progressive 
Zone 2 daily that is expanding to a 
Sunday publication beginning April 1. 
Send resume and letter telling us why 
you're the right person to make this new 
project work to Antone Clark, Managing 
Editor, The Recorder, One Venner 
Road. Amsterdam. NY 12010. 





WIRE EDITOR 


The Dallas Times Herald is looking for 
an experienced wire handler with 
rewrite skills. Duties include backup 
supervision of national, foreign 
bureaus; original ideas for non-routine 
coverage; good news judgment. 


Send cover letter detailing your goals, 
resume, work samples, references and 
salary history to: Philip Schoch, Associ- 
ate Managing Editor, Dallas Times 
Herald, 1101 Pacific Ave., Dallas, TX 
75202 





Complacency is the 
enemy of progress. 
Dave Stutman 





MARKETING 





The Burlington Free Press, a Gannett 
newspaper in Burlington, Vermont, is 
looking for assistant city editor/business 
editor and an assistant news editor. 
Send resume and work samples to Ron 
Thornburg, Editor, Burlington Free 
Press, 191 College Street, Burlington, 
VT 05401. 


The Meridian Star, a 25,000-circula- 
tion award-winning, Sunbelt Daily, has 
an immediate opening for an exper- 
ienced sports editor. Send resume, writ- 
ing and layout samples to: Managing 
Editor, The Meridian Star, PO Box 
1591, Meridian, MS 39301. 








SPGRTS WRITER for 6-day central Cali- 
fornia daily in 2-person department. 
High school, college coverage. Good 
entry-level opportunity for promising 
writers who know language. Resumes 
to: Don Hansen, Editor, Box 800, 
Turlock, CA 95380. 


SPORTS WRITER 

Southern California mid-sized daily 
seeks sportswriter to join 4-man staff. 
Duties include covering a high school 
beat and desk experience is a must. 
Send resume, references and clips to 
Sports Editor Eddie Southards, Daily 
Press, PO Box 1389, Victorville, CA 
92392. 








SPORTS WRITER 

The Odessa American is looking for a 
reporter for its award-winning sports 
department. Beat duties include area 
high schools and Odessa (junior) 
College sports teams which have won 
more than forty national champion- 
ships, including 1989 NJCAA National 
Women’s outdoor track and team rodeo 
titles. Applicant must also be solid in 
design and AP style for desk duties. 
Five-person staff covers West Texas and 
Eastern New Mexico for medium-sized 
daily. Send resume, clips and refer- 
ences to: Sports Editor, Ed Shugert, PO 
Box 2952, Odessa, TX 79760. 


SPORTS WRITER/COLUMNIST 





We want the best so we’ve created a 
position for a talented sports reporter/ 
columnist who cares about readers. In 
the heart of Central Illinois, we cover 
college, Big Ten, pro sports and the 
preps. We want a competitive, thorough 
reporter; concise, creative writer; a 
columnist that is entertaining and 
insightful. Competitive pay, excellent 
benefits. Send samples and references 
to: Terri Kuhle, Director of Human 
Resources, Herald & Review, PO Box 
311, Decatur, IL 62525. 





STAFF REPORTER. “Best in State” 
(1989) weekly seeks motivated, exper- 
ienced reporter. Rural environment, 2 
hours Manhattan, 3 hours Boston. Busi- 
ness background preferred, not 
mandatory. Send resume, references, 
clips: Box 4455, Editor & Publisher. 
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The Paim Beach Daily News, a 
12,500-circulation daily in one of the 
world’s most sophisticated fashion 
markets, has an opening for a fashion 
editor. We're looking for an excellent 
reporter with fashion writing experience 
or a solid fashion background. Please 
send clips and resume to Joyce Harr, 
Editor, Palm Beach Daily News, 265 
Royal Poinciana Way, Palm Beach, FL 
33480. 


The Rocky Mountain News, Denver's 
circulation leader, is looking for an 
editorial writer who cares about local 
and state issues, has some production 
experience and is blessed with keen 
sense of style. Preferred politics: 
moderate to conservative. We're build- 
ing one of the most alert and lively 
commentary sections in the country. 
Please write (do not call) Vincent Carroll 
at 400 West Colfax Ave., Denver, CO 
80204. 








TV CRITIC 


Philadelphia's lively Knight-Ridder 
paper, the Daily News, seeks an exper- 
enced critic who brings an unbridled 
voice of wit and reason to a spunky, 
235,000-circulation tabloid that covers 
TV in a big way. Our critic must know 
when to be profound and when to be 
outrageous, must understand our 
emphasis on quick turnaround, and 
must be prepared to tackle issues and 
personalities in nation’s fourth largest 
market. Send resume and Clips to Bob 
Eisberg, Features Editor, Philadelphia 
Daily News, 400 N. Broad Street, 
Philadelphia, PA 19130. No calls, 
please. 





The Meridian Star, an award-winning 
Sunbelt daily, is taking applications for 
copy editing positions. Contact News 
Editor Burl Donson at (601) 693-1551; 
PO Box 1591, Meridian, MS 39301. 





WORDSMITHS needed on our Copy 
Desk with a flair for layout and an 
appreciation for reader needs. If you 
have five years daily newspaper experi- 
ence and love this work, send resume, 
samples to Managing Editor, The 
Beacon-News, 101 S. River St., Aurora, 
IL 60506. 





MARKETING SERVICES 
PROMOTION DIRECTOR: 
We are a Gannett daily newspaper of 
57,000 daily circulation and 80,000 
Sunday circulation in need of pro-active 
high energy level Marketing Services 
and Promotion Executive. Responsibili- 
ties include creating and directing our 
advertising, circulation and news mark- 
eting plans, promotions, public rela- 
tions, educational services and research 
projects. The preparation of market 
data to assist the advertising sales 
representatives and marketing presen- 
tations are also primary responsibilities. 
Necessary qualifications include a 
strong promotional background, proven 
creative abilities and strong written and 
verbal communication skills. Newspap- 
er marketing/promotional experience is 
preferred as is a marketing or advertis- 
ing degree. If interested and qualified, 
please send resume and salary require- 
ments to: Susan T. Rosin, Human 
Resources Director, Green Bay Press- 
Gazette, PO Box 19430, Green Bay, WI 
54307-9430. AN EQUAL OPPORTUN- 
ITY EMPLOYER. 





BILINGUAL NEWS STAFF 
PHOTOGRAPHER 


Exciting new bilingual (English and 
Spanish) publication is starting in 
Central California with openings for 
reporter and photographer-reporter. 
This every-other-week publication will 
offer its staff the opportunity to produce 
top quality writing while covering the 
rapidly growing Hispanic community in 
Fresno. Prefer the bilingual applicants 
have at least two years’ experience at 
similar publication. Photographer 
should be skilled at color work. Send 
salary requirements and resume to The 
Fresno Bee, Personnel Dept., 1626 E. 
Street, Fresno, CA 93786. E.E.0. 





DIRECTOR OF PHOTOGRAPHY 

For 340,000 daily/416,000 Sunday in 
Portland, OR. The Oregonian needs a 
leader for its 22 person photography 
department. Must have strong manage- 
ment, organization, leadership and 
personnel skills, sound news judgment 
and be an effective articulate spokes- 
person for photography in the news- 
room. Expect to usher in electronic 
picture desk and participate in the 
development of a design desk. Experi- 
ence directing a photo staff on a 
medium to large metropolitan daily 
preferred. Salary and company paid 
benefits are excellent. Apply to Person- 
nel Director, The Oregonian, 1320 S.W. 
Broadway, Portland, OR 97201. Equal 
Opportunity Employer. 





PROMOTION 


PROMOTION MANAGER 
Editorial Promotion Manager for major 
West Coast Daily. Must be able to create 
imaginative in-paper and trade maga- 
zine ad campaigns, contact public 
service programs, trade shows and other 
exciting events. Extensive newspaper 
promotion experience required. Write to 
Box 4415, Editor & Publisher. 
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11 West 19th Street - New York. NY 10011- 2126754380 ANPA 
FAX# 212 929 1259 


We've got 
your number. 


Your account number, that is. 


It’s right here in our computer so 
when you have a change of 
address or want to renew, simply 
send us your mailing label or refer 
to your account number. 


You'll not only make our job a lit- 
tle easier but you'll help to expe- 
dite your change of address 
assuring uninterrupted service!* 


Thank you for your assistance! 


*Allow approx. 4 weeks for change to go through. 


ABP The 


Audit 
Bureau 
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HELP WANTED 


PRODUCTION/TECH 


PRESSMAN 
Goss Web Urbanite, experienced, excel- 
lent growth potential. Salary and bene- 
fits over scale. Zone 2. NSD Ai, 
Corp. Call Park Chin (516) 484-330 
or FAX resume (516) 484-6749. 


PRESSROOM MANAGER 

For Daily Newspaper - 21 K Circulation. 
Position available immediately. Mini- 
mum 5 years experience on Goss Urba- 
nite press, plus 3 years supervisory 
experience. Send resume to: Personnel 
Director, PO Box 2048, Santa Fe, NM 
87504. 














The Virgin Islands Daily News, a 
Gannett newspaper, is searching for a 
good pressperson. We have a seven-unit 
Goss Community press. We publish six 
mornings a week. We are looking for 
someone who enjoys the outdoor life 
(our weather is the best in the world) 
and who has a passion for quality repro- 
duction. Must have at least two years of 
experience. Good salary and benefits. 
Write Howard Lawrence, Virgin Island 
News, PO Box 7760, St. Thomas, VI 
00801. No phone calls please. An 
equal opportunity employer. 


PUBLIC RELATIONS 


LT 
PR JOBS. Twice-monthly listing tracks 
current Calif. openings in PR. $30 for 3 
months. For free sample, mail SASE to 
Calif. Communications Connection, PO 
Box 186, Carmichael, CA 95609. 


SALES 


ADVERTISING SALES 

One of America’s fastest growing weekly 
publications. The prestigious Beverly 
Hills Courier, now in its 25th year, 
needs ad representatives for classified, 
retail, and national. The Beverly Hills 
Courier, 8840 Olympic Bivd., Beverly 
Hills, CA 90211. Telephone: (213) 
278-1322 Fax: 271-5118 


Fast-growing Newsrack manufacturer is 
seeking enthusiastic self starters for 
direct sales to the newspaper industry. 
Several Territories available. Send 
resume or direct inquiries to: Dean 
Holder, Vice President, Sales/ 
Marketing, PO Box 149, Whitehall, NY 
12887. 

















Regional sales manager for dynamic 
fast growing group of Florida communi- 
ty newspapers. We are looking for an 
experienced professional with a 
successful track record. We seek a team 
player with weekly and daily experience, 
a self-starter who manages his/her own 
time well. Strong on focus and follow 
through. Travel will primarily be within 
Florida. Our regional sales manager will 
be a superior salesperson who knows 
that planning and attention to detail is 
part of the service that wins trust and 
keeps customers. 

Please send resume to or call Huey 
Stinson, Assistant to the Publisher, Sun 
Coast Media Group, Inc., 200 E. Venice 
Ave., Venice, FL 34285, (813) 
484-2611. 





POSITIONS 
WANTED 


ADMINISTRATIVE 


PUBLISHER, advertising background, 
successful track record with dailies/ 
commercial! printing. Zones 3,4,5,6. 
Mark Van Patten (812) 753-5998. 











Publisher/GM, enthusiastic, exception- 
ally strong motivator of people and 
sales. Dynamic leader, planner, hands- 
on doer to bring your property to new 
heights in the 1990's. Box 4446, 
Editor & Publisher. 


PUBLISHER/GENERAL MANAGER 
Need a proven leader who can make the 
bottom line in a competitive market?... 
| can offer hands-on results in all 
phases of daily, weekly, Sunday, and 
shopper publications: in metro and 
suburban markets; union and non- 
union environments. | have: solid exper- 
ience; a proven performance record; 
excellent references. Prefer Zones 8 or 
9. Inquire in complete confidence to: 
Box 4409, Editor & Publisher. 


PUBLISHER /GM 








Candidate with extensive experience in 
competitive markets with weeklies, 
shoppers and dailies. Daily experience 
up to 34.0, shoppers to 200.0. Multi- 
property responsibilities including job 
operation. People/community-oriented 
with national award-winning editorial 
products and 40% circulation growth in 
the last four years. Available 


immediately. 
Ed Nichols (904) 728-3418. 





ADVERTISING 


20 years advertising, advertising direc- 
tor, general manager. Excellent motiva- 
tion, promotion. John (214) 893-4856. 
3013 Northridge, Apt. 1008, Sherman, 
TX 75090. 


ATTENTION FLORIDA publishers. 
Experienced advertising manager, 
medium daily, weekly group wishes to 
relocate. (413) 782-5987. 











CIRCULATION 


52 year old daily newspaper circulation 
specialist with 30 years experience 
available and willing to relocate. Please 
contact: Dave Gage, 216 Orange Street, 
Galion, Ohio 44833. Phone (419) 
468-9642. 


CIRCULATION MANAGERS POSITION 
Circulation Manager presently employ- 
ed by a medium sized daily. Eleven 
years experience in sales, service, 
collections, budgeting, and promotion. 
Willing to relocate. Write to Box 4453, 
Editor & Publisher. 








POSITIONS WANTED 


POSITIONS WANTED 





CIRCULATION 


EDITORIAL 





Circulation Manager wants to relocate. 
Experience with 4,000 Kansas daily 
and 8,000 North Dakota daily. Gene 
Springer (701) 572-3119. 





Young, aggressive C.D. seeks a long- 
term commitment on a small to medium 
size in a competitive market. Profes- 
sional with diversified experience. 
Award-winner who leads by example. 
Have led paper to substantial growth 
while reducing turn-over and expenses. 
Our tearn puts a strong emphasis on 
service. Box 4439, Editor & Publisher. 





Broad diversified management back- 
ground in General Management, Circu- 
lation, Advertising and Mail Room. 


Extremely experienced in dailies from 
10,000 to 250,000. Self starter who 
gets things done through team develop- 
ment. Bottom line goal oriented. 


A real problem solver and communica- 
tor who has a very positive influence on 
people and his environment. 


Ken Davis 
10909 Willow Grove 
Oklahoma City, OK 73120 
(405) 755-2805. 





EDITORIAL 


Business writer seeks spot on daily or 
large weekly. Call Dean at (718) 
968-1597. Leave message. 





EXPERIENCED SPORTS COPY EDITOR 


Seeks a new challenge. Eleven-year 
veteran whose fortes are pagination and 
slotwork. Prefers sports editor’s job at 
medium-size paper or copy desk job at 
larger paper. 


Box 4407, Editor & Publisher. 





Experiensed, hard-hitting investigative 
reporter seeking position with magazine 
or newspaper located in the Washington 
DC metropolitan area; Solid references, 
(301) 317-8912 Tim Maier 





Experienced editor with sharp editing 
eye, creative layouts, good people skills 
seeks new challenge. Box 4459, Editor 
& Publisher. 





MANAGING EDITOR at 13,000 AM 
moving on by mutual agreement, seeks 
newsroom editing position. Forte is 
community journalism, revitalizing 
staff, enlivening content. Also compe- 
tent columnist, editorial writer. Avail- 
able March 1. Zones 1, 2, 3, 5. Box 
4413, Editor & Publisher. 


Reporter-Photographer with 10 years of 
experience seeks new scenery at a mid- 
size, Midwest daily. | can bring back 
creative feature stories and photos from 
the hinterlands (or from across the 
street) that you will want to run on Page 
One. Excellent people skills; writing, 
photo awards. Lynn Monson, 745 N. 
Denver Ave., Hastings, NE 68901. 
(402) 463-5065. 


Seasoned editor-reporter seeks editing 
position on mid-sized daily. Heavy busi- 
ness, investigative background, solid 
computing, production, graphics and 
photo use skills. Box 4408, Editor & 
Publisher. 


Seasoned pro, 18 years with metropoli- 
tan dailies, including total of 8 years on 
city desk. Seeks assistant city editor or 
city editor slot. Prefer Zone 3, but will 
relocate. Write to Box 4442, Editor & 
Publisher. 


SPORTS WRITER/DESKMAN 











With 6 years professionai and full time 
experience seeks position on mid to 
large sized daily. | have solid creden- 
tials and references, and also pagina- 
tion, page design and layout skills. 
Looking for new challenge and oppor- 
tunity to work in good sports market. 
Call Biil at (816) 232-7302. 





‘| Veteran Washington journalist wants to 


return to the real world as national/ 
foreign editor at quality daily. Strong 
background in politics and foreign 
affairs. 

Box 4437, Editor & Publisher. 


Washington-based analyst/editor for 
major defense publishing company 
seeks position with daily newspaper/ 
weekly magazine. Former naval officer 
with clips, contacts and more. 

Box 4445, Editor & Publisher. 


Young journalist, some experience in 
both print and broadcast media, wishes 
to relocate to east coast. Sam Margolis, 
+ 205 2249 13th Ave. W., Seattle, WA 
98119. (209) 284-9465. 


PRODUCTION/TECH 














" SERVICE DEPARTMENT MANAGER at 


2 papers over 200,000 circulation. 
Management experience in commercial 
printing, newspaper distribution center 
(mailroom) and color separation shop. 
Excellent references. Box 4340, Editor 
& Publisher. 








The wise man thinks 

of fame just enough 

to avoid being despised. 
Epicurus 











ATTENTION ADVERTISERS 
E & P’s offices will be closed on: 


Monday, February 19th, 
President’s Day 


Please note this when 
submitting ad copy for 
the February 24th issue. 
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E&P Employment Zone Chart 


Use zone number to indicate location 

















SHOP TALK AT THIRTY 








By Dennis Hale 


Supreme Court Justice William 
Brennan, who is 83, consistently has 
defended freedom of speech and 
press during his 33 years on the Court. 

Brennan has served with three 
chief justices: 14 years with Earl War- 
ren, 16 years with Warren Burger, 
and three years with William 
Rehnquist. He has consistently sup- 
ported freedom of expression. He 
backed exercisers of speech and press 
76% under Warren, 75% under Bur- 
ger, and 88% during the last three 
years of Rehnquist. 

Brennan has supported free 
expression more often than has the 
Supreme Court. The Warren Court 
upheld speech 73% of the time, the 
Burger Court 48%, and the Rehnquist 
Court 63%. 

Only William O. Douglas, who 
served on the Court from 1939 to 
1975, supported speech more than 
Brennan. Douglas supported speech 
88% on the Warren Court, and 92% on 
the Burger Court. Douglas, an abso- 
lutist on free speech, wanted to pro- 
hibit government officials from suing 
for libel. Brennan favored the com- 
promise position of requiring officials 
to prove a libel was published inten- 
tionally or with reckless disregard for 
the truth. 

Brennan’s record is very similar to 
that of Thurgood Marshall, who has 
served 22 years on the Court. Mar- 





(Hale is director of the School of 
Mass Communication at Bowling 
Green State University in Ohio.) 
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shall supported speech 80% under 
Warren and 74% under Burger. Dur- 
ing Rehnquist’s term, Marshall and 
Brennan voted identically on 32 
speech and press cases, supporting 
88% of speech advocates. 

Following are the percentages that 
Rehnquist Court members have sup- 
ported expression during 1986-89. 
Seven justices also served on the Bur- 





Brennan has supported 
free expression 
more often than 

has the Supreme Court. 





ger Court. Their Burger voting per- 
centages are in parentheses: 


@ — William Brennan 88 (75) 

e@ — Thurgood Marshall 88 (74) 
— Harry Blackmun 63 (46) 
— John Paul Stevens 63 (58) 
— Anthony Kennedy 50 
— Antonin Scalia 48 
— Byron White 41 (43) 

— Sandra O’Connor 41 (42) 

@ — William Rehnquist 30 (26) 


Press defenders wonder what will 
happen when Brennan and Marshall 
retire. The answer: There will be 
modest — not cataclysmic — 
change, and the press will win a 
somewhat smaller proportion of 
cases. The First Amendment com- 
plexion of the court changed when 
President Reagan named O’Connor, 
Scalia and Kennedy to the Court and 
elevated Rehnquist to chief justice. 
Brennan and Marshall have been out- 
voted much of the time since 
Rehnquist became the chief. 

This is indicated by the speech and 
press cases that have been won by 5-4 
votes during 1986-89. If Brennan and 
Marshall should retire, some similar 
cases — but not all — will be 
decided against the press by 5-4 
votes. 

Six of the Rehnquist Court’s 32 
decisions on free expressions fall in 
this category. The press was a party in 
only one of six cases. 

One non-press case was Depart- 





Justice Brennan’s record on speech and press cases 


ment of Justice v. Julian, a ruling on 
the Freedom of Information Act. The 
case did not involve journalists. It 
gave federal felons the right to inspect 
pre-sentence reports about them- 
selves. 

A second 5-4 case that has little 
impact upon the press was Federal 
Election Commission v. Massa- 
chusetts Citizens for Life. The Court 
concluded that the anti-abortion 
group had a constitutional right to 
spend $9,800 of its budget on 100,000 
copies of a special newsletter on 
“Everything You Need to Vote Pro- 
Life.” The group was a voluntary 
political organization and not a busi- 
ness firm, the Court said. Thus it was 
exempt from laws which prevent cor- 
porations from spending money for 
political purposes. 

Brennan, author of the majority 
opinion, conceded that the case had 
little impact: “It may be that the class 
of organizations affected by our hold- 
ing today will be small.” 

The 5-4 pro-expression decision 
that directly involved the press was 
Lakewood v. Plain Dealer, a conflict 
between the 452,000-circulation 
Cleveland daily and the suburb of 
Lakewood. A Lakewood ordinance 
gave its mayor complete discretion to 
grant permits for newsracks. Writing 
for the majority, Brennan said the law 
was unconstitutional because it gave 
the mayor unbridled discretion. 

Newspaper circulation directors 
have little reason to celebrate, how- 
ever. The case was decided by 4-3. 
Rehnquist and Kennedy, frequent 
opponents of the press, did not par- 
ticipate. The three dissenters — 
Justices White, Stevens and 
O’Connor — agreed that an “out- 
right ban on newsracks were unneces- 
sary in Lakewood where every resi- 
dent lived within three blocks of a 24- 
hour newspaper outlet. Also, home 
delivery was available. 

The dissenters said Lakewood was 
not required to approve the most 
effective possible means of distribut- 
ing the Plain Dealer. 

The precedent is precarious. If the 
Court should decide a similar case 
without Brennan and Marshall, and 
with Rehnquist and Kennedy, the 
decision could go against the press. 

The other three 5-4 pro-expression 
decisions did not directly involve the 
press, but all three directly affected 
the doctrine of political expression 
which serves as the cornerstone of 

(Continued on page 52) 
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A Romanian civilian chases a Securitate secret police agent in the streets of Bucharest December 24. AFP PHOTO Robine/Simon 
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News briefs are a high prior- 
ity at the El Paso Herald-Post. 

They‘’e given substantial 
space and prominent, consis- 
tent placement in every section 
of the paper—from the page 1 
“News Report” to the sports 
sections ‘And Also...” Many of 
the brief boxes carry the name 
of the staff member who pre- 
pared them. 

Carefully selected and edited 
briefs allow the Herald-Post to 
make optimum use of every 
inch of editorial space, deliver- 
ing the widest possible mix of 
information to its readers. 

This philosophy has earned 


Martin Luther King Jr. Day on Mon- | 
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the Herald-Post top honors for 
meeting Scripps Howard's 1989 
newsroom goal of providing 


more and better- edited briefs. 


Brief encounters can make a 
lasting impression. 
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